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Abstract

This qualitative study method aimed to assess agricultural extension
communication practices and the use of agricultural information from the
extension service and to identify the influencing factors in three Lalibela
kebeles. A purposeful sampling technique was used to select the samples for
the study. To this end, expressive data were collected through in-depth
interviews, observation, and document analysis from farmers, development
agents (DAs), and communication workers (CWSs). In-depth interviews and
observation sessions were conducted with 18 farmers, 4 DAs, 2 extension
workers, and 2 communication workers. The findings from the thematic
analysis employed revealed that the agricultural communication practices in
the study area were generally low. The use of electronic and print media, in
addition to interpersonal and group communication means, is also limited.
Although farmers receive agricultural messages through interpersonal
communication methods from extension workers, model farmers’
concept/demonstration sites, village meetings, and field days, agricultural
productivity still fails to achieve the desired goals. As the research result
showed, farmers receive messages from electronic media such as radio and
print media such as flyers. Communication approaches, on the other hand, were
top-down, in which programs or texts were shaped by communication workers
with little involvement from farmers, agricultural extension workers, and DASs.
In conclusion, for communications, whether print, electronic, or interpersonal,
to play a critical role in communicating agricultural messages to the farmers
and preventing agricultural development problems thereof, it needs to consider
and integrate agricultural extension communication means.
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1. Introduction
1.1. Background of the study

The core of Ethiopia's economy is agriculture. Sixty-nine percent of the 113
million hectares of land are deemed suitable for agriculture and the
cultivation of crops and cattle. Merely 17% of its agriculturally suitable
land, or 14 million hectares, are farmed, and the farming system is
dependent on rainfall; currently, just 1% of arable land is irrigated.
Ethiopia's agricultural industry is therefore susceptible to the effects of
climate change, including dry periods and droughts. The nation's land
degradation is mostly caused by inappropriate land use, inadequate land
management techniques, population pressure, excessive grazing,
deforestation, and the use of manure and crop wastes as fuel in rural
regions. A few more things that make these worse are a lack of sufficient
inputs, unstable land tenure, and poor agricultural extension and research
services (FDRE, 2012; Yigezu, 2021).

Without farmers being able to use their land effectively, it is impossible to
ensure agricultural development at the right rate and on a sustainable basis.
Thus, ensuring that land is available to those who can and want to live off of
agriculture is essential and a positive step toward the responsible use of land
resources. It is anticipated that prudent management of our natural resources
will enhance agricultural output and promote sustainable development
(FDRE/MOFED, 2012). However, a lot of lone small-scale farmers
frequently lack the resources and abilities to organize, demand, or pay for
the communication and information access services they require for growth
(Getahun, 2020). The ability to use ICTs, particularly new media, and the
corresponding degree of education are frequently low. Rural populations'
ability to self-organize makes it possible to set up and distribute information
and knowledge services more effectively, which in turn makes it easier for
key stakeholders to communicate with one another (Castello & Braun,
2006).

Ethiopia's various sector programs see a decline in the budget allocated to
the agricultural sector. The primary purposes of the funding need are
agricultural research, the implementation of the extension package program,
and the provision of improved inputs (technology) that the beneficiaries are
unable to pay for. The cost includes integrated farm water collection, credit
services, extension communication, media development, conservation of
natural resources, and agricultural technical and vocational training, in
addition to the continuing extension program (Research Institute (IFPRI),
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2018). Additionally, according to the experts, the advancement of
agricultural production takes into account the application and usage of new
discoveries and information (Nikolic & Arsenijevi, 2020).

Ethiopia's various sector programs see a decline in the budget allocated to
the agricultural sector. The primary purposes of the funding need are
agricultural research, the implementation of the extension package program,
and the provision of improved inputs (technology) that the beneficiaries are
unable to pay for. The cost includes integrated farm water collection, credit
services, extension communication, media development, conservation of
natural resources, and agricultural technical and vocational training, in
addition to the continuing extension program (Research Institute (IFPRI),
2018). Additionally, according to the experts, the advancement of
agricultural production takes into account the application and usage of new
discoveries and information (Nikolic & Arsenijevi, 2020).

The Ethiopian government is still working to establish favorable conditions
that would attract international investors and the private sector to engage in
agricultural production. According to FDRE/MOFED (2012), these
initiatives are expected to increase competition in the market for fertilizers,
better seed, and other inputs, leading to a steady supply and competitive
prices that can help boost output improvements in terms of both quality and
quantity. However, very little is done to educate farmers about new
agricultural methods, and the problem of traditional thinking still exists
(Teshome, 2006). Like in other parts of Ethiopia, these are significant issues
facing farmers in the research area.

In order to prevent farmers from experiencing food insecurity as a result of
inappropriate land use and management, responsible agencies need to
communicate about the root cause of the issue. However, in developing
nations, there is still a severe lack of information and communication
available to farmers. According to Teshale et al. (2023), the network,
people, and infrastructure are not adequately developed, utilized, or
managed.

This study attempted to investigate how development communication was
used for agricultural extension in Lalibela, which is located in the Amhara
Region, taking into account the aforementioned issues that farmers
encountered. The benefits of effective communication for agricultural and
other rural development areas, such as forestry, environment, and nutrition,
have been extensively researched by FAO. As a result, the role of
communication has changed from being one-way (top-down message
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transfer from extension agents to farmers) to a social process that begins
with farmers and unites both groups in a two-way exchange of information
among communication equals (Servaes, 2008).

Despite the fact that not enough crops can be grown on the soil, many
people in this research region make a living by plowing their farms during
the area's pleasant weather. This environment's land is severely eroded, and
water loses the top soil that is essential for agriculture (Tibebu, 2011).
Despite Lalibela’'s woyina dega (mild) climate, farmers are extremely
susceptible to food insecurity since they are not well-versed in modern
technology. For this reason, this research will concentrate on agricultural
communication strategies.

Farmers must be aware of their deteriorating environment in order to apply
various agricultural extension options since they are susceptible to food
insecurity. However, the success of sustainable agricultural development
depends more on the individuals using the inputs than it does on the
materials (such as fertilizer and seeds). This emphasis on human resources
necessitates better knowledge and information exchange on agricultural
output in addition to the use of suitable communication channels,
technologies, and approaches (Castello & Braun, 2006).Thus, the goal of
this study was to investigate Lalibela woreda's agricultural extension
communication strategies.

1.2. Statement of the problem

Farmers frequently adopt new agricultural technologies extremely slowly
and research is not focused on the requirements of farmers when there are
weak connections between advisory services and research. Low agricultural
production has been attributed in numerous countries. Low agricultural
productivity can be attributed to a number of reasons, including inadequate
communication systems, bad methodology, ineffective technology delivery
systems, poor information packaging, and poor links between farmers and
research-advisory services (Getahun, 2020). Ponniah et al. (2008) also
highlighted the fact that food and agricultural innovation systems in
developing nations face novel and more complicated difficulties in a world
that is changing quickly. Combating poverty, guaranteeing food and
nutrition security, and safeguarding the environment continue to be
significant obstacles for those working in global development today.

Thus, since the early 1970s, Ethiopia, a developing nation, has had a food
shortfall. Upon closer examination, Ethiopian agriculture has not been able

4
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to produce enough food during the past three decades to sustain the nation's
fast expanding population (Jilito & Wedajo, 2021). Even worse, the nation
has often suffered from droughts that have taken thousands of lives. It
should be mentioned that a sizeable amount of the nation's whole food
supply has come from food aid. For instance, between 1985 and 2000,
Ethiopia received 726,640 metric tons of food aid annually (Debebe &
Zekarias, 2020).

According to Matebu (2006), citing FAO/GTZ (2005), insufficient
communication throughout the Research-Extension-Farmers continuum,
including inappropriate information packaging and a lack of communication
systems, has contributed to the inefficiency of agricultural development in
many countries.

This can serve as a concrete illustration for Ethiopia, where the majority of
farmers training centers (FTC) lack access to electricity, DVD players,
televisions, and other cutting-edge teaching tools including laptops, screens,
and overhead projectors. Furthermore, according to Wordofa and Sassi
(2017), FTCs do not provide farmers with any independent training
materials, manuals, or learning resources.

Despite the fact that the soil is no longer fertile enough to produce enough
crops, Lalibela's farmers still rely on agriculture. The farm needs fresh
inputs for agricultural extension as well as more fertilizers. However, there
is a dearth of extension programs designed to educate farmers about the use
of new technology in agriculture, and farmers are not employing
contemporary seeds, fertilizers, pesticides, or anti-weed products. Farmers
in this region were consequently unable to secure their food.

Ethiopia has been the focus of numerous research projects aimed at solving
the issue of agricultural productivity. However, farmers did not share or
effectively employ these investigations. Weir and Knight (2000), for
instance, contended that farmers need education to embrace agricultural
innovation; nonetheless, Ethiopian farmers continue to rely on their
customary farming practices. Ethiopian agricultural extension began in
1931 and underwent a number of ways, as Kassa (2003) and Berhanu et al.
(2006) have noted. However, there were insufficient communication
strategies to integrate farmers and agricultural researchers. While these and
other studies on agricultural extension in Ethiopia have focused on the
inadequacy and low acceptability of communication research linked to
agricultural production and productivity, none have focused as much on the
issue of low capacity experts and development agents, low morale and high
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turnover of extension staff, and lack of operational budget and facilities.
The agricultural extensions approach is intended to implement transfer of
improved technologies, knowledge, skills development, and the provision of
other institutional support services via Farmers’ Training Centers. This
study aims to investigate agricultural extension communication methods in
Lalibela woreda utilizing the fundamentals of diffusion of innovation and
participatory communication methodologies, in light of the paucity of
research on the subject.

This study's primary goal is to investigate the communication strategies
utilized in agricultural extension in Lalibela, with a focus on the following
specific research questions: how are messages about agricultural extension
targeted to farmers? What communication strategies are employed by DAs,
or agricultural extension workers? How can farmers discuss new technology
for agricultural extension with one another? Describe the extent to which
farmers rely on agricultural messaging from DAs and extension workers to
apply new agricultural extension inputs; identify any communication gaps
between DAs, farmers, and extension workers.

2. Theoretical frameworks

The primary theories employed in this research are the diffusion of
innovation and participatory communication, which were selected based on
their respective roles and attributes in agricultural extension communication
strategies.

Participation is crucial in any development decision-making process
because it fosters knowledge and information sharing as well as the
development of trust, dedication, and the proper mindset in development
projects. In order to combat stereotypes and advance a better appreciation of
diversity and plurality, a new mindset is required, one that fully respects the
equality and dignity of individuals who live in various environments and
behave in various ways (Servaes, 2008; Chauhan, 2007). At all engagement
levels, reciprocal collaboration is emphasized in participatory
communication. Mutual trust, listening to others, and appreciating the other
person's attitude are all necessary. With the use of participatory
communication, one can shift from trying to inform and convince others to
alter their behavior or views to trying to help various stakeholders share
information in order to solve shared issues.

Additionally, Hancock (2007) clarified that the diffusion method of
communication—which is employed in this study along with the

6
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participatory communication method—can be used to spread agricultural
extension methods. Diffusion of innovation communication use strategies
like social marketing, advocacy, campaigns, or education to enlighten or
convince people to change their behavior. While some have praised these
models as persuasive and cost-effective means of promoting change with
large audiences, others have criticized them for taking a linear,
deterministic, top-down approach that frequently overemphasizes the role of
media while ignoring the larger social framework that shapes change
(Mefalopulos, 2008). When larger social frameworks are neglected,
alternative mechanisms are used, such as spreading extension messages
during religious holidays or other sporadic social gatherings at churches or
mosques. These indicate a lack of focus when it comes to spreading target
extension messages, as the people attending these events may not be the
target farmers for whom the messages are intended (Berhanu et al., 2006).

These theories are essential to evaluating how agricultural communication
is carried out through the participation of all concerned bodies since
agricultural productivity and production necessitate the involvement of all
concerned bodies and new agricultural technologies must be made available
to all farmers.

2. Literature review

2.1. The challenges of agricultural extension development in Ethiopia
Upgrading the labor force's agricultural skills is essential to maintaining
productivity gains and ensuring that technical advancements based on those
gains are achievable. Improving the farming practices of the ignorant
farming population is the top priority when it comes to enhancing farmers'
agricultural abilities since it would quickly boost agricultural output.
However, due to illiteracy, their efforts are limited in their ability to apply
contemporary technologies and assimilate novel concepts on the ongoing
change of agricultural methods (FDRE, 2012). For instance, Ethiopia
increases agricultural productivity through the usage of farmer training
centers (FTCs). But because of their shoddy construction, these FTC
buildings need constant upkeep to be operational.

Additionally, Kassa and Degnet (2004) clarified that Ethiopia's agricultural
extension problems stem from the country's low rate of acceptance of
contemporary agricultural inputs, shrinking farm sizes, continuous
cropping, reliance on rainfall, and usage of conventional farming
implements and tools. The shrinking size of farms and the cultivation of
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poor soils on sloppy and marginal lands that are extremely prone to soil
erosion and other degrading processes are also consequences of population
pressure in rural areas.

Another issue with using agricultural extension is that it can be difficult for
agricultural firms to get the land they need and take part in agricultural
production. While some grads could be fortunate enough to have their own
capital resources, others might not be. As a result, in order to actively
facilitate agricultural extension activities, agricultural extension must take
care of these unhappy graduates (FDRE, 2012).

Another obstacle to agricultural improvement is the erratic nature of
agricultural policy concerning the interchange of states. As a result, as
governments changed, Ethiopia's agricultural research and extension
programs underwent various methodologies. First among them was the
Imperial Ethiopian College of Agriculture and Mechanical Arts, which
actively worked to establish national networks for agricultural extension
and research. The Ministry of Agriculture took over national agricultural
extension operations from IECAMA in 1963. Similarly, the Institute of
Agricultural Research (IAR), which had just been founded, was given
control over agricultural research in 1966. It had major and small stations
that covered the main ecological zones, important commodities, and
disciplinary groups, as well as autonomous management. Ethiopia has used
a variety of extension strategies over the years, starting with the creation of
agricultural extension and continuing with the current strategy. Their
contributions to tangible reforms in the agriculture industry, however, fall
well short of expectations. Upon closer inspection, the various expansion
approaches have been planned and executed without the involvement of the
same individuals for whom they were intended (Kassa & Degnet, 2004).
The sector experiences low productivity and production as a result of all
these difficulties with agricultural extension. Integration of higher level
personnel with end users must be done with expertise if agricultural
extension is to become more productive.

2.2. Participatory communication

All interested farmers are encouraged to participate in farming by means of
participatory communication, utilizing new innovations, technology, and
significant farming systems. In addition to this, they may also be reliable in
their choices to take part. With the combination of new scientific knowledge
and their ancestors' or pre-existing knowledge of agriculture,
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communication plays a crucial role in involving all rural farmers in this
participation and enabling them to be effective producers (Day & Monroe,
2000). Furthermore, the top-down and bureaucratic methods of
communication between farmers, extension agents, and DAs are rejected
through the use of participatory communication. The community's
participation was the new focal point. Therefore, everyone has the
fundamental right to be heard, to speak for themselves, and to not have their
voice misrepresented or altered by another party. This open communication
style aims to foster the mutual respect, trust, and listening that are necessary
for the participatory communication model to flourish in such a setting.
Three justifications for participatory communication can be found by taking
into account the effectiveness and inclusion of native citizens in the
development: first, the native population is in charge of having their own
pertinent information; second, they have a fundamental human right to
participate in the creation of their own advancement; and third, by including
the native population, more support will be garnered, which will help to
achieve shared objectives (McPhail, 2009).

Additionally, participation has been used to shift away from the "dominant
paradigm” of top-down planning and implementation of developmental
activities and toward self-development, where the emphasis is placed on
self-reliance and building on local resources, with villagers and the urban
poor serving as the primary audiences. The fundamental functions of
communication in this process are to disseminate information about local
groups' successes in self-development so that other groups can learn from
their experiences, respond to requests for appropriate innovations from the
community, and provide technical information on development problems
and opportunities (Rogers, 1983). Participatory techniques, as Castello and
Braun (2006) also covered, are instruments for including partners in
dialogue, decision-making, and planning related to rural development. In
order to address the requirements of the rural population through feedback
and ongoing information exchange between partners, interest groups,
communities, and official institutions including those impacted by poverty,
involvement and communication are crucial components of these efforts. In
order to close the gaps between the knowledgeable and the doer, the less
and more trained, the rich and the poor, the rural and the urban, and the
giver and the receiver, effective participatory approaches are applied across
all sectors. Many service needs won't be met without effective participation,
local knowledge—often accumulated through generations of observations
and experience—won't be acknowledged or heard, new knowledge won't be
accepted (ownership), and interventions' sustainability won't last long.
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On the other hand, Castello and Braun (2006) noted that the following are
the main obstacles to using participatory methods in communication for
development: it takes a lot of time and resources for training; social and
educational differences influence how people understand participation and
communication styles; groups with stronger communication skills and
perceived higher social status can dominate weaker ones; there is a lack of
baseline data and clear monitoring and evaluation procedures to
demonstrate qualitative and quantitative impacts; and it is still challenging
to introduce participatory approaches in hierarchical and centralized
institutions and get them accepted.

2.3. Approaches of agricultural extension

It is better to first clarify what approaches, models, and methodologies are
as well as how they relate to agricultural extension. According to Ponniah et
al. (2008), an approach is a system's philosophy and manner of operation. It
functions as a kind of manual for the system's links, leadership, program,
structure, and resources. A model is a schematic representation of a system
or phenomenon that explains its observed or predicted attributes and may be
applied to more research on its features. The term "methods,” which refers
to the strategies an extension system employs for tasks like demonstration,
is also associated with approaches in agricultural extension. As previously
stated, an approach is the beginning point, not the end, of a specific course
of action. Various approaches share common agricultural extension
phenomena, such as the sharing of functions through non-formal education,
the inclusion of agriculturally related content, the use of communication
techniques, and the goal of enhancing the capacities of rural populations.

Although there is a common extension phenomenon among agricultural
extension systems, each of the following approaches is discussed
independently, each with its own unique purposes and characteristics.

The typical agricultural extension strategy makes the assumption that local
people have access to technology and expertise, but they are not using it.
Typically, the method is heavily centralized and governed by the
government. According to this perspective, the communication system is a
top-down strategy that reaches out to the end users, or farmers, from the
topmost specialists. As a result, farmers have very little say in agricultural
massages, which also results in minimal extension practices. This is how the
Ministry of Agriculture's agricultural extension programs are organized,
with ministers at the top and field extension officers at the bottom of the
hierarchy. This method gives farmers information on several production

10
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options from a single source, but it lacks a two-way communication flow.
The majority of resource-poor farmers in Ethiopia are marginalized in this
supply-driven program. Additionally, the field-level extension service is
understaffed and characterized by passive transmission of recommended
messages to farmers with little adaptation of technology to local contexts.
Finally, the credibility of the front-line field-level extension workers among
smallholder farmers is being undermined. The nation presently employs the
agricultural technical and vocational education training (ATVET) approach
to lessen this limitation (Davis et al., 2009; Ponniah et al., 2008).

One of the most well-known contemporary ways is the training and visit
approach, which enables constant adaptation to farmers' needs by allowing
farmers to continuously submit feedback to extension agents and research
workers. T&V is intended to encourage farmers to produce more of a
certain crop. This somewhat centralized strategy is predicated on a
meticulously organized calendar of farm visits and agent and subject matter
expert training. Accordingly, it employs a top-down strategy that
emphasizes training farmers to make the most use of the resources that are
available and spreading simple, inexpensive better practices (Ponniah et al.,
2008). In the Ethiopian setting, FTCs serve as agricultural demonstration
plots located close to farmers' homes, serving as teaching centers for them.

The approach known as participatory agricultural extension makes the
assumption that farmers' living standards can be raised by gaining more
knowledge and enforcing its effects through active participation in
meetings, action, small-group and large-group learning, travel, and local
technology sharing. Because extension agents are expected to live and
interact with farmers, the participatory agricultural extension technique is
more cost-effective and efficient, but it also places more of a duty on them
to organize and encourage farmers. Under the Participatory Extension
Approach (PEA), extension workers must transform from being merely
agents for externally imposed technological concepts to facilitators and
catalysts who assist communities in achieving their own objectives. PEA
incorporates community mobilization; strengthens problem-solving,
planning, and management skills; encourages farmers to adopt and develop
new and appropriate technologies/innovations; encourages farmers to blend
them with new ideas; and acknowledges the homogeneity of communities.
These are just a few of the characteristics of PEA (FDRE, 2012; Ponniah et
al., 2008).

11
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2.4. Applications of communication for agricultural extension and
development

Communication is utilized to enlighten audiences on development
objectives, activities, and outcomes, as Mefalopulos (2008) noted. Here,
communication is defined as the exchange of messages and information. In
the alternative, communication is used to involve stakeholders, evaluate the
circumstances, and create strategies that will lead to better and more
sustainable development initiatives. This is not just about sharing
information; communication is also used to create new knowledge and
consensus, which will help to facilitate change. Both are significant and call
for distinct skill sets and bodies of information. Similarly, Servaes (2002)
claimed that through spreading messages that nudge the public in favor of
development-oriented programs, communication is employed to support
development advantages. It is employed to enlighten the public about
initiatives, highlight their benefits, and urge support for them. A common
instance of this type of approach is seen in the context of agricultural
projects, where communication tools like radio, television, posters, and
brochures are used to try and convince the public to embrace agricultural
extensions through campaigns or real-world actions by agricultural
stakeholders.

It is anticipated that agricultural advising services, which encompass
conventional extension, consultancy, and agricultural information services,
will help clients adopt new technology. In direct response to their clients'
needs, research and advisory services' duty is to offer highly accurate,
targeted, and objective technical and management information and advice.
When people possess Agricultural Knowledge and Information Systems
(AKIS), they can be connected to one another in order to facilitate and
encourage reciprocal learning as well as the creation, exchange, and use of
technology, knowledge, and information pertains to agriculture. In order to
connect knowledge and information from many sources for better farming
and improved lifestyles, this system includes farmers, agricultural
educators, researchers, extension agents, and the private sector (Castello &
Braun, 2006).

These gifted and informed individuals received their specialized training in
agricultural communication from a professional communicator with a
foundation in biological sciences and agriculture through university
programs. For imaginative young communicators who are interested in
food, agriculture, or the environment, it is an excellent choice. Students gain
experience interacting with audiences in rural, suburban, and metropolitan

12
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areas using a range of media, including newspapers, magazines, radio,
television, and the internet. Due to the increased need for qualified
communicators with specialized knowledge of science and agriculture in the
business sector, including mass media, government agencies, agricultural
commodities groups, and advertising and public relations businesses
(Tucker, 2013).

From this, we can infer that agricultural enterprises, farming methods, new
agricultural technologies, and problem-solving techniques are all informed
by communication. Additionally, Castello and Braun (2006) state that rural
communication is an interactive process in which farmers,
extension/advisory services, information providers, and researchers
exchange information, knowledge, and skills pertinent to development
either directly or through media like print and radio. The goal of rural
communication is to equip rural residents with the knowledge and skills
they need to make better decisions and to enhance their standard of living.
Moreover, rural populations are the focal point of every development
project in communication for development methodologies. The
development of knowledge, decision-making, and action capacities—the
cornerstones of the delicate cooperation between the government, civil
society organizations, and the private sector—is facilitated by
communication, as Oepen and Willner (2006) further explained.
Communication also serves to exchange information and create consensus
among divergent opinions and interests. Two-way communication is, so to
speak, the "lifeblood™ of every plan. A plan cannot succeed without it since
important stakeholders must cooperate and work together (Rivera & Qamar,
2003).

Nowadays, a large number of people live in rural areas of emerging nations.
Because of this, utilizing communication—in particular, skill training,
modifying unfavorable attitudes, and delivering pertinent information—
could accelerate the rate of technology transfer. The primary purpose of
small media, such as radio, flip charts, illustrated booklets, village theater,
and video, was to effectively communicate with the community, province,
or area. The strategies included resources to improve interpersonal
communication and multimedia marketing to enhance group meetings led
by extension agents. Participatory techniques have evolved throughout time
to incorporate intended beneficiaries' perspectives from the outset when
creating project objectives and choosing adult education and
communication strategies that would aid in their execution. Today,
telecommunications and Internet-based ICTs (information and
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communication technologies) herald a radical shift in moving information
and experiences from global to rural networks and a potential boon to
eradicating pockets of world hunger as wireless infrastructure spreads and
bandwidth increases (Servaes, 2002; Coldevin, 2003).

Additionally, Leeuwi and Ban (2003) presented other fundamental
justifications for communication services. These include advisory
communication, which takes place when farmers approach communicators
for advice on how to handle pressing issues related to operations
management, like how to combat a disease they've previously encountered
or what crops to plant next. In an advisory communication, the
communication worker's role essentially consists of consultation or
consolation, depending on whether knowledge provision or process
guidance is prioritized. This involves facilitating horizontal knowledge
exchange, which disseminates agricultural knowledge and innovation from
seasoned farmers to novice farmers. Diffusion communication is used for
agricultural extension during this experience-sharing process. It also
generates technological innovations, which are used to arrive at appropriate
and coherent innovations in the face of specific challenges and/or problems.
Here, communication workers' primary role is to facilitate the process, and
it's important to work toward striking a balance between new technological
devices and new social-organizational arrangements. Finally, conflict
management is used to resolve disputes that arise from stakeholders' lack of
understanding of new technologies and communication barriers between
extension workers and technology users. In this period, communication
professionals frequently face issues that have an impact on their work and
may even entangle them; they also promote organizational growth and
capacity building, which is utilized to ensure that farmer and community
groups are working adequately. Communication professionals can play a
significant role in strengthening a particular group's competence and in the
development of organizations and human potential. Change agents can play
a variety of roles in this context, such as spearheading organizational
development, participating in organizational activities and procedures,
offering training in organizational skills, facilitating organizational change
processes, and offering persuasive technology transfer to persuade farmers
or other target groups to adopt particular technological packages and/or to
accept certain IDEAS. Rather than acting as a consultant or facilitator, the
communication worker's function in persuasive transfer should be
considerably more focused on deliberately changing the behavior of
farmers. Farmers are more likely to be the recipients of persuasion than the
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demanders since most individuals do not ask to be convinced in a certain
direction.

2.5. ICT for the dissemination of agricultural knowledge and
information

ICT can be extremely helpful in providing resource-constrained farmers
with current knowledge and information on agricultural technologies, best
practices, markets, pricing patterns, and weather, as UNDP (2012)
elucidated. The majority of countries' experiences show that knowledge
management practices in agriculture have significantly improved as a result
of the quick development of ICT, which makes data and information easier
to exchange. ICT is still not widely used in Ethiopia to gather and share
knowledge and information, nevertheless. Radio is currently a commonly
utilized medium for sharing and informing users about agricultural issues,
such as new and improved farming techniques, production management,
market information, and other issues, among other ICT-related activities.
The distribution of knowledge and information through radio programs is
being strengthened since it is strategically important in reaching the
majority of smallholders.

In order to connect the potential of emerging information and
communications technologies (ICT) to improve communication among
stakeholders in agricultural and rural development, the Rural and
Agricultural Development Communication Network (RADCON) was
established in Egypt in 2004. Its goals are to illustrate the principles of
participatory communication. Thus, the goal of participatory
communication in development is to make it easier to incorporate new and
traditional media channels with interpersonal communication techniques, all
the while enticing stakeholders to be included in the process. The
development of internet-based technologies has opened up new avenues for
this kind of involvement and enhanced resource-poor groups' access to
information, assistance, and knowledge sharing (Kora & Kassem, 2010).

3. Research methodology

The research concentrated on creating explanations for social phenomena,
on experience reports, or on data that could not be accurately stated
statistically, hence a qualitative method was employed to undertake this
examination. In other words, the goal of qualitative research is to better
understand the social environment in which we live and the reasons behind
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the state of affairs. It is focused on the social dimensions of our reality and
aims to provide answers to questions such as how and why cultures and
practices have evolved in particular ways, why people behave in particular
ways, and how opinions and attitudes are formed (Hancock et al., 2007).

Qualitative data collection techniques, including observation, document
analysis, and in-depth interviews, were used to gather detailed information
from the experiences of farmers, extension agents, and DAs in order to
comprehend the difficulties farmers face in communicating with one
another, the issue with agricultural extension, and the general lack of food
security.

According to Have (2004), qualitative research is particularly useful for
examining shared characteristics in a small number of cases where
numerous factors are considered. "Using methods intended to make
theoretical ideas and empirical categories easier to understand, cases are
thoroughly analyzed. As a result, Lalibela has been used as the case study in
this study, with three kebeles serving as the specific focus areas. The
researcher chose to use the case study because she was curious about the
methods used in agricultural extension communication to increase
productivity and agricultural output in these three kebeles.

3.1. Subjects of the study

The main sources of data for this research were 18 farmers, 2 extension
workers, 4 DAs, and 2 communication workers with different educational
background, age, and experience.

3.2. Sampling

According to Hancock et al. (2007), sampling can take place during several
phases of data collection, analysis, and reporting in qualitative research. In
fact, sampling is ongoing; the researcher employed the purposive sampling
technique in this investigation. In addition to these, research samples
included DAs, communication specialists, and extension professionals with
expertise in agriculture. These individuals were specifically chosen for the
study since it is anticipated that they will supply crucial data.

This research has been conducted at Lalibela in three kebeles: 01, Keble 02,
and kebele 03. The reasons for conducting in these kebeles were because
most of the population depended on agriculture for subsistence.

16



Ethiop.j.lang.cult.commun., 9(1), June 2024 Communication practices

With regard to the study participants, 26 people were involved as a sample
in this research. Though small, the data gained from these samples might
show the direction as to what should be done in the future in relation to
communication in agricultural extension context. Some profiles of
participants of the research are presented as follows.

Tablel: Profiles of participants

Participant | sex Age Educational background Experience

M|F|M F
18 farmers | 12 | 6 | 28-64 | 22- From uneducated to | Experienced in farming

67 TEVT college graduate

2extension | 1 |1 | 38 40 Degree holders Experienced in extension work
workers
4 DAs 3 |1]24-36 | 29 Degree holders Experienced in extension work
2 2 |- |26 - Degree holders Experienced in communication
Communic
ation
workers

3.3. Data-collection tools

Different data gathering tools that were relevant to answer the research
questions were used. Among the different data gathering tools, the
researcher used observation, document analysis, and in-depth interview.
These data gathering tools were crucial to collect complete data from
different participant farmers, DAs, communication workers, and agricultural
extension workers. These data gathering tools have their own characteristics
and applications in this research. The in-depth interviews were conducted
from 18 farmers, 2 extension workers, 4 DAs, and 2 communication
workers. Structured and semi-structured interview items were used. The
researcher also used field work observation, to study the agricultural
communication practices in the natural environment where it occurs.
Fieldwork observation was taken as a major instrument to investigate what
actually happened in farm communication. Therefore, farmers, extension
workers, and communication workers were observed while communicating
with each other. They were observed using an observation checklist
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(follow-up questions or probes) based on what the participant will describe
during the interview. The checklist included six items that were all
concerned with communication practices. Document analysis included
documentary films, flyers, photographs, programmes, and brushers
(Hancock, 2007).

3.4. Procedures for data collection

The researcher conducted the farmers’ interview in their village in April
2015 and 18 farmers were recruited for the interview. In-depth interviews
were organized at interviewees’ convenient time to avoid risk of inaccurate
data due to fatigue, time constraint and/or participant discomfort.

The researcher used interview guide questions to conduct interviews. The
interview guides used were designed following general as well as specific
questions related to the study. Interviewer (1) was flexible by allowing
respondents to be free when giving explanations which resulted in obtaining
additional and relevant information that was useful for the study. The
researcher adopted a lot of semi-structured questions in order to ask for
more information. The interviewer used follow-up questions which was
essential to obtain more and related information relevant to the
investigation.

All interviews were conducted in Amharic; the official language of the
Federal Government of Ethiopia and lingua franca of the study area. The
data generated by interviews in this research were verbal responses,
statements, opinions, interactions of the participants, and non-verbal
actions. Observational accounts of nonverbal communication such as tones
and facial expressions were noted by taking shorthand notes during the
interview, and these were later assessed in terms of making meaning. In
addition to shorthand notes, audio recording was used to capture all
important data from interviewed participants, and then all audio recorded
interview data was transcribed.

The researcher used checklists which were used as a guide for observing
important data for the research. But the respondents were not informed
about the observation before the researcher went to the actual sites of
observation lest artificial data. The researcher went to the actual farms /
raising sites that were observed. During this time, the researcher tried to
observe how farmers and extension workers communicate on issues of
agricultural production and productivity. In addition, the researcher
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captured photographs of the discussion between farmers and
communication workers for additional data.

Furthermore, the researcher collected different documentary films,
programmes, brochures, and flyers that were prepared by communication
workers having agricultural messages. After | looked/read those documents
using hard copy of printed materials and soft copies with CD/Flash, | tried
to interpret their applications for agricultural extension systems and their
accessibility to the concerned farmers in the Woreda.

3.5. Data analysis

Data analysis in a research project involves summarising the mass of data
collected and presenting the results in a way that communicates the most
important features. In the context of this research, the data collected from
different sources were qualitatively analysed. After coding communication
methods used by farmers and agricultural extension workers, critical
analysis was performed using the qualitative data analysis method.

Regarding the case of data analysis, all interviews and observations were
recorded both in field notes form and in audio recording. Almost 200
minutes of interview data was obtained from farmers, communication
workers, DAs and extension workers in parallel to the notes taken during
the discussion. And field observation was done at the agricultural sites using
the already prepared observation checklists. During this, field notes and
photographs of observed sites were also taken as data. Therefore, these data
were organized into simple and related forms to be analysed. Then, all tape
recorded data were transcribed into English and the detailed demographic
information of informants, the place, and time, were labelled.

A thematic analysis is a strategy that cuts across all the data to group the
common issues that persist, and identify the main themes that summarize all
the data that were collected. This is the most common method of describing
this qualitative research. To arrive at certain themes, explanation and
identification of commonly repeated ideas in the same cluster were the
major techniques.

The transcripts were explained in both boundaries as a preliminary
observation to get the whole aim of the text. During the identification of
themes, each of the explained concepts was summarized and fall into one
category. The data was classified into different themes according to their
nature. Similar data obtained via different tools were clustered under the
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same theme and discussed accordingly. As a result, according to their
nature, the data was grouped into five major strata in line with the research
questions related to access and dissemination of agricultural extension
messages, the importance of communication approaches to farmers, the
participation of farmers in the use of the new agricultural extension
communication process, the dependence of farmers on various agricultural
innovations information disseminated, and the communication gaps
between development agents, extension workers, and farmers.

4. Data presentation and results

This study examined agricultural extension communication practices among
communication workers, extension workers, and DAs in three kebeles of
Lalibela. The study was qualitative and involved the explanation and
interpretation of results. For simplicity, the long strings of names and
response items are coded as follows.

Farmers’ Code

I1F1 in-depth interview with farmer one 11 F10 in-depth interview with farmer ten

I1IF2 in-depth interview with farmers two 11 F11 in-depth interview with farmer eleven
I1F3 in-depth interview with farmers three 11 F12 in-depth interview with farmer twelve
11F4 in-depth interview with farmers four 11 F13 in-depth interview with farmer thirteen
IIF5 in-depth interview with farmer five Il F14 in-depth interview with farmer fourteen
Il F6 in-depth interview with farmer six 11 F15 in-depth interview with farmer fifteen
IIF7 in-depth interview with farmer seven 11 F16 in-depth interview with farmer sixteen

I F8 in-depth interview with farmer eight Il F17 in-depth interview with farmer seventeen
I1 F9 in-depth interview with farmer nine 11 F18 in-depth interview with farmer eighteen

Communication Workers’ Code

IICW1 in-depth interview with 1ICW?2 in-depth interview with communication
communication worker one worker two

Development Agents’ and Extension Workers’ Code

IIDAL in-depth interview with IIDA4 in-depth interview with Development
Development Agent one Agent four

IIDA2 in-depth interview with IIEW1 in-depth interview with Extension
Development Agent two Worker one

IIDA3 in-depth interview with Il EW?2 in-depth interview with Extension
Development Agent three Worker two
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4.1. Accessibility of agricultural extension messages for farmers

Investigating accessibility of agricultural extension messages for farmers is
one objective of this research. So, according to the data found from
11F1,2,3,5,7,8,9,10,11,12,13,14,16,17 &18, they revealed that:

Our main sources of information on agricultural extension messages
are kebele extension workers. We do not have radio sets and cannot
attend different programs transmitted through radio instead of
messages being transmitted to us through our one-to-five organizations
which are formed in our local areas although our interest in this one-to-
five organization is not good for being an active participant. In our one-
to-five organization, all agricultural messages are addressed to us
through our group representatives.

From these data, we can understand that agricultural messages are
addressed to farmers of DAs by their group representatives at the kebele
level through the diffusion method of communication.

The researcher also observed that DAs are given responsibilities by woreda
extension workers to transmit agricultural messages to farmers without any
participation of farmers.

For this similar objective of research, IIF 4, 6 & 15 replied that:

We find agricultural information from electronic media such as radio
and TV. We also find from agricultural workers and DAs within our
local meetings, one-to-five organizations, and from informal personal
communications with DAs.

Based on the above data that have been found from in-depth interviews with
farmers about access and dissemination of agricultural extension messages,
the main information sources for farmers are kebele extension workers.
Most of the farmers in the study area do not have radios and cannot attend
different programs. Farmers also said that they obtain the messages of
agriculture in different ways. From this one to five farmers organizations
are taken as the good mechanism to disseminate agricultural extension
messages.

As farmers explained, the meetings and interactions of extension workers
with them were not enough to discuss agricultural activities. During their
meetings, they had discussions about their day-to-day activities which affect
their agricultural production positively. But, as farmers in the study area
asserted, they did not find more relevant agricultural extension messages,
which are prepared by Lalibela communication workers-
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This idea was not hindered by communication workers themselves. As the
researcher forwarded the question about how agricultural extension
messages are addressed to farmers in this research area, IICWs 1 &2
responded:

We tried to create awareness of farmers by producing new ideas which
are related to how they addressed agricultural massages they prepared
with content of agriculture as: farmers, for instance ploughing
repeatedly, spraying chemicals, and using selected seeds, using
fertilizer, etc. could be prepared by us (CW) and disseminated through
reading groups and TV park groups. But these messages were not
enough accessible to all farmers, especially those who could not read
those prepared materials may not understand what the messages were.
We prepare flayers, brushers, programs, and documentary films.

As can be observed from the documents of the Lalibela communication
office, communication workers produced flyers, brushers, government
stands, and documentary films and programs.

As it is pointed out in Ponniah et al. (2008) of group methods that involve
working with groups or the community at large, extension work can be
carried out at meetings, either organized specifically for the selected
purpose or by making use of meetings that were already organized for some
other purpose. Meetings are effective venues for receiving information from
the community, for discussing issues of communal or individual interest,
and for spreading new ideas. Field days and demonstrations are best
organized on individual farms. In similar way, the communication workers
at Lalibela responded that they used TV park groups, radio listener groups,
and Reading groups to address agricultural extension messages.

According to Extension workers and Das (Il EWs 1& 2), agricultural
extension messages are addressed to farmers in this research area as:

We find extension messages from the higher agricultural experts of
zone, and region. And then massages are addressed to farmers by using
meetings, farmer days, local groups such as one-to-five (anid le amist)
and development group (limat-budin), and other informal ways of
social interactions.

According to this data, EWSs responded that as they communicate to address
new technological messages in farmer meetings, farmer days, and in local
farmer group discussions. But they explained that all farmers are not
accessible due to low interactions with extension workers.
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4.2. Communication approaches used by agricultural extension
workers or DAs

In terms of this research objective, the researcher tried to collect data from
‘lIIF1-IIF18’, direct observation of meetings and documents. As 'l1F1-11F18',
we played that:

We communicate with extension workers and DAs whenever they want
to transmit agricultural messages which are planned and generated by
woreda experts at the woreda level. With the existing hierarchy, the
kebele DAs introduce and give the plan for us by allocating it for each
sub-village in collaboration with kebele representatives. Our great
responsibilities are listening to them in public meetings and promoting
it as our own 'blueprint’. In such a norm, all one-to-five organizations
are composed of 5-7 agricultural development armies with their own
leaders who share and dictate the members of that particular group
about agricultural massages. With this flow, the woreda agricultural
plan reaches each farmer vertically.

According to farmers’ responses, even communication is very important to
exchange extension messages from extension workers, DAs, and
communication workers to beneficiary farmers to bring agricultural
productivity in this research area, the activities that farmers used are local
organizations, such as one-to-five(anid le-amist), development group (limat-
budin), and local community(got)interactions. Due to these communication
methods, farmers are addressed agricultural extension messages to bring
agricultural production and productivity in an inadequate way. As farmers
remarked during the interview, no serious activities are taken to persuade
them about the agricultural extension program by using communication
means such as posters, pamphlets, radio, and television to persuade the
public about agricultural extensions either in campaigns or in actual
activities of agricultural stakeholders.

In addition to this, results of in-depth interview with farmers showed that
the communication among DAs, farmers, CWs, and EWs is largely top-
down in which content and agenda are set by CWs or their crew. Even CWs
contact with farmers, it is not beyond information sources instead they often
use the source of extension messages from agricultural experts, and then
they produce that information for farmers. So, farmers are dominated in
agricultural communication.
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According to Mefalopulos (2008), communication is used to inform
audiences about development initiatives, activities, and results, and it is
used to transmit information and messages. In the other case,
communication is applied to engage stakeholders, assess the situation, and
devise effective strategies leading to better and more sustainable
development initiatives, which are more than transmitting information, and
it is about using communication to generate new knowledge and consensus
in order to facilitate change. Although communication has an application
for informing agricultural messages, 1ICWs 1&2 responded as they do not
use it well.

Even our roles in agricultural extension are considered as low, we use
TV park viewer groups, reading groups, and radio listener groups as the
means of transmissions of our massages. The reasons for this low
communication were not only us, but also it lays to DAs and EW. This
means that extension workers and DAs do not have a strong chain to
collect new ideas that are used for agricultural productivity.

Based on these data, the approaches of communication to increase
agricultural productivity were group methods and mass media methods of
Ponniah et al. (2008), which involves working with groups or the
community at large. Extension workers can do effective activities by
receiving information from the community, for discussing issues of
communal or individual interest, and for spreading new ideas. In addition,
the mass media method is mainly used to create awareness using such
media as radio, posters, drama, television, newspapers, films, and slide
shows to inform the public. But as the researcher observed from field
observation and documents, the communication approaches that are used
are none participatory; instead DAs, communication workers, and extension
workers were dominant during the communication process.

On the other hand, highlighting the importance of communication
approaches for agricultural productivity, IIEWs 1, 2 and IIDAsl1-4
expressed:

We use participatory communication particularly and diffusion
approach in some cases to disseminate agricultural extension
technologies. Our links with CWs are not enough as expected. In this
research area, we use top-down or participatory communication
approaches or both to communicate with agricultural stakeholders.
These indicate that in interpersonal communication in the study areas,
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the message flows top-down, bottom-up, and horizontally. This is the
main feature of a participatory development communication approach.

In addition to these, we work collaboratively with farmers to realize the
indigenous knowledge of farmers which experts in agriculture do not
know and then try to improve it with new technologies.

With respect to this data, EWs and DAs used both participatory and
diffusion communication approaches to work collaboratively with farmers.
They identify farmers’ problems with farmers to seek solutions, test
implementations of solutions, and evaluate the result together.

4.3. Farmers’ participation in agricultural extension communication
process

To test the idea of farmers’ participation, 1IF1, 3, 4, 8, 13, 17 & 18 replied
to the RQ ‘how can farmers be a participant in the agricultural extension
communication process?’ in that:

Our participation with extension workers and DAs always serves not
only in public meeting, and one-to-five organization, but also we
communicate with them when they come through our farm lands and
tell them how to implement the plan that is already handed out.
Participatory planning is operationalized by woreda experts, even if the
missing link is from both zone agricultural development and kebele
DAs. As a result, our participation in agricultural decision making is
well, even it is limited in our kebele level and local groups. But we are
not actively communicating with the communication workers of
Lalibela.

As I1F5, 9, 14,6,12 also replied:

Our meetings and interactions with extension workers and DAs were
twice or three times a week. During this meetings, we had discussions
about our day-to-day activities which affect our agricultural
productivity. But the time of our contact is not enough and the
agricultural professionals assigned in our kebele are very few to teach
farmers by rounding each farmer’s land.

According to the participation of farmers in agricultural communication,
there is no extension program that is produced by farmers for farmers. This
means that the participation of farmers with communication workers about
agricultural messages is low. In relation to this, we can see it from the point
of Leeuwi and Ban (2003) who underscored the importance of agricultural
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development diffusion. The authors believe that individual farmers can get
experiences in farm experimentation and/or training which could be
relevant to other farmers. Farmers are aware of this and as a result there are
often informal means of farmer-to-farmer exchange of knowledge and
information through markets, work parties, funerals, bars, celebrations,
community meetings, and church services to talk about agriculture. On the
other hand, observation of other farmer practices is also an important
mechanism for horizontal exchange. During these agricultural extension
communication processes, communication workers can stimulate or help
improve farmer-to-farmer exchange in various ways. But as farmers
responded that, experience sharing is not well done by communication
workers because of low emphasis of agricultural extension diffusion.

They also explained that even if there are few chances that farmers get
experience sharing in formal ways by the government once a year,
extension workers took the responsibility to select farmers who could take
this experience, but the ratio of farmers with experience shared with the
other farmers was not balanced to diffuse what they had learned at the time
of experience sharing.

In addition to this, farmers explained that their communication with
stakeholders is referred to in horizontal or vertical methods. This means that
in some parts of their communication, agricultural extension workers
participated with beneficiary farmers about extension programmes, and then
farmers could get opportunities in decision making about how they have to
use extension technologies. In other cases, not only farmers but also
extension workers are forced by the government to apply some extension
programs which are only believed by higher agricultural experts at federal
or region level.

Communication workers also gave their responses about the participation of
farmers in the agricultural communication process. So, ICWs1& 2 revealed
that:

Even farmers’ participation in mediated extension communication is
minimal; they participate in forms of interview, live testimonial
communications, and some feature stories. In this regard, we
sometimes talk to farmers, but the content to be communicated is
decided by us. We sometimes involve both the DAs and farmers in the
communication process as informants. For example, by expanding the
experience of model farmers to other farmers through discussions with
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extension teams, demonstrations, participation of farmers, and by
presenting documentary films prepared on their farms.

As the data from the interview showed, farmers participate in agricultural
extension through farmer-to-DA, farmer-to-farmer, farmer-to-EW, and
farmer-to-mass audience communications, and through practical methods
such as demonstrations, field visits, and experience sharing tours. As
indicated earlier, farmers participate more in interpersonal approaches
followed by group communication approaches.

McPhail (2009) mentioned that participatory communication deals with a
different approach. It rejects the top-down and bureaucratic ways of
communication between farmers, extension workers and DAs. These
results also suggest that farmers directly participate in extension
communication in interpersonal and group methods, but have some
participation, which is indirect in the mediated communication. This
requires the need to increase current trends in interpersonal and group
methods of extension communication while instituting measures that would
allow farmers to communicate through electronic media.

Not only farmers and communication workers, but also extension workers
and DAs responded to the RQ on how farmers can be a participant in the
agricultural extension communication process as follows. IIEWs 1, 2 and
IIDAs 1, 3&4 responded that:

We make farmers to participate in development groups, local
administration systems, and one-to-five organization activities in
agricultural extension performances, and the content of extension
massages is decided by farmers and us, but not always.

Farmers were not well-participating in the content of the agricultural
extension messages which are prepared by CWs although they are well-
participating in local administration systems, and one-to-five organization
activities in agricultural extension performances. Even CWs are interested
in preparing and expanding the performances of model farmers to others in
the form of documentary film, flyer, brusher, and program; farmers faced
difficulties in using those prepared messages because of their illiteracy and
lack of electricity in the rural area. This leads to an increment in agricultural
productivity.
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4.4. Farmers’ reliance on disseminated information about agricultural
messages

In response to this, the researchers aimed to assess how farmers are
dependent on agricultural extension messages, and I1F 1, 7, 10 responded:

We do not have a serious commitment to use agricultural extension
massages, because most of us do not have enough access to use those
agricultural extension massages which are prepared by communication
workers or extension workers. While extension massages are addressed
to us by extension workers and DAs, most of us show our reluctant
features about the massages which are disseminated by DAs and
extension workers. Because our land is burned by fertilizers, DAs are
forcing us to use these new technologies for the purpose of their salary
scale up. We do not believe them.

According to farmers’ response above, they are reluctant and have a low
perception of new agricultural technologies resulting from low
communication among extension workers, DAs and farmers. In persuasive
transfer of technological innovations, there is an external interaction
between communication workers and farmers. The main intervention goal
here is to help realise specific objectives by the stimulation of pre-defined
behaviour changes. But farmers responded in the contrary to this idea. As
farmers explained, they faced major problems to be persuaded about
agricultural extension technologies in this research area. Because most
farmers depend their farming on rain, it is not easy to convince farmers
about sustainable agricultural development is in the context of rain-fed
agriculture. Even extension workers and DAs in this research area took their
potential efforts to persuade farmers, their interests were not negotiated by
them leading to one-way information dissemination disregarding
understanding. Instead of relying on two-way communication towards
shared meaning, farmers are obliged to use new agricultural extension
inputs such as fertilizers, insecticides, and herbicides

On the other hand, IIF 11 & 17 also revealed that:

We like interpersonal communication with DAs, we consider them like
our parents or families; we also accept them when they teach us in
groups because this gives us the opportunity to learn from each other.
We also ask them to teach us a lot about group communication
methods using demonstrations, farm experience models, extension
teams, exhibitions, and farm field schools.
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As for these data, DAs take responsibilities for empowering farmers’
productivity, and they communicate with farmers. But farmers pointed out
the lack of good opportunities to meet extension workers and DASs in their
local area. Even though these stakeholders come periodically; they could
not satisfy farmers’ demands.

From the point of view of farmers' reliance on various disseminated
information about agricultural messages, communication workers were
targeted both in the interview and observation. As Il CW1 & 2 responded
that:

Farmers like the participatory communication approach, which is
perceived mainly in interpersonal and group communication methods.
They readily accept information communicated face-to-face with DAs,
extension workers, and us; because this gives farmers the opportunity
to interactively discuss problems and solutions about how information
is useful for their farming. They develop the sense that they are
considered a knowledgeable and active participant and they improve
trust that DAs and extension workers are concerned with improving the
production and productivity of peasant agriculture.

In this regard, farmers feel balanced when CWs interactively communicate
with them, and most likely accept messages communicated to them through
interpersonal methods. The data also indicated that interactive
communication of farmers is dependent on the communication skills and
abilities of the DAs commitment, and on their personality. For example,
while EWs are not communicating well with CWs to prepare tangible
agricultural extension messages, farmers could not accept the message of
DA:s.

As the additional response from the CWs, farmers do not often accept
extension messages communicated through the mass media due to limited
access to television and print materials. This leads farmers to have less
interest and less trust in media messages due to lack of farmer voices in the
programs and makes them dependent on DAs for extension information.

In general the results of the above data gained from CWs showed that the
current communication approach which is expressed in terms of
interpersonal and group communication methods is not accepted enough by
farmers. They also pointed out that it is less accepted in the case of mass
media methods.

IIEW 2 also replied for the RQ 'How is the level of farmers' reliance on
various disseminated information about agricultural messages’? That:
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| am reluctant to say that all farmers accept extension technologies. But
there are few farmers who are active in implementing new technologies
in contact with us and DAs to use new technologies such as fertilizers,
insecticides, and weed chemicals. To persuade all farmers to use
extension technologies, we use different organizations starting from
woreda extension stakeholders to grass root farmers. This is carried out
through the means of persuading woreda extension stakeholders and
then move to persuade kebele level administrators to farmers.

According to data, the participation of farmers in the production of
agricultural extension messages is very low. As a result, the reliance of
farmers on agricultural messages is also low. On the other responses of EW
and DAs to conduct research, they indicated that no audience research has
been conducted on the acceptability of the approach in terms of the mass
method in this research area.

4.5. Communication gaps between development agents, extension
workers, and farmers

According to FDRE (2012), large stocks of personnel trained in agricultural
development at various educational levels are essential to establish and
expand modern commercial farms and the productive capacity of small
farmers. Although maximum effort is being made to train agricultural
researchers, extension personnel, and animal health experts, services to
farmers’ have not been enough to improve agricultural production methods
and technologies. This has its own reason in different views, what farmers
responded in connection to the communication gaps among DAs, EWSs, and
farmers are presented below. As IIF 7, 8, 10.13.16 & 18, revealed that:

DAs, extension workers, and we work collaboratively. We consider
DAs as participants, risk-takers, and activists rather than assuming
themselves to be experts, supporters, and nonparticipants. We do not
consider DAs as our supervisors and currently DAs start working with
our groups starting from problem identification to researching, testing
of results, variety selection, and related activities. They also have
continuous communication with us and they help a lot for the
agricultural sector, even if it is difficult to say that we are food
sufficient. Even DAs, EWs and we work collaboratively; we (farmers)
have communication problems in relation to the shortage of DASs in
kebele, lack of awareness to adopt new technologies, lack of
communication methods, and lack of education.
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As can be understood from the above quote, farmers in the research area
witnessed that DAs communicatively assist farmers during the agricultural
processes from land preparation up to the production phase. But as a result
of the minimum number of DAs in the kebele, all farmers could not find the
assistance of Das as required.

On the contrary, IIF 7,8,10, 17, said that:

Our communication practice with extension workers, DAs and
communication workers is not good. Because there are serious
communication problems particularly faced with agricultural extension
workers, and DAs while interacting with us. These communication
problems result from the lack of extension communication to shift from
the traditional top-down approach to the contemporary participatory
approach. Due to this, we lost our decision on our own farm, and were
forced by DAs to use new extension inputs without our consensus.

Here we can understand that, as the dominant paradigm, the communication
system is one way and farmers could not have the opportunity to
communicate DAs and EWSs about the agricultural activities they are
concerned about. Participatory communication was not applied instead
agricultural professionals diffuse ideas/messages about what farmers should
do on their own farm lands. As Mefalopulos (2008) explained, during this
paradigm, communication was associated with the dissemination of
information and messages aimed at modernizing people by using mass
media as the centre of communication initiatives that relied heavily on the
traditional vertical one-way model. Even agriculture and Ethiopia are
mentioned as two sides of the same coin in FDRE (2012), uneducated
farming population, limitations in using modern technologies, and low
assimilating of new ideas because of illiteracy to absorb extensive
information about sustained transformation in agricultural practices are still
problems.

According to the data obtained from the Il CWs 1&2:

There are communication gaps, such as the low concept of
communication for agricultural production and productivity;
unintegrated performance of EWSs, DAs, and we; lack of transport
access go to farmers in remote places; lack of access to print many
flyers, brushes, to prepare and disseminate documentary films and
programs; lack of thrust among EWSs, DAs, and we; and lack of farmer
understanding resulting from their illiteracy. Because of this, we cannot
say that farmers are available to use our works to be productive.
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As the CWs pointed out, even model farmers involved in extension
communication have little experience of sharing to the wider farming
community. As a result, communication among extension workers, DAS,
and farmers with communication workers is minimal.

Furthermore, 1IEWs 1, 2 & IIDAs 1-4 replied that:

We work closely with farmers and facilitate them on how they can
plough their farms, use new technologies, and raise livestock. During
this, we face different problems such as: lack of farmer commitment to
perform what they ordered; farmers disagree with us when we order
them to accept new technologies; lack of access to address all farmers
concerned.

As can be understood from the above quote, extension workers and DAsS,
woreda extension workers act as collaborators, participants, risk-takers, and
activists rather than assuming themselves to be experts, supporters, and
nonparticipants. However, the communicative approaches among woreda
extension workers and DAs at the kebele level are not effective for
agricultural  extension. The top-down (diffusion) approach of
communication is assumed to be the reason for communication gaps. This is
to mean when extension workers from the woreda are considering
themselves more highly positioned than DAs from the kebele, there is
disrespect for each other, and DAs are led to be disobedient for their duties
and responsibilities of extension activities.

However, the results did not deny that the extension information is available
from different sources. The weakness of the linkage among the different
components of the agricultural system may create information gaps, and
thus the different sources may not share different information on the same
issue.

5. Discussion

According to the data presented and analysed, communication is considered
vitally important for agricultural extension activities. It is used to inform
and aware farmers about new agricultural technologies, skills, knowledge,
and relevant farming systems for more agricultural improvement. The data
in this study showed that the communication approach used in the study
areas is a mix of both non-participatory and participatory approaches. Thus,
it tends to be an integrated approach. However, the integration is mainly not
in the sense of adjusting the approach of communication in a given method
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according to contexts, but is largely in the sense that the approach in using
some methods is mostly participatory whereas the approach in using other
methods is mostly non-participatory. The data gained from CWs, DAs,
farmers, and EWs witnessed about the shortage of accessibility of messages
to the beneficiary farmers, and activities were carried out through designed
campaigns, which could not bring a sizable change on agricultural
development. And also the relationship between the agriculture office and
the communication office was very low; even they know that
communication is important for agricultural production and productivity.

In accordance with communication vitality for agricultural production,
different communication theories were discussed in this research, especially
participatory communication and diffusion of innovation communication
are used to evaluate how agricultural communication is practiced at
Lalibela.

Hence, the participatory communication and diffusion communication
approaches are applied, even though both of them have their own
limitations and strengths. Regarding this, the agricultural extension
communication practices are considered as top-down in most cases because
the data showed that the agricultural information is transmitted from the
federal level to the regional level and to the end users through the hierarchy
of different levels/from top to bottom. As a result of these top-down
communications, the end users/farmers are dominated to take share about
their agricultural performances. This also led to low agricultural
accessibility due to the lack of enough pre-information about what farmers
use. This is related to Rogers (1983) explaining that communication is used
to disseminate innovative ideas to farmers, and other farmers also share
information with one another about agricultural production and
productivity. During this dissemination of new ideas, diffusion
communication theory plays an important role.

As the presentation and analysis of the data obtained from the observations
showed, the communication practices of the farmers with the extension
workers and Das. Some farmers participated in farmer meetings, and local
organizations. As Leeuwi and Ban (2003) explained, the key function of
communication workers in disseminating new technologies is to facilitate
the process and it is important to work toward a balance between new
technical devices and new social-organisational arrangements. Some
farmers, on the other hand, were passive participants in meetings and they
did not understand what the extension workers/DAs wanted to transmit,
rather they seemed bored listening to the messages of the meeting and they

33



Ethiop.j.lang.cult.commun., 9(1), June 2024 Asfachew and Adem

talk with their peers while the EWs tell them the message on agricultural
production.

As to Castello and Braun (2006), agricultural advisory services are expected
to disseminate new technologies among their clients. The role of
communication workers here is to integrate farmers, agricultural educators,
researchers, extension workers, and the private sectors by addressing
information from various sources for better farming and better livelihoods.
But, as farmers in the study area asserted, they did not find more relevant
agricultural extension messages, which are prepared by Lalibela
communication workers. The photograph showing how farmers were
participating in their meetings with EWs and DAs can be seen in the
Appendix.

Farmers are less mobilized to use new agricultural extension technologies
because, in our observation, we saw that most small-scale farmers use
indigenous farming systems instead of using new technologies and new
farming systems. Even EWs and DAs use their potential to persuade
farmers to use agricultural extension inputs.

According to the view point of Leeuwi and Ban (2003) of advisory
communication, the role of the communication workers is based on
consultation or consolation, depending on whether the emphasis is on
providing knowledge or process guidance. For the adequate provision of
these kinds of services, it is particularly important that communication
workers have or have not access to relevant kinds of know-how, and that
they have adequate skills to stimulate the needs and expectations of farmers.
Furthermore, the most widespread form of communicative intervention is to
persuade farmers or other target groups to adopt specific technological
packages and certain ideas or policies. Mefalopulos (2008) also mentioned
that communication is used to inform farmers about development initiatives,
activities, and results. In this case, it is used to transmit information and
messages, and generate new knowledge and consensus in order to facilitate
agricultural change. Both are important and require a different body of
knowledge and a different set of skills.

According to my observation of the communication approaches that EWs
and DAs use, both participatory and diffusion communication approaches
are used. As diffusion approach dictates, EWs and DAs tried to diffuse
some extension ideas to farmers; for instance, they let farmers to use
fertilizers and insecticides without pre-informed nature of communication.
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In addition to interview and observation, the researchers tried to present and
analyze the data which were collected by using document analysis such as
programs, flyers, government stands and brushers, which were prepared by
communication workers. Therefore, the documents showed that the
communication workers, DAs and EWSs were part of the materials. DAs and
farmers were interviewed about agricultural production in the prepared
program. On the other hand, when CWs prepare model farmers’ work
through flyers, brushers, and stands, they included the farmers’ activities
and the ways how they could be productive. However, the documents which
were prepared by CWs have limitations with regards their contents because
they have unattractive contents, prepared with low initiative by CWs, and
with less consultation of most farmers in agricultural extension
communication network. It is difficult to conclude that documents which
are prepared by communication workers are available for communicating
farmers, EWs, and DAs. Even communication workers prepare as much as
they can, farmers were not accessible due to the lack of access to electricity
in the rural area and lack of reading skills whenever they obtain written
materials such as flyers.

6. Conclusions

As already mentioned, the study evaluated communication practices of
agricultural extension in Lalibela woreda. The main objectives of the study
were to explore communication practices on aspects of agricultural
extension in Lalibela.

To achieve this, qualitative data was used to assess farmer, DA and EW
communication practices and challenges in the context of agricultural
production and productivity. Regarding instruments of data collection, in-
depth interview, observation, and document analysis were used as the major
instruments.

The sample kebeles were selected on the basis of the available sampling
technique. Accordingly, it was found that the practice of agricultural
communication was mainly dominated by woreda extension workers in
general and by DAs in particular. The interaction between farmers, CW,
DAs, and EWs was inappropriately implemented. Since the knowledge or
awareness of farmers, CW, DA, and EW about the importance of practicing
communication was very low. And it was also found that most farmers in
the study areas have no access to radio sets. But there were some radio
listener groups that are expected to share and exchange agricultural
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extension messages. These groups were organized and facilitated by
communication workers; Messages contented with agricultural extension
could be addressed to them to improve their agricultural production.

The practices of agricultural extension communication were dominantly
diffusion (one way); therefore, the techniques and approach of the
participatory communication approach were not used effectively.

Generally, Lalibela's agricultural communication practice entailed an
inappropriate concept of development communication; lack of collaborative
learning initiatives in development communication and natural resource
management, a lack of direct participation of farmers in radio programs, a
mistrust of farmers in extension messages communicated through mass
media, inattention of farmers to extension messages communicated through
flyers, programs, brushers and documentary films, low access to radio sets
to share and exchange agricultural extension messages, a top-down
communication approach in which agricultural messages are diffused from
woreda level to individual farmers with less farmer participation and
illiterate farmers to read and understand agricultural extension messages.
Due to these problems, the agricultural extension practices of Lalibela
woreda were considered low and recommended to use integrated
participatory agricultural extension communication approaches.
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Abstract

This article offers a comprehensive exploration of the complex dynamics
involved in mobilization and stakeholder participation within the context of
participatory development communication strategies. It specifically focuses on
the Amhara Development Association and its practices in this regard.
Employing an interpretative research paradigm, the study meticulously selects
its sample using purpose-sampling techniques. Through a combination of in-
depth interviews and thorough document analysis, a rich dataset is assembled
to deeply investigate the strategies employed by the association. The findings
of the study reveal a nuanced and multifaceted approach undertaken by the
Ambhara Development Association. This approach leverages various social
institutions, media platforms, and governmental structures to mobilize
communities toward self-realization through grassroots efforts. However,
despite the association's concerted efforts, several challenges hinder the
implementation of a fully participatory communication approach. One
significant obstacle identified is the predominant role of the government, which
sometimes limits the association's autonomy in decision-making and action.
Furthermore, the association faces constraints in hiring an adequate number of
communication experts, which affects its ability to fully embrace a
participatory communication strategy. It suggests that the association should
strive for greater independence by empowering its coordinators, project
planners, and district-level structures. This empowerment aims to foster a more
inclusive and participatory communication strategy, thus enhancing the
association's effectiveness in community mobilization and ultimately
contributing to sustainable development efforts in the region.
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1. Introduction

Advertising is a process that involves the promotion of products and
services. It is paid for by the advertiser with the aim of persuading buyers to
buy the products and services advertised. Kumar & Mittal (2002) say that
advertising influences the target audience to make purchase decisions. As
such, it is documented in various contemporary literature, such as Nichifor
(2014), that advertising can be considered a variable, which is a result of
convergent interests that are expressed in the two main scientific areas
known as communication and marketing.

Advertising and communication, according to Cragan and Shields (1998),
are components of the contemporary economic and social system. In today's
society, the role of advertising has evolved into a complex system of
communication that is important for both organizations and the general
public. The fact that advertising, if well thought out and carefully prepared,
has the ability to deliver messages to its target audience, gave it a central
place in the marketing programs of most organizations. It looks for this
reason that different companies, ranging from multinational firms to those
small-scale ones, are these days laying emphasis on the importance of
advertising in order to promote their products and services to important
markets (Reed et al., 2004).

Today, to reach the ultimate customers, so that the functional goal of any
advertising effort will achieve its goals, myriads of outlets are believed to
be in abundant use. These media outlets are also said to be in fierce
competition to attract the interest of consumers in general. There are many
media forms of advertising, such as newspapers (local, national, free trade),
magazines and journals, television (local, national, terrestrial, satellite),
cinema, and outdoor advertising such as posters and bus side posters (Fill,
2009; Arshad et al., 2014). Subsequently, contemporary scholars such as
Koeck and Waranby (2014) defined outdoor advertising as a form of
advertising that is prevalent within the wider urban environment.

Outdoor advertising and communication, which is one of the main aspects
of advertising and the focus of this paper, also promotes various products
and services. It is one of the main advertising mediums used today. It also
happens to be one of the first forms of display advertising in the history of
advertising.

Today, outdoor advertising has evolved into several types, depending on the
creativity of the artist designing it. Outdoor media include billboards, bus
benches, interiors and exteriors of buses, taxis, and business vehicles,
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signage posted on the exterior of one’s own brick-and-mortar location,
banners, posters, and much more. Mandera (2004) claims that even though
other media like print, radio, and television generate high revenue with
advertising, out-of-home advertising like banners and billboards can be
much more effective than advertising in print and electronic media. This is
due to many factors that favor outdoor media as a form of marketing
communication.

Today, most people spend more time outside than inside. Unlike television
or radio advertising, which is aired for only a few seconds, outdoor
advertisements, like billboards and digital signage, are available to
consumers around the clock. Belch and Belch (2004) assert that messages
are delivered continuously and frequently via outdoor advertising. Writers
such as Berkoulitzetal (1994) say that the visibility of outdoor
advertisements favors mental reinforcement for well-known products and its
relatively low cost makes it a flexible alternative.

The field of advertising in Ethiopia, particularly in Addis Ababa, is
experiencing significant changes as the nation embraces modern technology
and digitalization. Let us explore recent research findings and emerging
trends in this dynamic landscape. In the era of digitalization, traditional
advertising methods are giving way to digital marketing strategies. Digital
advertising platforms, including social networks, search engines, and
mobile applications, are gaining importance. (Cheffy & Ellis-Chadwick,
2022) These platforms allow for precise targeting, real-time analytics, and
personalized messaging. TV ads continue to play a crucial role in Addis
Ababa. Research has explored their impact on consumer behavior.
Understanding how Addis Ababa consumers rely on television ads and how
these ads shape their buying habits is essential for advertisers. Research has
examined the effect of media advertising on consumer behavior within the
real estate sector. The study focused on the customers of these real estate
companies in Addis Ababa.

The findings of this research shed light on effective advertising strategies
for the real estate industry in the city. Concerning the challenges and
opportunities of digital advertising, it is documented in the vast array of
contemporary literature that, while digital advertising offers exciting
opportunities, challenges remain. These include limited Internet penetration,
language diversity, and cultural nuances (Yangang, 2023). In this sense,
advertisers must navigate these complexities while tailoring their messages
to resonate with the diverse population of Addis Ababa. In summary, the
advertising landscape in Addis Ababa is evolving rapidly, driven by
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digitalization and changing consumer behaviors. Advertisers should stay
informed about emerging trends and adapt their strategies accordingly.

The focus of this research is Addis Ababa, the capital city of Ethiopia, at the
crossroads of tradition and modernity. Nestled in the highlands, it boasts a
rich cultural heritage while simultaneously striving for urban development.
As the seat of the African Union and numerous international organizations,
Addis Ababa plays a pivotal role in shaping regional policies and fostering
diplomatic relations.

However, beneath its bustling streets and vibrant markets lies a challenge:
the absence of a robust digital promotion and advertising infrastructure. In
an era where cities are defined by their technological prowess, Addis Ababa
is grappling with bridging this gap. The lack of a modern system hinders its
ability to showcase its potential as a true metropolitan hub. Additionally, the
trends in outdoor advertising and communication in the city warrant a closer
examination. How can billboards, signage, and digital displays contribute to
the socio-economic fabric of Addis Ababa? What impact do these visual
channels have on commerce, tourism, and community engagement? These
questions form the crux of our research as we dive into the dynamics of
urban communication in this dynamic African city. By weaving tradition,
progress, and communication together, Addis Ababa invites us to explore its
multifaceted narrative. Therefore, this study answers the following research
questions.

1) What is the current status of outdoor advertising and promotion in
Addis Ababa?

2) How does a new advertising and promotion platform contribute to
emerging business and global trends in advertising and
communication?

3) What are the socioeconomic and technological contributions of
digital advertisement and promotion to Addis Ababa City
Administration?

Addis Ababa, Ethiopia’s rising capital in the highlands bordering the Great
Rift Valley, is the capital city of Ethiopia and the African Union. It is the
country’s commercial and cultural hub. Addis Ababa is the third-highest
capital in the world, with a population of about 8,000,000 living in ten
subcities and one hundred woredas. The city is often called the "African
Capital™ due to its historical, diplomatic, and political significance for the
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continent. The headquarters of the African Union and the Economic
Commission of the United Nations for Africa are located in the city. The
United States and the European Union have two delegations each in Addis
Ababa, one for bilateral relations with Ethiopia and one for the African
Union.

Hence, Addis Ababa is an important administrative center not only for
Ethiopia but also for the whole of Africa. This historically significant city,
in its enchanting geopolitical hub of the East African setting, is recognized
as one of the most fascinating and attractive touristic cities in the world.

The city has experienced a surge in construction, with numerous tall
buildings emerging in various locations. In addition, a variety of luxury
services have become available, and the construction of shopping malls has
recently increased. The city's abundance of day spas has earned it the
nickname "the spa capital of Africa." Addis Ababa serves as the central hub
of a well-connected road network and acts as the terminus of a rail link to
Djibouti City, a port located on the Gulf of Aden. In addition, a mid-level
train serves the daily transportation needs of 500,000 individuals. The city
has also introduced modern taxi services, such as ride-sharing and pick-up
services, along with a light rail transportation system. However, it is
important to note that current advertising and communication platforms in
the city do not align with the rapid development of local businesses.

2. Theoretical framework

In this work, the theoretical framework of semiotic discourse analysis
(SDA\) is used to approach the analysis. SDA is a comprehensive approach
to understanding meaning in digital communication and also extends to
digital outdoor communication. Just as SDA examines signs and symbols in
online content, it can be applied to analyze the semiotics of digital outdoor
advertisements. By considering the dynamic relationship between signifiers,
signifieds, and interpreters, the SDA allows for a deeper understanding of
how these advertisements convey meaning to their audience (Chandler,
2007; Danesi, 2009).

In the realm of outdoor digital advertising, SDA can uncover the intended
meaning behind the visual elements, symbols, and messages used in these
advertisements. It can reveal how these signs evoke emotions, shape
perceptions, and influence consumer behavior in outdoor settings (Wodak &
Meyer, 2016). By analyzing visual design and symbolic representations on
digital billboards or signage, SDA can provide information on how these
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advertisements capture attention, communicate brand messages, and create
connections with the audience.

Moreover, SDA's recognition of the multimodal nature of communication is
particularly relevant to digital outdoor advertising (Scollon & Scollon,
2008). Beyond words, outdoor digital advertisements often incorporate
visuals, sounds, and interactive elements to engage viewers. SDA can
analyze the interaction between these different modalities, examining how
they work together to convey meaning and create impactful advertising
experiences.

3. Methodology

Methodology: In our quest to uncover the gaps in outdoor communication
and advertising within Addis Ababa, we used a rigorous research
design. Here is how we navigated this terrain:

3.1. Data collection techniques

Observation in Selected Sub-Cities: we meticulously observed outdoor
communication channels across strategically chosen sub-cities within Addis
Ababa. This on-the-ground approach allowed us to witness first-hand the
nuances of billboards, signage, and other promotional displays.

Survey of Public Opinion: To gauge the pulse of the city, we conducted a
comprehensive survey. By engaging with residents, we sought their candid
thoughts on the current state of advertisements and communication.

Multifaceted Methods Our toolkit included various techniques such as tour
observation, photography, drone videography, and document analysis.
These methods acted as our lenses, revealing hidden patterns and gaps.

Videotape-Assisted Observation

Inspired by the work of Savenye and Robinson (1996), we recognized the
value of videotape-assisted observation. This method allowed us to capture
dynamic moments, decode visual cues, and examine the intricacies of
outdoor communication. Written notes supplemented our video records.

3.2. Linear information processing theories

Drawing from cognitive psychology and professional practice, we explored
the impact of linear information processing theories based on Sucharitha et
al. (2020). These theories, similar to the functioning of computer systems,
shed light on how information flows, encoded, transmitted, received, and
decoded, within the communication context. By understanding how
individuals perceive and integrate information in a linear manner, we
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deciphered the cognitive processes at play. These insights mirror the flow of
information in the digital world. In summary, our research journey traversed
the streets of Addis Ababa, capturing both tangible billboards and intangible
cognitive pathways. Through this lens, we aim to pave the way for informed
strategies and a more connected urban landscape.

3.3. The importance of urban outdoor digital ad industry

The Importance of Urban Outdoor Digital Ad Industry Outdoor advertising
media is widely considered a prestigious industry, especially in the modern
era we live in. It offers a wide variety of employment opportunities for
graduates in fields such as communication, journalism, marketing
management, accounting, information and communication technology
(ICT), script writing, and security. Many of these professionals pride
themselves on their progressive mindset, showcasing their position in a
creative industry that values professionalism and eschews the rigid control
often associated with advertising, which can taint the city's image.

The top agencies in this field operate on a meritocratic basis, where
imagination and drive serve as the foundation for their competitive
advantage. The progressive employment practices and formalities that exist
within many agencies are not just for show, but genuinely reflect the values
and ethos of the industry. However, beneath the surface lies a highly
competitive business environment that requires a large workforce (Taylor et
al., 2006; Hackley, 2005; Yamaoka & Akaoka, 2013).

Systematized urban outdoor signs create a beautiful scene on urban roads
and public areas. As a form of business platform, digital advertisements and
signs can contribute to attractive cityscapes. It influences architecture style
and urban design in a positive way. Advertising content displayed on
signage billboards or as posters is often of very high design quality and may
be considered a form of city aesthetic, and light box advertising also
contributes to a sense of place by displaying advertising options or markets
to clients.

Digital signs have great potential to contribute to the attractiveness of
highways and market places in the city. Huge digitalized promotions or
advertisements stretched against building walls or across building facades to
reveal attractive building renovations or constructions also provide huge
artistic possibilities. One of the latest advertising trends, car or bus
wrapping, together with other forms of mobile advertising, often makes a
very striking visual contribution. Digital advertisements contribute to the
necessary visual diversity, interest, and quality needed for drab and dreary
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environments. High-quality Street and advertising furniture may, for
instance, make an important contribution to streetscapes, while the use of
banners may create a rather festive atmosphere.

It may also play a role in improving the local colors or good looks of places,
thus contributing to attractive environments for tourists. More permanent
signs and advertisements, such as signs on top of skyscrapers, may
contribute to the visual scene by forming prominent landmarks. The large-
scale application of outdoor advertisements and signs creates very striking
nightscapes in entertainment and shopping districts such as Piccadilly
Square in London (as visited by one of the project team members), Madison
Square, Tokyo’s Ginza district and the Strip in Las Vegas, which can be
seen as world-renowned tourist attractions.

Compared to other media outlets, economic efficiency in terms of low
production costs and low cost per thousand exposures is another advantage
of outdoor advertising (Taylor et al., 2006; Yamoka & Akaoka, 2013). In
addition, while authors like Donthu et al. (1993) and Shimizu (2002)
advocate the strength of outdoor advertising, which includes geographic
flexibility for segmentation by location, Taylor et al. (2006) assert that
outdoor advertising was rated higher in terms of ability to attract new
customers. The fact that outdoor advertising reaches its audience and, using
the terminology of Fabrey (2002: 34), “people cannot switch it off or 'throw
it out' gives the beneficiary the opportunity to have a captive audience.

3.4. Description of products and services

The Digital Advert Company is considering a change to create and provide
an outdoor advertising platform from which to promote existing products on
the market. The past experience in the market shows messed up displays of
banners that easily get ruined and contribute negatively to the beautification
of the city. However, the research team has studied the current state of the
industry and plans to enable and capitalize on the growing trend of
synchronized benefits of outdoor advertising for the general economy of
city administration, cityscape or beatification, unemployment mitigation
and outdoor display. Digital signage and light boxes promote products and
services in an entirely new market, increase revenue and growth projections,
and allow customers to purchase products from the comfort of their own
home.

A product is a bundle of need-satisfying features that is exchanged,
generally, for a financial price. It encompasses both tangible aspects, such
as packaging, quality, and brand, as well as intangible attributes. The
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packaging and labeling of the product also serve as marketing
communication tools.

Deploying
= — — =) the

physical

cimn far adc

Fig. 1: Digital Signage Advertising Network (Bauer, Ch.,
Kryvinska, N. & Strauss, Ch. (2016)

For interactive digital signage, the respective hardware must be installed on

site with every display on the network that should have the specific
functionality. Networking is a typical interaction modality; it certainly
requires a display that has networked functionality to enable this type of
interaction. Using the posture of a consumer as a trigger for the selection of
advertisements requires other hardware. To have a centrally regulated
consumer product interact with a digital signage system from office
distribution, it must be connected to the premises.

Launching ‘:D
the Project

The product concept identified above is: the core product is named as an ad
for digital signage, and the basic product is termed an ad. of Light Box and
the expected online advertisement. The product refers to the fundamental
need that is satisfied by using the product, such as brands, new arrivals,
products of big manufacturing extended to the basic product, and the
expected product, which refers to the specific features that the consumer
expects to obtain when buying the product, all going to be advertised.

4. Analysis and discussion

4.1. The need for technology considerations

Modern advertising agencies offer a plethora of services that extend beyond
traditional marketing channels and add significant value to their clients'
businesses. In developing countries like Ethiopia, the advertising industry
plays a crucial role in the economy, providing employment opportunities for
a large number of individuals.

Within this dynamic industry, talented artists have the opportunity to create
visually captivating advertisements that surpass the limitations of text-based
promotions. Advertising agencies in Ethiopia are equipped with specialized
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knowledge in typography, print technology, graphic design, and
photography, allowing them to craft compelling campaigns that resonate
with the target audience.

Despite the advances in digital marketing worldwide, studies conducted by
Andinet and Roger (2017) have revealed that billboards remain the most
popular medium for advertising in countries like Ethiopia. This preference
for outdoor advertising signifies the enduring impact of traditional
marketing strategies in regions where digital infrastructure may still be
developing. As the global industry progresses, advertising firms in less
developed nations must adjust their strategies to include a mix of traditional
and digital methods to meet their clients' varied requirements and stay up-
to-date with global transformations.

Outdoor ads in Addis Ababa have the advantages of high visibility, broad
coverage at the local level, and new technologies (3D). Digital technology,
although its deployment seems expensive, reduces the regular cost of
producing promotional print brochures, videos, CD-ROMs, and DVDs for
circulation. A major factor in the wide-spread growth of this technology
was the fall in the price of LCD screens, which are considered the crucial
hardware component in digital signage. Electronic displays (that is, digital)
used for digital signage offer new opportunities and advantages compared to
traditional ‘static’ signage. For example, digital technology allows
information to be displayed in the form of dynamic multimedia
presentations containing audio, video, and animated content.

The importance of digital outdoor advertising is highlighted by Roberts
(2018), who mentions three major benefits: motion and animation,
flexibility, and dynamic capabilities. Roberts (2018) argues, citing Koeck
and Warnaby (2014) that the incorporation of full-motion technology into
digital signage effectively attracts the attention of the passing target
audience and consequently generates increased sales revenues.

4.2. Limitations of outdoor advertising in Addis Ababa
Observational analysis

The most common forms of outdoor advertising in Addis Ababa, which is
the seat of the African Union and a city where embassies of various
countries are located, are posters, banners, and billboards. The state of the
city requires it to remain clean and become a source of attraction. It is also
required to establish and maintain its aesthetic value, as it is an international
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city and the capital city of the country where representatives of people from
all over the African continent and the rest of the world come to visit or
reside. However, Bankole (2013) argues that graphic environmental signs
such as posters can have an impact on both the quality of life of people and
the environment. He also asserts and mentions in the Nigerian case that
Nigerian signs and billboards could be classified as environmental pollution
due to the issues they generate, which impact urban planning in Nigerian
cities.

Given that outdoor advertisements such as billboards and posters are often
the first impressions tourists and foreigners have upon arrival, it is crucial
that they are visually appealing and strategically placed throughout the city.
It is recommended to replace some traditional signs with digital alternatives
to enhance impact and modernity. Otherwise, they will devastate both the
city and the country. Supporting this claim, contemporary scholars like
Dahlen (2001) argue that outdoor advertising, such as banners, unless they
are designed in a well-thought-out manner in such a way that they can
easily attract the attention of their target viewers, remains a liability to both
the environment and the public.

Although outdoor advertising plays a crucial role in conveying advertisers’
messages to their target audience, it also comes with limitations that hinder
its effectiveness. Bankole (2013) highlights the significant issue of graphic
communication and visual pollution resulting from improperly placed
billboards, particularly evident in Nigeria. Instead of improving the
environmental aesthetics of Nigerian cities, billboards often detract from
their charm. A similar challenge is witnessed in Addis Ababa, where the
lack of modern and digital advertising systems has led to the deterioration
of the city's visual appeal. The frequent damage and disrepair of banner
posters further worsen the city's aesthetics rather than serving their intended
purpose. The juxtaposition of dilapidated banner posters against the
backdrop of stunning architecture accentuates the urgent need to address the
shortcomings of outdoor advertising in preserving the beauty of the city.
Similarly, Nowghabi and Talebzadeh (2019) argue that city billboards and
advertisements have exacerbated visual disturbances in this era of rapid
urbanization. This form of visual pollution leads to mental confusion and
hampers the intellectual concentration of individuals, with its effects and
repercussions intensifying over time. It is evident that corrective measures
are necessary to revitalize the city's allure and mitigate the negative impact
of inadequate outdoor advertising.
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It is documented in different contemporary literature, such as Nichfor
(2014), Dahlen (2001), and Fabrey (2002), that the goal of marketing
advertisements, including outdoor ones, is to create favorable attitudes or
reinforce existing attitudes of the target audience regarding the brand or the
item being advertised. To this effect, the quality of the outdoor
advertisement matters a lot, but if otherwise, it will result in a distorted
portrayal of the item or the brand under advertisement by the expected
client.

Except in a few cases, most outdoor advertisements in Addis Ababa use
traditional billboards characterized by low aesthetic value and clutter. It is
written that images are worth a thousand words and that they either denote
or connote good or bad messages to viewers. which have become causes of
visual pollution in the city. Exposure to rain and the sun for an extended
period of time usually damages the billboards, posters, and banners, which
requires the advertiser to spend capital on the repair. One big issue in
relation to damaged billboards is that their images give poor impressions to
viewers. Since meaning is also made through connotations, especially from
images, such damaged graphics are likely to trigger undesirable meanings
among viewers. Dyer (1993) wrote that images are worth a thousand words
and that they either denote or connote good or bad messages to viewers. In
other words, unattractive outdoor advertising graphics send bad messages to
the target viewer. What can be understood from oftentimes traditional ways
of advertising is that they require the advertiser to make limitations within a
certain time interval, oftentimes sreing additional costs.

Basay and Eteng (2021:1687) summarize the limitations of billboards as
follows. Proliferation of billboards and other signs may result in the
devaluation of property values in both residential and public places. Such
billboards and maintenance, seen as both a symptom and a cause of urban
blightloseart from issuappeal and roliferation, lack proper maintenance, and
by their very nature, after a long time, they lose their aesthetic appeal,
thereby contributing to urban decathe proliferation and creating untidy and
unsafe envidevalue, especially from street vandals. In summary, the
proliferation of outdoor ads and posters could devalue and even degrade the
integrity of such places.

Similarly, a study by Natnael (2018) in Dessie town highlights that outdoor
advertisements not only create visual clutter for users and customers but
also lead to a metamorphosis of our city streets and buildings, causing them
to lose their original identities and adopt a new persona. Frequently, Natnael
noted, outdated banners and stickers remain affixed, causing visual
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disturbance even after losing their relevance. People persist to keep these
outdated advertisements displayed on building facades, contributing to
urban decay in our cities and towns.

The Addis City Administration expected that by the time this study was
conducted, they would be making efforts to keep the city clean and modern,
which would meet the expectations of residents and visitors. As the
following write-ups show, we read messages on many of the streets
stressing the need for us to clean our city. In real terms, the hygiene of the
city is maintained not only by refraining from throwing dirty things here
and there. Rather, it is also maintained by making unattractive things unseen
in parts of the city and then substituting them for attractive things.

Similarly, a study by Natnael (2018) in Dessie town highlights that outdoor
advertisements not only create visual clutter for users and customers but
also lead to a metamorphosis of our city streets and buildings, causing them
to lose their original identities and adopt a new persona. Frequently, Natnael
noted, outdated banners and stickers remain affixed, causing visual
disturbance even after losing their relevance. People persist to keep these
outdated advertisements displayed on building facades, contributing to
urban decay in our cities and towns.

The Addis Addis Ababa City Administration, at the time of this study, was
making efforts to keep the city clean and modern, which meets the
expectations of residents and visitors. As the following write-ups show, we
read messages on many of the streets stressing the need for us to clean our
city. In real terms, the hygiene of the city is maintained not only by
refraining from throwing dirty things here and there. Rather, it is also
maintained by making unattractive things unseen in parts of the city and
then substituting them for attractive things.
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Fig. 6: Nailed, congested, and messed posters in Addis Ababa

Badly nailed poles are often likely to cause considerable damage to the
environment and pose a threat to pedestrian safety if the nails fall to the
ground. We can see from the second picture above that it is on the verge,
despite the fact that it is heavily nailed to the pole. In addition, the text is
upside down and the intended message is barely consumed. Basay and
Eteng (2021) highlight that the issue also persists in Nigeria. They argue
that posters and banners are commonly seen on the walls of residential and
public buildings, fences, bus stands, electric poles, kerosene tanks, and even
on previously mounted advertisement boards.

In some places, as shown below, one poster covers or blocks the other. It
seems that the posters are competing with each other. The city appears
absurd with respect to posters that are layered one upon the other, implying
that it is a stage for illegally competing parties. Obviously, getting the
necessary information from such disordered posters is difficult. In such a
case, both the advertiser and the target consumer have nothing to gain from
the posters. Neither advertisers can get their message across to the target
audience properly nor can the audience access it correctly. Some of them
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have faded colors, and only the board without the texts is left. Such
advertising serves only to compromise the aesthetics of the city.

Addis Ababa can be considered a small Ethiopia. A tiny mistake in the city
can destroy the image of the entire country. As discussed above, Addis
Ababa city poles around streets and many places are increasingly untidy due
to punches to hang posters. As the pictures shown above portray, some of
the posters and billboards are so old that the messages on them have faded
away; some of them have torn out and made the environment cluttered. Our
Addis Ababa, a seat for many renowned companies and organizations, does
not deserve such poorly managed and poorly administered outdoor
advertising.

4.3. Benefits of introducing digital signages for Addis Ababa city
administration

Analysis of Public Opinion

In a recent public opinion survey conducted in various parts of Addis
Ababa, participants expressed their dissatisfaction with outdoor advertising.
They found most of the ads unpleasant, contributing to a cluttered and
untidy cityscape. Furthermore, respondents reported minimal recall of these
messages, indicating that the impact of outdoor advertising is close to
negligible.

The interviewees emphasized several key points:

Strategic Location Selection: To improve the effectiveness of outdoor
advertising, specific locations should be carefully chosen. Placing ads in
high-traffic areas or near relevant points of interest can enhance visibility
and engagement.

Embrace Digital Advertising: The city should explore digital advertising
options. In an increasingly connected world, digital billboards and screens
offer dynamic content delivery and real-time updates, capturing the
attention of passersby.

Simplicity and Visual Appeal: Many outdoor ads suffer from information
overload. Passersby rarely have the time or inclination to read long
messages. Instead, advertisements should focus on simplicity, using concise
language and captivating visuals to grab consumers’ attention quickly.
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Professional Execution: The survey revealed that most outdoor
advertisements lack professional execution. To have a lasting impact,
companies must invest in well-designed and aesthetically pleasing visuals
that resonate with the audience.

Traffic Flow Considerations: Some posters obstruct the movement of
heavy traffic, causing inconvenience. Authorities should regulate placement
to ensure that advertisements do not disrupt the flow of vehicles and
pedestrians.

Government Oversight: The current state of outdoor advertising suggests
inadequate government oversight. Posters, banners, and billboards should
align with aesthetic standards, enhancing the overall urban environment.

In contrast to the situation in Addis Ababa, scholars emphasize that
effective advertising aims to differentiate a company positively from its
competitors. By doing so, it motivates customers to make purchases.
Therefore, a concerted effort to improve outdoor advertising is essential for
both businesses and the overall image of the city.

In support of the opinion of the interviewees, Schaeffler (2008) notes that
digital signage is an answer to the challenges faced by advertising agencies,
advertisers, and retailers because, as a technology, it presents new
opportunities and alternatives that can help them remain relevant in the
minds of consumers and move their businesses forward.

When asked what they know about overseas advertisements, most of them
responded that outdoor advertisements abroad are pleasing and invite
readers or information consumers. An interviewee city dweller argued that
even big companies in Ethiopia have cluttered advertisements that damage
their good name rather than helping sell their products. This interviewee
adds that outdoor ads have ruined the city as most of them are below
standards. Overall, the survey shows that the residents feel that outdoor
advertisements in Addis Ababa are not attractive and convey the right
information and need to be managed.

A survey conducted by Natnael (2018) in the town of Dessie highlighted
that outdoor advertisements create problems for towns due to their
substandard quality. The placement of these boards is often incorrect and
lacks integration with existing building designs. Additionally, these ad
campaigns tend to obscure the architecture and diminish the integrity of the
architects' work. The intricate graphic images used in these advertisements
often confuse the target audience, leading to a loss in their intended
purpose.
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On the basis of past studies and observations, it is evident that digital
signage outperforms traditional billboards and posters in terms of benefits.
First of all, the installation of digital signage immediately reduces costs by
reducing the use of paper and printers. During the lifetime of a digital
signage unit, the city administration will save thousands of dollars on paper,
poster, and printer toner. As the country is now in a critical shortage of
foreign currency, reducing such costs is not an option but a mandatory one.
Second, digital signage plays a crucial role in maintaining the aesthetics of
cities and towns by providing a modern and organized way to convey
information. This not only enhances the visual appeal of the surroundings,
but also creates a welcoming environment for information consumers. By
keeping the information clear and easily accessible, digital signage ensures
that individuals are satisfied with the experience, leading to increased
engagement with the content displayed. As a result, people are more likely
to read and understand the ads more thoroughly, effectively capturing their
attention and conveying the intended message. Ultimately, this seamless
integration of digital signage contributes to a more informed and connected
community, fostering a culture of engagement and communication.

Development of Information Dissemination

Addis Ababa, as the capital city, hosts various national public holidays and
national and international events. It also hosts various summits where
highly dignified personalities are present. Information about events, if there
are many digital signage and light boxes, can be rapidly disseminated.
Important city events and campaigns, such as city hygiene and planting
trees, initiated by Prime Minister Abiy Ahmed, can also be distributed
quickly and efficiently. In one all-encompassing campaign, the city can
reach a wider population by minimizing the hassle of assembling an army of
leaflet distributors to distribute information, such as a tax collection
campaign. Generally, digital signage helps attract the attention of citizens
and effectively communicates important messages for civil causes on the
streets of the city at minimal cost compared to print media.

Improvement of the City’s Image

The city’s image will be highly elevated if the digital signage and light
boxes are installed. Print displays have been an advertising staple for
centuries, but it is time for big cities like Addis Ababa to consider
alternatives. With so many distractions and the clutter they create later on,
print advertising no longer has the attention-grabbing quality it once did.
Today, people are more tuned into technology and are much more likely to
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notice a high-quality digital display. This is helped by the fact that displays
can produce much more brilliant colors and animations, giving them an
edge over other forms of advertising. Print advertising is quickly made
obsolete, and when it is no longer relevant, it has to be replaced, or it stays
there and adds to the untidiness of the city. However, when working with a
display, all a layout designer has to do is make a new file and upload it
without causing any damage to the city, so there is no need for paper waste
or extra purchases. Digital signs are better for the environment; they reduce
paper waste that often makes the city dirty and unsanitary. For example,
with print marketing, a major limitation has always been that every new
advertisement requires a new process. In other words, every ad had to be
designed, submitted, and printed, a process that could take a long time and
was often expensive. The aspects of this process had to be repeated from
poster to poster or from billboard to billboard.

Dramatic Increase in Revenue for the City

The installation of a digital signage network provides job opportunities for
many employees, which in turn allows the city to collect a great deal of
salary and income tax. Also, digital signage and light boxes will gradually
replace traditional outdoor advertising such as poster banners, billboards,
etc., most of which are not paying taxes now. The city administration will
collect the income tax on the profits from the industry. In addition, the city
administration will collect the lease tax. City revenue from the digital
advertising and communication industry could be a bigger leap forward.

Attractions for Investors and Tourists
Unlike print advertising, which has to be manually placed or even manually

designed on a surface, layout designers can instantly upload their work to a
display with a couple of button presses. This allows for much faster
implementation, which is ideal for companies and organizations in the city
that engage in time-sensitive advertising. Many attendees, especially foreign
visitors who have already gotten used to digital signage, prefer digital
channels of communication over non-digital ones. Therefore, digital signage
allows the city administration to accommodate this expectation. Digital
signs attract more attention than static banners by using high-definition
motion graphics and videos. In view of this, digital signage advertising
promotes tourism and national heritage by changing the face of advertising.
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Conclusions

The impact of digital advertising and communication on target viewers,
particularly in terms of creating and enhancing awareness, is substantial. Its
high reach and frequency of exposure make it highly effective, especially
for commuters. Installing digital signage in the city can significantly
improve its image and attractiveness. Although print displays have been a
long-standing advertising medium in the city, it is crucial to consider
alternative approaches. Print advertising, once time-consuming and
attention-grabbing, now faces challenges due to distractions and clutter. In
contrast, digital displays have the advantage of capturing attention in a
technology-centric world. With their ability to display vibrant colors and
animations, digital displays outshine other forms of advertising. In Addis
Ababa, where posters, banners, and billboards are the most common forms
of outdoor advertising, the city's status as the seat of the African Union and
home to various embassies necessitates cleanliness and attractiveness.
Digital signs offer an environmentally friendly solution by reducing paper
waste, which often contributes to untidiness. Traditional billboards,
characterized by low aesthetic value and visual clutter, have become a
source of visual pollution in the city, highlighting the need for a change
toward modern digital advertising and communication. For an emerging city
like Addis Ababa, embracing modern digital advertising and
communication brings several advantages. The city, as the capital, hosts
numerous public holidays and national and international events. With a
network of digital signage in place, information about these events can be
disseminated quickly and efficiently. In addition, modern advertising
services provide added value to clients' businesses. The installation of
digital signage not only reduces costs associated with paper and printing but
also enhances the city administration's ability to disseminate information
rapidly. This, in turn, elevates the city's image and significantly increases
revenue generation.
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1. Introduction

Advertising is a process that involves the promotion of products and
services. It is paid for by the advertiser with the aim of persuading buyers to
buy the products and services advertised. Kumar & Mittal (2002) say that
advertising influences the target audience to make purchase decisions. As
such, it is documented in various contemporary literature, such as Nichifor
(2014), that advertising can be considered a variable, which is a result of
convergent interests that are expressed in the two main scientific areas
known as communication and marketing.

Advertising and communication, according to Cragan and Shields (1998),
are components of the contemporary economic and social system. In today's
society, the role of advertising has evolved into a complex system of
communication that is important for both organizations and the general
public. The fact that advertising, if well thought out and carefully prepared,
has the ability to deliver messages to its target audience, gave it a central
place in the marketing programs of most organizations. It looks for this
reason that different companies, ranging from multinational firms to those
small-scale ones, are these days laying emphasis on the importance of
advertising in order to promote their products and services to important
markets (Reed et al., 2004).

Today, to reach the ultimate customers, so that the functional goal of any
advertising effort will achieve its goals, myriads of outlets are believed to
be in abundant use. These media outlets are also said to be in fierce
competition to attract the interest of consumers in general. There are many
media forms of advertising, such as newspapers (local, national, free trade),
magazines and journals, television (local, national, terrestrial, satellite),
cinema, and outdoor advertising such as posters and bus side posters (Fill,
2009; Arshad et al., 2014). Subsequently, contemporary scholars such as
Koeck and Waranby (2014) defined outdoor advertising as a form of
advertising that is prevalent within the wider urban environment.

Outdoor advertising and communication, which is one of the main aspects
of advertising and the focus of this paper, also promotes various products
and services. It is one of the main advertising mediums used today. It also
happens to be one of the first forms of display advertising in the history of
advertising.

Today, outdoor advertising has evolved into several types, depending on the
creativity of the artist designing it. Outdoor media include billboards, bus
benches, interiors and exteriors of buses, taxis, and business vehicles,
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signage posted on the exterior of one’s own brick-and-mortar location,
banners, posters, and much more. Mandera (2004) claims that even though
other media like print, radio, and television generate high revenue with
advertising, out-of-home advertising like banners and billboards can be
much more effective than advertising in print and electronic media. This is
due to many factors that favor outdoor media as a form of marketing
communication.

Today, most people spend more time outside than inside. Unlike television
or radio advertising, which is aired for only a few seconds, outdoor
advertisements, like billboards and digital signage, are available to
consumers around the clock. Belch and Belch (2004) assert that messages
are delivered continuously and frequently via outdoor advertising. Writers
such as Berkoulitzetal (1994) say that the visibility of outdoor
advertisements favors mental reinforcement for well-known products and its
relatively low cost makes it a flexible alternative.

The field of advertising in Ethiopia, particularly in Addis Ababa, is
experiencing significant changes as the nation embraces modern technology
and digitalization. Let us explore recent research findings and emerging
trends in this dynamic landscape. In the era of digitalization, traditional
advertising methods are giving way to digital marketing strategies. Digital
advertising platforms, including social networks, search engines, and
mobile applications, are gaining importance. (Cheffy & Ellis-Chadwick,
2022) These platforms allow for precise targeting, real-time analytics, and
personalized messaging. TV ads continue to play a crucial role in Addis
Ababa. Research has explored their impact on consumer behavior.
Understanding how Addis Ababa consumers rely on television ads and how
these ads shape their buying habits is essential for advertisers. Research has
examined the effect of media advertising on consumer behavior within the
real estate sector. The study focused on the customers of these real estate
companies in Addis Ababa.

The findings of this research shed light on effective advertising strategies
for the real estate industry in the city. Concerning the challenges and
opportunities of digital advertising, it is documented in the vast array of
contemporary literature that, while digital advertising offers exciting
opportunities, challenges remain. These include limited Internet penetration,
language diversity, and cultural nuances (Yangang, 2023). In this sense,
advertisers must navigate these complexities while tailoring their messages
to resonate with the diverse population of Addis Ababa. In summary, the
advertising landscape in Addis Ababa is evolving rapidly, driven by
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digitalization and changing consumer behaviors. Advertisers should stay
informed about emerging trends and adapt their strategies accordingly.

The focus of this research is Addis Ababa, the capital city of Ethiopia, at the
crossroads of tradition and modernity. Nestled in the highlands, it boasts a
rich cultural heritage while simultaneously striving for urban development.
As the seat of the African Union and numerous international organizations,
Addis Ababa plays a pivotal role in shaping regional policies and fostering
diplomatic relations.

However, beneath its bustling streets and vibrant markets lies a challenge:
the absence of a robust digital promotion and advertising infrastructure. In
an era where cities are defined by their technological prowess, Addis Ababa
is grappling with bridging this gap. The lack of a modern system hinders its
ability to showcase its potential as a true metropolitan hub. Additionally, the
trends in outdoor advertising and communication in the city warrant a closer
examination. How can billboards, signage, and digital displays contribute to
the socio-economic fabric of Addis Ababa? What impact do these visual
channels have on commerce, tourism, and community engagement? These
questions form the crux of our research as we dive into the dynamics of
urban communication in this dynamic African city. By weaving tradition,
progress, and communication together, Addis Ababa invites us to explore its
multifaceted narrative. Therefore, this study answers the following research
questions.

1) What is the current status of outdoor advertising and promotion in
Addis Ababa?

2) How does a new advertising and promotion platform contribute to
emerging business and global trends in advertising and
communication?

3) What are the socioeconomic and technological contributions of
digital advertisement and promotion to Addis Ababa City
Administration?

Addis Ababa, Ethiopia’s rising capital in the highlands bordering the Great
Rift Valley, is the capital city of Ethiopia and the African Union. It is the
country’s commercial and cultural hub. Addis Ababa is the third-highest
capital in the world, with a population of about 8,000,000 living in ten
subcities and one hundred woredas. The city is often called the "African
Capital™ due to its historical, diplomatic, and political significance for the
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continent. The headquarters of the African Union and the Economic
Commission of the United Nations for Africa are located in the city. The
United States and the European Union have two delegations each in Addis
Ababa, one for bilateral relations with Ethiopia and one for the African
Union.

Hence, Addis Ababa is an important administrative center not only for
Ethiopia but also for the whole of Africa. This historically significant city,
in its enchanting geopolitical hub of the East African setting, is recognized
as one of the most fascinating and attractive touristic cities in the world.

The city has experienced a surge in construction, with numerous tall
buildings emerging in various locations. In addition, a variety of luxury
services have become available, and the construction of shopping malls has
recently increased. The city's abundance of day spas has earned it the
nickname "the spa capital of Africa." Addis Ababa serves as the central hub
of a well-connected road network and acts as the terminus of a rail link to
Djibouti City, a port located on the Gulf of Aden. In addition, a mid-level
train serves the daily transportation needs of 500,000 individuals. The city
has also introduced modern taxi services, such as ride-sharing and pick-up
services, along with a light rail transportation system. However, it is
important to note that current advertising and communication platforms in
the city do not align with the rapid development of local businesses.

2. Theoretical framework

In this work, the theoretical framework of semiotic discourse analysis
(SDA\) is used to approach the analysis. SDA is a comprehensive approach
to understanding meaning in digital communication and also extends to
digital outdoor communication. Just as SDA examines signs and symbols in
online content, it can be applied to analyze the semiotics of digital outdoor
advertisements. By considering the dynamic relationship between signifiers,
signifieds, and interpreters, the SDA allows for a deeper understanding of
how these advertisements convey meaning to their audience (Chandler,
2007; Danesi, 2009).

In the realm of outdoor digital advertising, SDA can uncover the intended
meaning behind the visual elements, symbols, and messages used in these
advertisements. It can reveal how these signs evoke emotions, shape
perceptions, and influence consumer behavior in outdoor settings (Wodak &
Meyer, 2016). By analyzing visual design and symbolic representations on
digital billboards or signage, SDA can provide information on how these
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advertisements capture attention, communicate brand messages, and create
connections with the audience.

Moreover, SDA's recognition of the multimodal nature of communication is
particularly relevant to digital outdoor advertising (Scollon & Scollon,
2008). Beyond words, outdoor digital advertisements often incorporate
visuals, sounds, and interactive elements to engage viewers. SDA can
analyze the interaction between these different modalities, examining how
they work together to convey meaning and create impactful advertising
experiences.

3. Methodology

Methodology: In our quest to uncover the gaps in outdoor communication
and advertising within Addis Ababa, we used a rigorous research
design. Here is how we navigated this terrain:

Data Collection Techniques

Observation in Selected Sub-Cities: we meticulously observed outdoor
communication channels across strategically chosen sub-cities within Addis
Ababa. This on-the-ground approach allowed us to witness first-hand the
nuances of billboards, signage, and other promotional displays.

Survey of Public Opinion: To gauge the pulse of the city, we conducted a
comprehensive survey. By engaging with residents, we sought their candid
thoughts on the current state of advertisements and communication.

Multifaceted Methods Our toolkit included various techniques such as tour
observation, photography, drone videography, and document analysis.
These methods acted as our lenses, revealing hidden patterns and gaps.

Videotape-Assisted Observation

Inspired by the work of Savenye and Robinson (1996), we recognized the
value of videotape-assisted observation. This method allowed us to capture
dynamic moments, decode visual cues, and examine the intricacies of
outdoor communication. Written notes supplemented our video records.

Linear Information Processing Theories

Drawing from cognitive psychology and professional practice, we explored
the impact of linear information processing theories based on Sucharitha et
al. (2020). These theories, similar to the functioning of computer systems,
shed light on how information flows, encoded, transmitted, received, and
decoded, within the communication context. By understanding how
individuals perceive and integrate information in a linear manner, we
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deciphered the cognitive processes at play. These insights mirror the flow of
information in the digital world. In summary, our research journey traversed
the streets of Addis Ababa, capturing both tangible billboards and intangible
cognitive pathways. Through this lens, we aim to pave the way for informed
strategies and a more connected urban landscape.

The Importance of Urban Outdoor Digital Ad Industry

The Importance of Urban Outdoor Digital Ad Industry Outdoor advertising
media is widely considered a prestigious industry, especially in the modern
era we live in. It offers a wide variety of employment opportunities for
graduates in fields such as communication, journalism, marketing
management, accounting, information and communication technology
(ICT), script writing, and security. Many of these professionals pride
themselves on their progressive mindset, showcasing their position in a
creative industry that values professionalism and eschews the rigid control
often associated with advertising, which can taint the city's image.

The top agencies in this field operate on a meritocratic basis, where
imagination and drive serve as the foundation for their competitive
advantage. The progressive employment practices and formalities that exist
within many agencies are not just for show, but genuinely reflect the values
and ethos of the industry. However, beneath the surface lies a highly
competitive business environment that requires a large workforce (Taylor et
al., 2006; Hackley, 2005; Yamaoka & Akaoka, 2013).

Systematized urban outdoor signs create a beautiful scene on urban roads
and public areas. As a form of business platform, digital advertisements and
signs can contribute to attractive cityscapes. It influences architecture style
and urban design in a positive way. Advertising content displayed on
signage billboards or as posters is often of very high design quality and may
be considered a form of city aesthetic, and light box advertising also
contributes to a sense of place by displaying advertising options or markets
to clients.

Digital signs have great potential to contribute to the attractiveness of
highways and market places in the city. Huge digitalized promotions or
advertisements stretched against building walls or across building facades to
reveal attractive building renovations or constructions also provide huge
artistic possibilities. One of the latest advertising trends, car or bus
wrapping, together with other forms of mobile advertising, often makes a
very striking visual contribution. Digital advertisements contribute to the
necessary visual diversity, interest, and quality needed for drab and dreary
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environments. High-quality Street and advertising furniture may, for
instance, make an important contribution to streetscapes, while the use of
banners may create a rather festive atmosphere.

It may also play a role in improving the local colors or good looks of places,
thus contributing to attractive environments for tourists. More permanent
signs and advertisements, such as signs on top of skyscrapers, may
contribute to the visual scene by forming prominent landmarks. The large-
scale application of outdoor advertisements and signs creates very striking
nightscapes in entertainment and shopping districts such as Piccadilly
Square in London (as visited by one of the project team members), Madison
Square, Tokyo’s Ginza district and the Strip in Las Vegas, which can be
seen as world-renowned tourist attractions.

Compared to other media outlets, economic efficiency in terms of low
production costs and low cost per thousand exposures is another advantage
of outdoor advertising (Taylor et al., 2006; Yamoka & Akaoka, 2013). In
addition, while authors like Donthu et al. (1993) and Shimizu (2002)
advocate the strength of outdoor advertising, which includes geographic
flexibility for segmentation by location, Taylor et al. (2006) assert that
outdoor advertising was rated higher in terms of ability to attract new
customers. The fact that outdoor advertising reaches its audience and, using
the terminology of Fabrey (2002: 34), “people cannot switch it off or 'throw
it out' gives the beneficiary the opportunity to have a captive audience.

Description of products and services

The Digital Advert Company is considering a change to create and provide
an outdoor advertising platform from which to promote existing products on
the market. The past experience in the market shows messed up displays of
banners that easily get ruined and contribute negatively to the beautification
of the city. However, the research team has studied the current state of the
industry and plans to enable and capitalize on the growing trend of
synchronized benefits of outdoor advertising for the general economy of
city administration, cityscape or beatification, unemployment mitigation
and outdoor display. Digital signage and light boxes promote products and
services in an entirely new market, increase revenue and growth projections,
and allow customers to purchase products from the comfort of their own
home.

A product is a bundle of need-satisfying features that is exchanged,
generally, for a financial price. It encompasses both tangible aspects, such
as packaging, quality, and brand, as well as intangible attributes. The
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packaging and labeling of the product also serve as marketing
communication tools.

Deploying
= — — =) the

physical

cimn far adc

Fig. 1: Digital Signage Advertising Network (Bauer, Ch.,
Kryvinska, N. & Strauss, Ch. (2016)

For interactive digital signage, the respective hardware must be installed on

site with every display on the network that should have the specific
functionality. Networking is a typical interaction modality; it certainly
requires a display that has networked functionality to enable this type of
interaction. Using the posture of a consumer as a trigger for the selection of
advertisements requires other hardware. To have a centrally regulated
consumer product interact with a digital signage system from office
distribution, it must be connected to the premises.

Launching ‘:D
the Project

The product concept identified above is: the core product is named as an ad
for digital signage, and the basic product is termed an ad. of Light Box and
the expected online advertisement. The product refers to the fundamental
need that is satisfied by using the product, such as brands, new arrivals,
products of big manufacturing extended to the basic product, and the
expected product, which refers to the specific features that the consumer
expects to obtain when buying the product, all going to be advertised.

4. Analysis and discussion

4.1. The need for technology considerations

Modern advertising agencies offer a plethora of services that extend beyond
traditional marketing channels and add significant value to their clients'
businesses. In developing countries like Ethiopia, the advertising industry
plays a crucial role in the economy, providing employment opportunities for
a large number of individuals.

Within this dynamic industry, talented artists have the opportunity to create
visually captivating advertisements that surpass the limitations of text-based
promotions. Advertising agencies in Ethiopia are equipped with specialized
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knowledge in typography, print technology, graphic design, and
photography, allowing them to craft compelling campaigns that resonate
with the target audience.

Despite the advances in digital marketing worldwide, studies conducted by
Andinet and Roger (2017) have revealed that billboards remain the most
popular medium for advertising in countries like Ethiopia. This preference
for outdoor advertising signifies the enduring impact of traditional
marketing strategies in regions where digital infrastructure may still be
developing. As the global industry progresses, advertising firms in less
developed nations must adjust their strategies to include a mix of traditional
and digital methods to meet their clients' varied requirements and stay up-
to-date with global transformations.

Outdoor ads in Addis Ababa have the advantages of high visibility, broad
coverage at the local level, and new technologies (3D). Digital technology,
although its deployment seems expensive, reduces the regular cost of
producing promotional print brochures, videos, CD-ROMs, and DVDs for
circulation. A major factor in the wide-spread growth of this technology
was the fall in the price of LCD screens, which are considered the crucial
hardware component in digital signage. Electronic displays (that is, digital)
used for digital signage offer new opportunities and advantages compared to
traditional ‘static’ signage. For example, digital technology allows
information to be displayed in the form of dynamic multimedia
presentations containing audio, video, and animated content.

The importance of digital outdoor advertising is highlighted by Roberts
(2018), who mentions three major benefits: motion and animation,
flexibility, and dynamic capabilities. Roberts (2018) argues, citing Koeck
and Warnaby (2014), that the incorporation of full-motion technology into
digital signage effectively attracts the attention of the passing target
audience and consequently generates increased sales revenues.

4.2. Limitations of outdoor advertising in Addis Ababa
Observational analysis

The most common forms of outdoor advertising in Addis Ababa, which is
the seat of the African Union and a city where embassies of various
countries are located, are posters, banners, and billboards. The state of the
city requires it to remain clean and become a source of attraction. It is also
required to establish and maintain its aesthetic value, as it is an international
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city and the capital city of the country where representatives of people from
all over the African continent and the rest of the world come to visit or
reside. However, Bankole (2013) argues that graphic environmental signs
such as posters can have an impact on both the quality of life of people and
the environment. He also asserts and mentions in the Nigerian case that
Nigerian signs and billboards could be classified as environmental pollution
due to the issues they generate, which impact urban planning in Nigerian
cities.

Given that outdoor advertisements such as billboards and posters are often
the first impressions tourists and foreigners have upon arrival, it is crucial
that they are visually appealing and strategically placed throughout the city.
It is recommended to replace some traditional signs with digital alternatives
to enhance impact and modernity. Otherwise, they will devastate both the
city and the country. Supporting this claim, contemporary scholars like
Dahlen (2001) argue that outdoor advertising, such as banners, unless they
are designed in a well-thought-out manner in such a way that they can
easily attract the attention of their target viewers, remains a liability to both
the environment and the public.

Although outdoor advertising plays a crucial role in conveying advertisers’
messages to their target audience, it also comes with limitations that hinder
its effectiveness. Bankole (2013) highlights the significant issue of graphic
communication and visual pollution resulting from improperly placed
billboards, particularly evident in Nigeria. Instead of improving the
environmental aesthetics of Nigerian cities, billboards often detract from
their charm. A similar challenge is witnessed in Addis Ababa, where the
lack of modern and digital advertising systems has led to the deterioration
of the city's visual appeal. The frequent damage and disrepair of banner
posters further worsen the city's aesthetics rather than serving their intended
purpose. The juxtaposition of dilapidated banner posters against the
backdrop of stunning architecture accentuates the urgent need to address the
shortcomings of outdoor advertising in preserving the beauty of the city.
Similarly, Nowghabi and Talebzadeh (2019) argue that city billboards and
advertisements have exacerbated visual disturbances in this era of rapid
urbanization. This form of visual pollution leads to mental confusion and
hampers the intellectual concentration of individuals, with its effects and
repercussions intensifying over time. It is evident that corrective measures
are necessary to revitalize the city's allure and mitigate the negative impact
of inadequate outdoor advertising.
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It is documented in different contemporary literature, such as Nichfor
(2014), Dahlen (2001), and Fabrey (2002), that the goal of marketing
advertisements, including outdoor ones, is to create favorable attitudes or
reinforce existing attitudes of the target audience regarding the brand or the
item being advertised. To this effect, the quality of the outdoor
advertisement matters a lot, but if otherwise, it will result in a distorted
portrayal of the item or the brand under advertisement by the expected
client.

Except in a few cases, most outdoor advertisements in Addis Ababa use
traditional billboards characterized by low aesthetic value and clutter. It is
written that images are worth a thousand words and that they either denote
or connote good or bad messages to viewers. which have become causes of
visual pollution in the city. Exposure to rain and the sun for an extended
period of time usually damages the billboards, posters, and banners, which
requires the advertiser to spend capital on the repair. One big issue in
relation to damaged billboards is that their images give poor impressions to
viewers. Since meaning is also made through connotations, especially from
images, such damaged graphics are likely to trigger undesirable meanings
among viewers. Dyer (1993) wrote that images are worth a thousand words
and that they either denote or connote good or bad messages to viewers. In
other words, unattractive outdoor advertising graphics send bad messages to
the target viewer. What can be understood from oftentimes traditional ways
of advertising is that they require the advertiser to make limitations within a
certain time interval, oftentimes sreing additional costs.

Basay and Eteng (2021:1687) summarize the limitations of billboards as
follows. Proliferation of billboards and other signs may result in the
devaluation of property values in both residential and public places. Such
billboards and maintenance, seen as both a symptom and a cause of urban
blightloseart from issuappeal and roliferation, lack proper maintenance, and
by their very nature, after a long time, they lose their aesthetic appeal,
thereby contributing to urban decathe proliferation and creating untidy and
unsafe envidevalue, especially from street vandals. In summary, the
proliferation of outdoor ads and posters could devalue and even degrade the
integrity of such places.

Similarly, a study by Natnael (2018) in Dessie town highlights that outdoor
advertisements not only create visual clutter for users and customers but
also lead to a metamorphosis of our city streets and buildings, causing them
to lose their original identities and adopt a new persona. Frequently, Natnael
noted, outdated banners and stickers remain affixed, causing visual
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disturbance even after losing their relevance. People persist to keep these
outdated advertisements displayed on building facades, contributing to
urban decay in our cities and towns.

The Addis City Administration expected that by the time this study was
conducted, they would be making efforts to keep the city clean and modern,
which would meet the expectations of residents and visitors. As the
following write-ups show, we read messages on many of the streets
stressing the need for us to clean our city. In real terms, the hygiene of the
city is maintained not only by refraining from throwing dirty things here
and there. Rather, it is also maintained by making unattractive things unseen
in parts of the city and then substituting them for attractive things.

Similarly, a study by Natnael (2018) in Dessie town highlights that outdoor
advertisements not only create visual clutter for users and customers but
also lead to a metamorphosis of our city streets and buildings, causing them
to lose their original identities and adopt a new persona. Frequently, Natnael
noted, outdated banners and stickers remain affixed, causing visual
disturbance even after losing their relevance. People persist to keep these
outdated advertisements displayed on building facades, contributing to
urban decay in our cities and towns.

The Addis Addis Ababa City Administration, at the time of this study, was
making efforts to keep the city clean and modern, which meets the
expectations of residents and visitors. As the following write-ups show, we
read messages on many of the streets stressing the need for us to clean our
city. In real terms, the hygiene of the city is maintained not only by
refraining from throwing dirty things here and there. Rather, it is also
maintained by making unattractive things unseen in parts of the city and
then substituting them for attractive things.
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Fig. 6: Nailed, congested, and messed posters in Addis Ababa

Badly nailed poles are often likely to cause considerable damage to the
environment and pose a threat to pedestrian safety if the nails fall to the
ground. We can see from the second picture above that it is on the verge,
despite the fact that it is heavily nailed to the pole. In addition, the text is
upside down and the intended message is barely consumed. Basay and
Eteng (2021) highlight that the issue also persists in Nigeria. They argue
that posters and banners are commonly seen on the walls of residential and
public buildings, fences, bus stands, electric poles, kerosene tanks, and even
on previously mounted advertisement boards.

In some places, as shown below, one poster covers or blocks the other. It
seems that the posters are competing with each other. The city appears
absurd with respect to posters that are layered one upon the other, implying
that it is a stage for illegally competing parties. Obviously, getting the
necessary information from such disordered posters is difficult. In such a
case, both the advertiser and the target consumer have nothing to gain from
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the posters. Neither advertisers can get their message across to the target
audience properly nor can the audience access it correctly. Some of them
have faded colors, and only the board without the texts is left. Such
advertising serves only to compromise the aesthetics of the city.

Addis Ababa can be considered a small Ethiopia. A tiny mistake in the city
can destroy the image of the entire country. As discussed above, Addis
Ababa city poles around streets and many places are increasingly untidy due
to punches to hang posters. As the pictures shown above portray, some of
the posters and billboards are so old that the messages on them have faded
away; some of them have torn out and made the environment cluttered. Our
Addis Ababa, a seat for many renowned companies and organizations, does
not deserve such poorly managed and poorly administered outdoor
advertising.

4.3. Benefits of introducing digital signages for Addis Ababa city
administration

Analysis of public opinion

In a recent public opinion survey conducted in various parts of Addis
Ababa, participants expressed their dissatisfaction with outdoor advertising.
They found most of the ads unpleasant, contributing to a cluttered and
untidy cityscape. Furthermore, respondents reported minimal recall of these
messages, indicating that the impact of outdoor advertising is close to
negligible.

The interviewees emphasized several key points:

Strategic Location Selection: To improve the effectiveness of outdoor
advertising, specific locations should be carefully chosen. Placing ads in
high-traffic areas or near relevant points of interest can enhance visibility
and engagement.

Embrace Digital Advertising: The city should explore digital advertising
options. In an increasingly connected world, digital billboards and screens
offer dynamic content delivery and real-time updates, capturing the
attention of passersby.

Simplicity and Visual Appeal: Many outdoor ads suffer from information
overload. Passersby rarely have the time or inclination to read long
messages. Instead, advertisements should focus on simplicity, using concise
language and captivating visuals to grab consumers’ attention quickly.
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Professional Execution: The survey revealed that most outdoor
advertisements lack professional execution. To have a lasting impact,
companies must invest in well-designed and aesthetically pleasing visuals
that resonate with the audience.

Traffic Flow Considerations: Some posters obstruct the movement of
heavy traffic, causing inconvenience. Authorities should regulate placement
to ensure that advertisements do not disrupt the flow of vehicles and
pedestrians.

Government Oversight: The current state of outdoor advertising suggests
inadequate government oversight. Posters, banners, and billboards should
align with aesthetic standards, enhancing the overall urban environment.

In contrast to the situation in Addis Ababa, scholars emphasize that
effective advertising aims to differentiate a company positively from its
competitors. By doing so, it motivates customers to make purchases.
Therefore, a concerted effort to improve outdoor advertising is essential for
both businesses and the overall image of the city.

In support of the opinion of the interviewees, Schaeffler (2008) notes that
digital signage is an answer to the challenges faced by advertising agencies,
advertisers, and retailers because, as a technology, it presents new
opportunities and alternatives that can help them remain relevant in the
minds of consumers and move their businesses forward.

When asked what they know about overseas advertisements, most of them
responded that outdoor advertisements abroad are pleasing and invite
readers or information consumers. An interviewee city dweller argued that
even big companies in Ethiopia have cluttered advertisements that damage
their good name rather than helping sell their products. This interviewee
adds that outdoor ads have ruined the city as most of them are below
standards. Overall, the survey shows that the residents feel that outdoor
advertisements in Addis Ababa are not attractive and convey the right
information and need to be managed.

A survey conducted by Natnael (2018) in the town of Dessie highlighted
that outdoor advertisements create problems for towns due to their
substandard quality. The placement of these boards is often incorrect and
lacks integration with existing building designs. Additionally, these ad
campaigns tend to obscure the architecture and diminish the integrity of the
architects' work. The intricate graphic images used in these advertisements
often confuse the target audience, leading to a loss in their intended
purpose.
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On the basis of past studies and observations, it is evident that digital
signage outperforms traditional billboards and posters in terms of benefits.
First of all, the installation of digital signage immediately reduces costs by
reducing the use of paper and printers. During the lifetime of a digital
signage unit, the city administration will save thousands of dollars on paper,
poster, and printer toner. As the country is now in a critical shortage of
foreign currency, reducing such costs is not an option but a mandatory one.
Second, digital signage plays a crucial role in maintaining the aesthetics of
cities and towns by providing a modern and organized way to convey
information. This not only enhances the visual appeal of the surroundings,
but also creates a welcoming environment for information consumers. By
keeping the information clear and easily accessible, digital signage ensures
that individuals are satisfied with the experience, leading to increased
engagement with the content displayed. As a result, people are more likely
to read and understand the ads more thoroughly, effectively capturing their
attention and conveying the intended message. Ultimately, this seamless
integration of digital signage contributes to a more informed and connected
community, fostering a culture of engagement and communication.

4.4. Development of information dissemination

Addis Ababa, as the capital city, hosts various national public holidays and
national and international events. It also hosts various summits where
highly dignified personalities are present. Information about events, if there
are many digital signage and light boxes, can be rapidly disseminated.
Important city events and campaigns, such as city hygiene and planting
trees, initiated by Prime Minister Abiy Ahmed, can also be distributed
quickly and efficiently. In one all-encompassing campaign, the city can
reach a wider population by minimizing the hassle of assembling an army of
leaflet distributors to distribute information, such as a tax collection
campaign. Generally, digital signage helps attract the attention of citizens
and effectively communicates important messages for civil causes on the
streets of the city at minimal cost compared to print media.

Improvement of the city’s image

The city’s image will be highly elevated if the digital signage and light
boxes are installed. Print displays have been an advertising staple for
centuries, but it is time for big cities like Addis Ababa to consider
alternatives. With so many distractions and the clutter they create later on,
print advertising no longer has the attention-grabbing quality it once did.
Today, people are more tuned into technology and are much more likely to

78



Ethiop.j.lang.cult.commun., 9(1), June 2024 Digital outdoor advertisement

notice a high-quality digital display. This is helped by the fact that displays
can produce much more brilliant colors and animations, giving them an
edge over other forms of advertising. Print advertising is quickly made
obsolete, and when it is no longer relevant, it has to be replaced, or it stays
there and adds to the untidiness of the city. However, when working with a
display, all a layout designer has to do is make a new file and upload it
without causing any damage to the city, so there is no need for paper waste
or extra purchases. Digital signs are better for the environment; they reduce
paper waste that often makes the city dirty and unsanitary. For example,
with print marketing, a major limitation has always been that every new
advertisement requires a new process. In other words, every ad had to be
designed, submitted, and printed, a process that could take a long time and
was often expensive. The aspects of this process had to be repeated from
poster to poster or from billboard to billboard.

Dramatic increase in revenue for the city

The installation of a digital signage network provides job opportunities for
many employees, which in turn allows the city to collect a great deal of
salary and income tax. Also, digital signage and light boxes will gradually
replace traditional outdoor advertising such as poster banners, billboards,
etc., most of which are not paying taxes now. The city administration will
collect the income tax on the profits from the industry. In addition, the city
administration will collect the lease tax. City revenue from the digital
advertising and communication industry could be a bigger leap forward.

Attractions for investors and tourists
Unlike print advertising, which has to be manually placed or even manually

designed on a surface, layout designers can instantly upload their work to a
display with a couple of button presses. This allows for much faster
implementation, which is ideal for companies and organizations in the city
that engage in time-sensitive advertising. Many attendees, especially foreign
visitors who have already gotten used to digital signage, prefer digital
channels of communication over non-digital ones. Therefore, digital signage
allows the city administration to accommodate this expectation. Digital
signs attract more attention than static banners by using high-definition
motion graphics and videos. In view of this, digital signage advertising
promotes tourism and national heritage by changing the face of advertising.
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5. Conclusions

The impact of digital advertising and communication on target viewers,
particularly in terms of creating and enhancing awareness, is substantial. Its
high reach and frequency of exposure make it highly effective, especially
for commuters. Installing digital signage in the city can significantly
improve its image and attractiveness. Although print displays have been a
long-standing advertising medium in the city, it is crucial to consider
alternative approaches. Print advertising, once time-consuming and
attention-grabbing, now faces challenges due to distractions and clutter. In
contrast, digital displays have the advantage of capturing attention in a
technology-centric world. With their ability to display vibrant colors and
animations, digital displays outshine other forms of advertising. In Addis
Ababa, where posters, banners, and billboards are the most common forms
of outdoor advertising, the city's status as the seat of the African Union and
home to various embassies necessitates cleanliness and attractiveness.
Digital signs offer an environmentally friendly solution by reducing paper
waste, which often contributes to untidiness. Traditional billboards,
characterized by low aesthetic value and visual clutter, have become a
source of visual pollution in the city, highlighting the need for a change
toward modern digital advertising and communication. For an emerging city
like Addis Ababa, embracing modern digital advertising and
communication brings several advantages. The city, as the capital, hosts
numerous public holidays and national and international events. With a
network of digital signage in place, information about these events can be
disseminated quickly and efficiently. In addition, modern advertising
services provide added value to clients' businesses. The installation of
digital signage not only reduces costs associated with paper and printing but
also enhances the city administration's ability to disseminate information
rapidly. This, in turn, elevates the city's image and significantly increases
revenue generation.

80



Ethiop.j.lang.cult.commun., 9(1), June 2024 Digital outdoor advertisement

References

Arshad, H. M., et al. (2014). Impact of Effective Advertising on
Consumer Buying Behavior: A Study of Mobile Phone
Purchasers in Pakistan. Journal of Basic and Applied, 4(3), 224-
231.

Bassey, T. S. I, & Eteng, M. S. U (2021). Impact of Outdoor Advertisement
Posters and Billboards In Nigerian Urban Environment. International
Journal of Innovative Science and Research Technology, 6, (6),

Bauer, C. h., Kryvinska, N., and Strauss, C.h. (2016). The business with
digital signage for advertising. Information and Communication
Technologies in Organizations and Society (ICTO 2015). 15,
285-302. DOI: 10.1007/978-3-319-28907-6_19

Belch, G., & Belch, M. (2003). Advertising and promotion: An integrated
marketing communication perspective (6th ed.). Boston, MA:
McGraw-Hill.

Borisova, O. and Martynova, A. (2017). Comparing the Effectiveness of
Outdoor Advertising with Internet Advertising. Case Study:
Inetcom Company.

Chandler, K. (2007). Semiotics: The basics. Routledge.

Chaffey Dave & F.Ellis-Chadwik.(2022).Digital Marketing:Pearson
Publication

Cragan, J. F., & Shields, D.C. (1998). Understanding communication
theory: The communicative forces for human action. Boston:
Allyn & Bacon.

Dahlen, M. (2001). Banner advertisements through a new lens. Journal of
Advertising Research, 41(4), 23-30.

Danesi, M. (2009). Analyzing cultural texts: Case studies in contemporary
semiotics. Broadview Press.

Donthu, N., Cherian, J., & Bhargava, M. (1993). Factors influencing recall
of outdoor advertising. Journal of Advertising Research, 33(3),
64-72.

Dyer, G. (1993). Advertising as communication. London: Routledge

Farbey, A D. (2002). How to Produce Successful Advertising. London :
Kogan Page Ltd.

Hackley, Chris (2005). Advertising and Promotion. New Delhi, SAGE
Publications.

Fill, C. (2009). Marketing communications: interactivity, communities and
content (5th ed.). Harlow: Prentice HF.

Koeck, R., & Warnaby, G. (2014). Outdoor advertising in urban context:

81



Ethiop.j.lang.cult.commun., 9(1), June 2024 Yosef, Daniel and Getachew

spatiality, temporality and individuality. Journal of Marketing
Management, 30(13-14), 1402-1422.

Lithgow, D. M. (1999). The effective use of billboards as a
communications tool. Masters Thesis: The Graduate School at
Rowan University

Kuman and R.mital (2002). Advertising Management, Newdelhi : Nomol
Publishing House.

Mandera, (2004) Advertising Management Concept and Cases Mumbai.
Tata Mc Grow Hill.

Natnael, M. (2018). Illustrating The impact of Advert Boards and Signage
Posters on the Urban landscape; In the case of Dessie City /
Menharia area. Unpublished BSC Thesis: Wollo University.

Nichifor Bogdan (2014). Theoretical framework of advertising-some
insights. Studies and scientific researches, Economics edition, 19(
1), 1-13.

Nowghabi, A. S., & Talebzadeh, A. (2019). Psychological influence of
advertising billboards on city sight. Civil Engineering Journal, 5(2),
390-397.

Rai, N. (2013). Impact of advertising on Consumer Behavior and Attitude
with Reference to Consumer Durables, International Journal of
Management and Business Strategy, 2, (2), 75-76.

Reed, Peter W., Ewing, Michael T. (2004), How advertising works:
Alternative situational and attitudinal explanations. Marketing
Theory, 4 (2), 34-43.

Roberts, L. (2018). How Digital Out-of-Home Contributes to Traditional Out-of-
Home Advertising: An Exploratory Study from the Perspective of Irish
Industry Practitioners (Doctoral dissertation, Dublin, National College
of Ireland).

Savenye, & Robinson. (1996). Qualitative research uses and methods: an
introduction for educational technologists. In D. Jonassen (Ed.),
Handbook of Research on Educational Technology (pp. 143-169).
New York: Macmillan.

Scollon, R., & Scollon, S. W. (2008). Multimodalities in advertising.
Routledge.

Schaeffler, J. (2008). Digital signage: software, networks, advertising, and
displays: a primer for understanding the business. Routledge.

Shimizu, K. (2002). The study on the circumstances of out-of-home
advertising in America and developing a measurement. Josat
International review No. 8.

Shimp, T.A. (1997). Advertising, Promotion and Supplemental Aspects of
Integrated Marketing Communications. 4th ed. Orlando, Florida

82



Ethiop.j.lang.cult.commun., 9(1), June 2024 Digital outdoor advertisement

and Fort Worth, Texas: Dryden Press.

Sucharitha, G., Matta, A., Dwarakamai, K., Tannmayee, B. (2020). Theory and
Implications of Information Processing. In: Mohanty, S.N. (eds)
Emotion and  Information  Processing.  Springer,  Cham.
https://doi.org/10.1007/978-3-030-48849-9

Taylor, C. R., Franke, G. R., & Bang, H. K. (2006). Use and effectiveness
of billbo perspectives from selective-perception theory and retail-
gravity models. Journal of Advertising, 35(4), 21-34.

Wodak, R., & Meyer, M. (2016). Methods of critical discourse analysis
(2nd ed.). Sage Publications.

Yamakawa, Y., & Akaoka, H. (2013). The spread of smart phones and the
behavioral changes of young people in a train: a consideration of
the influence on OOH, The Bulletin of Mukogawa Women's
University, 60, 115-122.

Yangang, M (2023).The Digital Marketing Blue Print:Strategies, Tactics
and Techniques for succeeding in the digital world.Kindle edition

83


https://doi.org/10.1007/978-3-030-48849-9

Ethiop.j.lang.cult.com.mun.2024, 9(1): 84-112 Copyright© Faculty of Humanities-BDU
Open Access articles distributed under the License of ISSN: 2518-2919
Creative Common Noncommercial: CC BY 4.0. https://doi.org/10.20372/ejlcc.v9i1.1757

Original Research

AOARAT G ParRA& NADPT O TT16PTF AOANRAT &P Pavie
NADFT T7HLSG (ooRG Ta-F AL PAT@- +ROT: MHMYT nFA
A%ICE hFét To18PTF 1 et

Remla Ahmed'* Marew Alemu 2, Selomie Zewedalem 3

VAR BC RIACOAF 19°VCT hAEF Pavd®ve? 19°0CT 17 PP 2F
TIVUCT AFA T A7TCTF N790F79C P AT 4. 19747
200C 8L RLACOAAT 79°VCT hAE: Pood®yl-3 +9°VCT 17 Poi42T
TIVCT AFA T A0 TCE4NL
AN BC RICOAT TI°VCT hAE: Povd®yl-F 19°VCT 17 P42 T
TIVCT AFA T L5T TC4LNC,

*Corresponding author: r.remla2012@gmail.com

Abstract

This study investigated the direct and indirect effects of metacognitive
writing strategies on students' metacognitive writing strategy awareness
and writing performance. A quasi-experimental pre-test and post-test
control group design was employed with 104 ninth-grade students from
Memhir Akalewold secondary school. The experimental group received
instruction in metacognitive writing strategies, while the control group
followed conventional writing practices. Data were collected using writing
tests and a metacognitive writing strategy awareness questionnaire.
Structural equation modeling (SEM) was used to analyze the data. Results
indicated that metacognitive writing strategies have significant positive
direct effects on both metacognitive writing strategy awareness (§ = .811,
p < .001) and writing performance (f = .646, p < .001). Additionally,
metacognitive writing strategies have a significant indirect effect on
writing performance through metacognitive writing strategy awareness (B
= 7.830, t = 16.269, p = .037). These findings suggest that incorporating
metacognitive writing strategies into Amharic language teaching can
enhance students' writing skills.

Keywords: metacognitive writing strategies, metacognitive writing strategy

awareness, writing performance
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PHYU TGT PGS AA7 AOAAAICCP Pavl& NADPT OH914PT AONAAICE-P
PaoAq AASFT THOLG NovAG Faeod AL PAT®T PTG APTAE +XOT
alAT NG § e PLaoIPVCTS  LLTIPVCT NARTTC (277
PI°CI°C ONT CHh A LY TS 020 h 9T av9°uC AhADAL T-ATE 248
FVCTHNT L 1o PTG E AAFLPTIC 12015 9.9°. OHU- FI9PvCT0T
AHMTE A9A=T avhhd NPAA AT 39°G (Fovldme 0T Pavo1sf nen-T
99994 104 +914LTF NS PETYF (& AOVPT PavRe TICVCET
NASAAAIEP  Povd&  NADPTT  PRPPC L%  19942F (oo o-
2COTTIVCT aowldt A10 A7 AH9°LPA: TR (+&FT h9°CI°6-
041G NIA +avAdL PEav9°VCTS EAUTIVCT Paviq LohS HLAI1PA:
ABAARIPC P Pavd&  NADSFT TN PAhSE  aomEP9° PATPA::
NP Lao9°VCT  avlBPF PHLSTE 22 ONTC Nhe 9é Bht: P01
FaoMOPYy (9% Gao-G L-b0T A78.0-9° Pavl& TadG AONAAICCP Paviq:
ANAASFT D7HL NOANH AAo-M ARG 7S Hodo h&STE hhmeaet
FA@MPT A e oo W@ APPEPA: NEAAIPVCT CTT anlEPF9°
NeoPPL P Ah-APT LA AT 7HIPA:  CEYUAIVCT TS omok
Ar8%aoAnt@ o097 (AOAAAICCP  Paolqr NADPT  av?1C  PHo14PTd
AONARICZ R Pavqs ANASFT N (P = 811, t = 4456, p < .001) AG Poolq:
TaedT (B =.646, 1 = 6.3, p < .001) POTAAN PTHE ANVFPP Ad@-: WIS V90T
AOANAIPG P PavdG NADSTT NAONAAIEP Pavie: NASHT DN A%TaLy T
PaoRG TheF7 POIAAA AdTHE 15 (B =7.830, t = 16.269, p = .037) AdT'@-::
Moo H9°F AOAAAIPG P Povdq NASFT ovdeT AZINHIC LA NhICE
&% TIUCT POLENLAET ANTPP AILILGT T FMEeTIA::

AR PATT AOANRIG P PavRa: ANAITTT AOAGRIG R PavR& NADTT
VM0 PaoRG T
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1.7+ 4¢-

ABARATC OAPT NACATD hANS Poo®IC hLARI® CAT@®7 TG
EPPC PoLaopnT (RCNS T6nF 1988) &nooC ahFANN Y@+ (EhNG
TeNF 1987):: oL PHI° CavmIC NADTTF AP AMGE ATEPANMES
A8 10000 PULLATAT  TMES  LhootFT@d  ATS.LATONS
POTPATT NFAT aoICT ACTARA  APSMPao0T POLLG NaoTit
PG A0LAFT POLENMME WS PN LLE 10 (AEChS A3
2011):: N@ofrg® FINAEPAT av)IHANG avl&T Pavanp-T 20, AT
NATHY 7HLLTF TI0NG AT AL RTTC 9147 L Tras 248
PO LTS AONTOLETT ABATTNE AOARAIPCE PULA AP aoMmis
LLTLA (TTALTH AT 2003): ¢L&9° NINLD- "NATINN 270N DLI°
AT AT THN" hTLAD- L@ NaondT9° PATE A AAT PG
NTLFP URFPTF OOP TG TN POLLLT RTTC 10 A18.U-9°
AI0hAN NOLFIG AT (TONS BG4 1990) NFanoT49°
IANSE PP 18RI e (AP 1982: T TALFN Acht
2003)::

ABAAAIC  TIHP  oowld LA ATFT RINAANS  oomifar
NAMANS 0Aoo-P@- hEATLA ¢ TNP FONC Ad@ (WEPCTS MheT
2015):: PABAAAIC oot PP 9GATI9° THNT CIPIG  ovPMMCT
AT A T B (LGS AT 2008): AOAAAICF PavaoCanC ¥l
Pl PTHEal®9®  hhh. 19702  avBavl@  PRINAAN  AOT
09900+ GALA 10+ (FALAT 20041 9405 AATT 2009t T TALTH
Ashi 2003: TSFCELT 2009: PALINS AThINE 2009): NELASC
GALA 11979 9°CI°CT aowlt £2L1 PTMNL £TTC LA PHIE
AN7T NPt o297 I°C NHALL HEET AL hAOAAAICE D¢
NFEEH TGET AT8.LLT +ovdol@ T 0Lk NC (140 AT
2009)::

AONAATC NATAMAN L8 TrAT FAAP AGAT Al Poofanl Pa-
2707 1o  (knowledge of cognition) T214LF  AANADTE @LI°
OAT7HLET @ PoLe@m &7 PoovAi (17T N@-Om 1A<E (declarative
knowledge)? 4.23-® (procedural knowledge) AS “f+'s®  (conditional
knowledge) oOm@-+-F7 LLEHA (1405 AAT: 2010 EhNG JéN*
1987: hCNS 4Nt 1988: TMic-m-F 1998: Tid-mG q°1N°77: 1995:
NG L1N7: 1994):: “Tra-tE @ 7707 ovfAMMC  (regulation of
cognition) L29° 1LLT PLONTF@T avMIC ®LI° T10N AaoBTNMC
POLENGOSTF  LCLET  ¢o9amAnt HE  (fid-@? 1998) 727N
OLAIC  PULAOTNT 1RF - (EpNG  TENT1987): LNamChr
PULMeP® LV NN THA  AAIEP AT WrP T TIPLhE
PNMCTS  oo19°19°7  LLHA: (oo 9 T9¢LT: oovPMMCIS
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ao19°19°7 CoLeN TR ANOARAICC R NADTT TP TF HI°VCH T
o004 0T @7 POLPNMENVTFDS CoLhFTAVTF@D AMPAL NADTT
ST (140G AAeT7 20098 Y405 AATT 20108 €hNG J40h 1987
Ne-m-7 1998: Tie-@-G I°N°777 1995: P7L77 1998):: ATH.V NADFT
&3k Coo®IC AT V0T PANAN (avh (G ACACT 2008):
hovd& 24-9° PG V7 aNTo- (AHH9 ANTE 20178 B39
2019):: apA4: N7MooC AOAAAI°CP +TTCS nil-TN Ach L9
AMLNT AANT 299APS AT N°ARTT Ohde 29440 1a- (1hCq
AAeTFF 2009)::

aoRGTy  Ao?ICE ATINFOICY® T AgvaoCooC PO1P0TN:  Ponier
APLLOT NPHoo NING TL4ALMANT AL oo Crar PO PA:
AV omIFP: UL PT HO-IPG 1LetH®? Poviq: T9°vCT
APL-LOT ST PAONRAIC A TNhAN PHPOTD NTHATTD: Pooie
TIVCT Abl-dl (NULFP hAdd-lAN) LW AT (@P+ €0t +LI°F
PAONAAICC PLAT  NALTHS AR P  271ANS  ACLT AL
Navao 2l AOARAIPC N2T1NE- P AT T A789%a0w/lt no10P T
LAT  PAONAAICC ANIDPTT @L9°  NNNOT LANTo7 opde
PHNLLET®7 aodMMC PoLLNTNA a0 712757 NaoA? T+ AL £1+hé INC
(ACh.77 2009):: LU7a78, NPCN LH TSPT A7L+ooAnt® 271904-P
a0+ INC ANGHE P9I LLEPT avBNC ANHFPPD- 1A 1@ (£77F
2016):: 7" N HNNC Noe®IC T3 2F O-0T 17L4.m¢ aohHINCET
CHo1LPT  AONAAI G-P ALAT ATt AIL71.804 PALA  (ACNS
J40T 1988: M-S  ANCTT 2006F ML 9°N°77T 1995):
AONARI® SR T9°VCT  hPLONTAT® oo ?V12TF  @-0T9° (214 PF
PARI°C PLNALTT ONT ao-PP A 91£L7G N FNNC 907IC LmbAn-
(770G PS-LT 19908 Mhat 2007)::

PooRG AHCI° ANOLTE 20002 THNLTS 03P ST PO
AAPPC PGS AONARIPCP 1Lt 't (ACN?T 2009): ¢+PMAT Achd
Aao iy ovdq 1L+ 0T hPAts APH@ -+ A4 TICTT
bt POLLNAATD O\ TFE Poode CCLPT NN APLE A0S
ML POULNGOT N NGT@ heHE 248 NeoCrtr 2me i
(HooCo73S  &HINC?E 1997)::  Nooi'r9®  HooCo97S  &HINC?D
N71NELARI G R T24hAN AL taoCF CHNDE®?  Poode
NUNLAAT G P LA ANFPOPPA: I°LA AONAAIC NoodG: Y1271
O0T CADT 90 Aavl& T MmPoL 10

PHoILPT  PavRE  hAAAIGS  PLNaCYT ALV NARIPER  1AET
0214 TN AIOFPS  URCPP  HLTTT Afh T RIA:
ATV? 1ICT POLeN @ PooAE TIUNLARTEP T°LA PCONCH 715
AP N INC PATOF A@ (T00N)F AMANS ORCE PHAT wirl
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PL-NaOCHT aow I TICTT POH Y@ @ (F00N) PTLAND- AAT S
OLI° N3P NAIET AmP+d® A7 AMALLE LeT LI Ahb DT
POLRSNTT ANAR @GI° TINEP 0L P7LovAhdt e AWCEP
YLPTI° hovRk@ ¢ PAHavS AEAATT ST@-:: oot N6 PoLLMLD-
PANNL FROTET NRCLE ALE KCL L79° NANINS NFAP NoLFT
AL, ATBU9° ANAN, NTAPS ARCLP ULFT AL 4X0S N71L0TFar
Y@ LV HCoo T (cyclic) &0 Pavg®let 4Ll AdhbPT APtmbao-iT
PAD PovAG NADT G397 NAe DT Ao GAT@F AFEPNME
POTATPA (LooCoT3S LHINCTF 1997)::

19 AT, NPLI™T PavAq OLAT TINTI® NFADCS il T°LA
ONT  PooAq A0 CTLh@INT AN, ATRATE  AGA  PTONLS
MLSHCS NCKTINE  T°LA O-0T L79° (-0ooC NADTT  Povie
MPo, 1> ST CNed NPT AR PPLAT N H71LPT
PovRq NPT hnI°CP 18T 715G AL fhhéh: BTN TATE Pooiq
ULt ARIEGR ANF ALTT TTUNEPRE TIAOFRGT AhCLER  LLATT
PoLen -t 1o (HLeoCo77S  GHINGCT?E 1997):: Moo f'r9°  Pooiqr
TPMNLAAIE R T°LN NPLI°T  T°LAT  AMVTE  Firédd 0-FANTFar
N1 0PT MAOAAAI°CS NovAq YL avhhd PAD-7 715 07100 T L1&
afkP? ANCHLA: SHO9° AhéPT Noviq LCLFTa- AL T A
0791 A7t TTC 1%L AIL7LTA Novde @-0T A 4-NooChl
YLAT N7NR LN 1@ AISUI° TPLA AhéPT PTLWETT NF
ALTT A TAAA O.'%5% OHALE 207F7 A%1ANT P hmPao-0F®7 hANT:
N“LPTS ha-T ¢ OHeeH NADTT N9 HPOP P7LELAG VT @7
4L2-4T PavAndN (V46NG AATE 2009)::

Mo 9°7 P21 5D2F CAAYE 7ML 97775 Paodq: Theg ovfii
NAOANAI EP Papdq: ANADPT D¢ CHLEH AT AATLTA ANADTE
NAZICE 7% A&7 ATINHTIC PAT@O7 215 avdobh N, LTHGA:
LU TGFHI AOARATCP Paodq: NADTT NPT AOAAARI G P
PavRq: NADTT 7MHLG NooAq FaeF AL PAT®7 AlvEPP avCI°4iN::

2075k oo'1h 9°n1 et

aoRG i AILCON av9°lTE 9P hAN IFAPT 9VLLEFT aodeS
aonA £ NS L8 AAIPEP LLATTS NASTTT (FADCS P’
1980: Y405 MAATT 2008) ATLU9° ATLLLATT aoAPlT PAR
AhG: 2CHTITN Lh HPHE 2485 nlAT7 fatAa: NHooGP
PaRG PPLAT aowld LV NUA NHFLTCD WAL PT ISP
N9 OhCLPS ANAP ATAU9° NN “TINLAVAP O0@-& @-0T
Powe. 1@ (140G AT 2010): Novde YLt hANT A29PGEF s
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ATIS0CS Ao 7E7 £29° 1k TULTHS APPE LmEPA  (FADCS
20 1980: Y405 AA-TF 2008)::

LTIRTE, NTATE LB D NQLACHT P7ULTF 4o142F 0Trak9®
Poolq: LLEDT CavRq TIC LOTVTPA (0NL: 2013: P+ 2008
ALACS AATT 2004: PCT 1998):: NHALY® HPHE Paviq hLAAI®
PAT @ +294PF nLLeITUT® TICT avhndh WHPHE L8 P4LAT T
POAPOM-: CL22COFITNG PAE A& TICT AT Nhe+s L8 L7990
ML hAN IGAPT GHPTT 994-6HG avhan ST @ (ALACT 2006
POt 2008: HAPT 2014):: Poviq FIC LAVT® +o14PT L79°
NATHY PorRq 1LAT ATING 4.PLEF WQTHI° (MNCLTICS AAT:
2002 PN, PHLLTT PENIONG NCLHT 2002 ATLmbav-T)::

ALY PHIILEPT PooRe TIUCT  OFoAT AMANE2T (V1GF)  NF
P00k ATSAPT NFALE V1T OHLLT IPCI°CT  haoAntPA
(MO HCS  AAT7 2015 PO AP Loh0: 2010: heASIPCS
AAFT 20138 AAUSTS ANTT 2008):: NA%RSh NChF o142
Po0dq:  TIC  ATBAVF@-  eméboo GRS h0S  (2012) ANH2E
oWl P PO ®L9° hH.f NFT Povldq  hdAAI° KIL7LLAR
ANLETPA: NH.U- VIC N1998G 2002 A.hA.A. P45°F P85S £12% nad
+OUDT NCHTA LLET® hoLLNT Poodq TAFPF oohpd ALAN
PFAT hdT A7 25% LA NF AN AhLLT 1o T PA
(N720G6 AnT3F 2009 PO, P4LLTT TCONS AN 2003 ATLINAT):

A8 U9 ha?°0t PooPovldf  Goot PhAE  914PTF  W14/8,
TIMGNLE Caodq FIVCT COLLNT AT haslh M. PhAE 7LD
@NOT L29° h7°970 NAL PoLPF hhchi PA8 A& avAq: AT A-9°
(Y409 AATFT 2006 P NANS LR OB PT hel-bT 2002 N4Ln
L7C aow i)

NHLE Povdq TFTIC LAVT@ +2746PF 09797 Cov?iC NADTT
270 PCANT @ A 1% (72C€19°9 1¢0F 2009) AgoZe: PAT @ 100119
He4HE 1o (2CH9°G 1407 2009:  AAIPAE 2014): TACE
N0 0VT@ oINPT ONTI° A74% WA P 11 T7 aodnmC
hAdaoFN ALY NPL (1998) PN. P'r i 440G AAT  (1994)
MeaoPA:: U= ¢ LR PHALE Pao®C NADPT (LT49° hhhE
LAT  AOAARIPE P  Pao™IC  NADTT A9EPT hdAATTT @7 F
EPPETOIG POLET AP T®F Aoo@h? OM9° mPel ST
(W72CN7T  1991: GALAT 2004: Tic-@? 1998): (&7% avoIC
I°CICT ATILFIPMI° T4¢ P£7E Thed PATD ALT NAAONARIC
2L PAT@ AT AOAKRI R NADPTT aomed® COLTA ST
(WA.S 2707 2018 AZeAmen-7 MhCE 1989 A7LINAT):
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Moo [r9°: PP CovRq FAF A18NC A.J-ONF avR&T Aol
aAltmeoo- Nt CADT  NADT  ovooCooCS @M1 ANASTTIG
POINE29LL  aoPILe DT aomdd® N0 Y1010 mPol -
(ANNECET 19908 PNt@-£F 2008):: Paviq: YA ATSLAAN ANHPP
POLLLCT AAIPLPE P1MNE-PE QUAPS ANT 42T NGG9°F hln7?
ATAAN  nL.0NS ACI°SLT aohhd 78 1IN, PavIC NADSPTT
aoM$9° 1@~ (MAI°0: 2014): NTATE L8 T°VCTHLPT holent9°
PATICE 7% av9°Vi7 Ié- N HLLT @28 19° avd) P91.0019°¢ ¢
+oUPTE oA CONT8L AL AT8K4 N218L7 P47 Ach
Noo19°19° ®LI° NAGA O-NT ATS.LPCN-T N71LL7 1o hHY QAL
+99L P hovR4 T M4t AW18.9P8T Poode YL Tm7T he+EMms
AT8A4G hEARTTT®T hi8100%00- W7L99PLCT AYIDP  ATAAN::
CHo1CPT T R hGE Nav PG AILIPm-9° Pavd&: +9°VCT MHMYE
NEA PAYICE 7% av994f X hG: 00T NAONAAIEP Paode:
NADFT P HLeLE ABLAI®: Nao1h-9°F NASPET aomed9® Aaoie: T9IC
oot h9-F AT ATLOLTA ovdov' 2U TS A74.MS  £144
PG N1 LT PSA::

NCh3 €994 Ahé&LT hoLLeITUTF® TICT aohhd NH-PF Poviq
4217 hAgodMC D4 CHLLH ST (1405 AnTT 2009):: NATIHI®
NAOAAAICC P NADTT TI°VCT +916PF G391 W38 0 P TALR
Pao®IC NASTTT 971 oo’EG ATt aome9°® A7L7U10T @ N7AX
MNEIIC LN (ATRCATT 2002):0 AONAAICCP CAADTT 7MY
NAINAAI P NADPT 9°CmS hmP+I° AT8.U-9° NERTTC 184 AL
+ROT LAM A TFE LUIS NALAAI® AL TA0T PALLA (DCTAST
2010)::

AV 24 O FLPH AOBAAAICEG R NASFT 2N NAZE Nk 77HLT
ACTPMNMS Noo?IC AL APTIFP +X0T LAM- A7 AL RTTC
PLaoULF Mooy LI (PDCTAST 2010 P7L7T 1998): NAA
NA  AOAAAICC P NADTT DML AhSSLT Novde 1L Ta IH
AONAAIC P TTC A%ILLITO AhdAL N D9 NE 0L PhTS
hR I (hS OENIATE 20088 PG hTT 2017):: PAOAAAIE P
NADLT 77HL PAT@ 9142 F €78 THLLST®7 ALPNME LTAN
(TRNETG W91t 2008: EFDT 2016): ATSTL  HO1LLPT AR
AONAAI G 0T ST V7 6@+t 17 TIC Naveg -+ YL
ONT AP CILLT AATFAI (NTRNETS A9°41T 2008 PO,
AL Tid-@F 1994: DAFT 1991)::

Y 182 AL (HLLT  P°CICTI® Cavi&  NASET  +9°UCT
NF992PF PNADT TN AL APTFP AROT AIGAD PR TGT
an (E77 20228 ACT 2019): DALY PTG+ @OmAT 0FPel
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AONARICC P PLaoda: NASTT  T9°VCT 19142 FF Povide: @m
FAGA A7 (H1CPTF POASET 7ML AL 77 oohlA  ATSAAP
fovAp-k: PPCICT AT PA (TLOLTG W9°4-1.7T 20087 777 2016¢
P15 7T 2017): hHv 0674 AONAARICEP NADTTT &7
Poo?IC @M1 HFG V0T ATLOLEANA ANLE POLPT TGTT Afe
(oS "ACACT 2008: 7177 2016)::  AAT  TGRTI°  ooieT
NAONAAIPGP  Pavdq: NADPT  av?1C P H94PT7  Pavie: 'l
ATRTLLENC  (A°AN: ACKh7T 2009 PL7 1998: PHIAT 2016)
hAaoARTPA: hHY N FPEL NAONAAICG P Lo NASPT 9°n7 et
AV aofifih PASPONT@® U3 P2F A8 £AP TG (NSHTINCS
WE6T 2017)  A78A° A% AHTAAN: N9 AOARAICCP
CAASTT TI°VCT O H216PF COADT THN AL PoLeALLMT +ROT
NtaoAnts aoR&7 NAONAAICEP Pavie: NADTT ao?IC O+o946PF7
PooRq: A h?180C hh e P21 PTG T @m AT ARYTET Ateno14
TG A0 072 TP

NHem97469°F  AOAAAIC Nao®IC LT AL TAOT P790LC U3
NGA°h+G LLE hOLoRG hHHI L VB3 PTF hHAC ARTET A7480T
TMETIA: PAOARAICT AL T AgvaoCooC (+HLLT TS T 12142
AOAARIC G P NPT nOLoL D¢ TN LV CNTIMTT 2942
AOARAI LGP NPT aod'ih h9°04-0D.C7 VST POLVE AHOITL DT
+ Pl a9 FoEA: NMNPHCATLS MLALESS UICT A 2942
AL LT TSPTFI® MAOAARIGP THMNLG AFNN (ovlST avohhi\
FHICL F@rhA: N0 17 BV FHICL Adao 0k ATLANTT PUlmen
W17 182 NFALE VLT ARTE AgoS4 Fen?l4 hoodAnT 1@ (0TS
AAT T 2020):: BV AR hOVA aoALP T Pavigh, AT A7L71LTA
R ATLEA (MUTFS AAT PO AP T ACACTS NTSRLCT 2015):

AONAAIC P Pari& NADTT OmI11H9° N£74GS QWA avALe
eI NA78 78S QVA +wCr CHTT omt AMAD- ALWE DAL TA
N8 AL +en?14 TG 914 ANdAL 10 hHv AYf 274AN7
A tFAD- £40 AONAAIPEP Pavi&: NASPT NH122TF PNADTT
MG Povlq Tacd AL PAMT PTAEG APTAE AXOT Poavlavl.
NCONT8e 26 TS 17T LA NATICT £ AL 1Th'lL TS5+
ahaoTTE: 2V TG ATSMS L1090 AA@- 14 PRTLT 1o AATYIRE
MY PG ATMU7? AT AgoaoAl AONAAIPGP Paode NADPT
NPT NONRAICGP CavAq: ANASTT THLG Novi§ Taed AL
AT @ +X0F N7LhENT PTG E TELDT WL +avCI°4-A::

NA%ICE 7% TI°VCT AT (AONARI G R PavRe NADPT oo
PATICHE 7% Wt TP T G
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1. AOAAAT L P Pavdq NADET 27HN 274727 P45 A0HPP
h@®-?

2. PavRq TheF 09107 ¢THE At PP hA®-?

3. AOAAAIPEP Povd& NADTT THOLT N994L7 Pavd§q: T
eI APTAHE 9GS AM@-?

3.fAMe7 N

TGk oo PLovFIVCTS &L TI°VCT MNETTC 0277 (quasi-
experimental pretest-posttest control group) ¢9°C9°C 7£47 +hid A::
MHVI° oowldt TAEI® R&TT FI°VCET ool F@- 4T Favdng,
PLavIUCT PavAQ 4oHS TAAIPAET NOAARICEG P Pavdq: AT
M0 PANG aom@P PANTPA: PTA CETE 0L HO1LPT
a7 INOALAIC G R CorRiq NMADTT L9147 PRTTC - To146P7TF
L2T° NaofNF @ 2COHTI°VCT aow it FI°LPA:: Nooanlh TrAk9°
-LST FaoAAL ETIVCT PavRe 4G TAIPNE AOANATE P
PaoRq NADTT TN PR A aoMEPI° PPATPA::

3.1. eT9k +O3LPT

TGk 00 H7 @0T WL TAtE 248 TIPVCTHLET aohhA
NPAA £O0M 79°G HL (tavlma@ ao9°VC AMADAL TATE 248
TG PG A 9PCIPE NIATHE 48 FPUCTNE AL
CHNLLNT N0 AOAAAICE P PavIC NADTT ATIED9° 4974
MP%L (L DH9°F  AONAAIC NGV HE PHNL  LLBPTIG 18T
POLEAG OATY Pavfovlf LLE AP1PT  ((hAST) AILTHATE 248
+OUDTF (6L he: Ar8A-T) OHAA CAAICC 7ML £LE CANT -
oo i NATHY e T o-OT A%TAG N¢ A72978 10 NavaoAn-k: 10
(UhCT 2018: J¢hG PLTIL-L7 1990):: NTrA+E L£4E8 19°VCT +7C
Nt hét PhEA LLEPT oohhAh HMIE AGA  Ptoolm0k
NI NASPE Poode UAT NTHAA 41L& omo1 (D'
+OVUDF NADTET MPME ChEA LLEPT NavINIA +mPo), NG :
N7LA A1 1o (eoR9°F FAFLPTE 012015 9.9°  ATSk
Ntoolm@- F9°VCHNLF QHMYE AFA h?l7T 15 Pav14f heneT
aohhdA NPAA P6M 79°G Otooldm: 0t ASACT @0T  oe N
.74 P04 104 +1.2F ST m-::
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3.2.200l% aoANONE oo?1l8PT

PTG ET TPEDT avwlist 9949 avlB AaoONONN TPI° AL PPA-F
Pavl8  ooANANL ooPllPPT Povdq  LA4SS AOAARICEP Povdq:
NADFT 27HNL ovAnf PA G oom@P GTm-::

PR 415

PTG LT AT LDT Pavlq TFacd Agoaht O+l avo149G CavdCUC
aod°l P  AhGTT oow/lt (19947 Thedt A4S PT PSS HPA:
LASTET TG E  aofavldfS  oognlh AL PTG R TATFLDT
TLAIPTPA:  NooLovldf ALH81% LS WelT hélr Pandqd
TeEPTT A18.LH HLCT THUIELA: ALV °niftk  CLASO7
At AovghooCC AL 1515 H914 ha1& NAL GooG (A9°AN:
TPeL® WX Aq (177 ha?e AL AR A18K 4 N91L:L7) av@O&
+M, NeoP'r 1@ (PCT 1993):: CAAGOE Povfavlf NG +HT1LPF
NHAMNTD PLAPA ANLE WIPATT W18.54 P21LELCT 100 THATEF -
NEA  L2° 49UPTF COUPCNNT DT oot dhAN gowlt W& CI1D-
Moo G Ot C1Le-% WiPATT W88 4 +LCT CHNIL 1o A'THY
PP Lao-9°VC TS LAUAIVCT PovRe: Fhed LASPT Ptavddg gH T
A AT LASPTF (parallel) Y@ AHIEAHPA: gV PHI@9
4AGT oo G NN Fo0 N0 PTLEMCT TROT AgvhAhA ‘1@-::

LAGSETE (LY oo nHNDS LA PALT875 7 4G TLLPT AN
PATCICHE 7% ov9°Ve7 W PN YT ovoolE oo04.CAT
ADe A8 HLCAN: Pap19°190e PR PNL-@7  (1996)
CLAGET CRHT  AINITF 001971908 ooNLCHTIS  PA@GL  (1975)
Cent M av19°1°0.f oo avihi N97L:477 ANV TG T A78.007F
AL C1 NPIAAN CHHOL @i (ovaoH§EPE Fivd it hHLLIVTF@- 88T
aohhd TELPE hooChT9°VCHE @6R, AAPST®F APk Pooiqt
Toed7 ool POLEATA a0 DGTF@F PRIV ATPR avRdf COOT
HMNITS WARTTT hALAL 134 ooPSTo Smeban::  19° 29D
hATHY CeH T I avools aohd.CH T ATAC hE715715% TEE Poodq
Fhed7 Navaoly 41L& PADT CANLALYTT £48 NMI° AhdA (Essential)
MP7, 77 NMI° AhdAL £ATY (Useful but not essential)? ANdAL AT
(Not necessary) N%LA AZ8.00F ALCAN: 19°I91DF PP LLDET
PANLALYTT £48 hao®O? a4 ANHEP I T DT A8 1AA £21.00H:
vt ne s TEELTI ekl ST e TA h19CIULE T
aolB aow/lt AL IS TS TEE 9°7 PUA 19°270.D2F «NMI° AhdAL»
CIAD7 A7Lavlm TALLA::

vt thhaede MA@ COH T ANYTE ap19°19e koo ChETISTST
Tee CLHT 01T &NE (Content Validity Ratio, CVR) N?70A-F Naomg 4
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ONT PP TLLLT HALHPA: MU oowlF hALIE15% 4G N15%
ehch - @ HONE 0TI omet hadek TEEPT  oohhA
+aAlmr CeHT AT LT (CVR (o) = .99) £994 TrAk: T-adh
TPeLOT A+LNG G0 FaoCmPA: PTh PALIGIS aomBP hnPAL
COHT ' 700 (Content Validity Index, CVI) £48 -4 GA:
MHVP° N4AS A2 HPHE RN AT &0 PAT® TLEPT
ALMS HANT PHTI® Poom@e hmPAL CEHT AIMF A1LhN
@m T CVI (o) = .6 A7 044G At CVI (a) = .5 N9 ATHY
TEEDT TOIL® 0£927% AN CTAEI® LASPT PR AT
A7%00 @-mo CVI = .99 (1.00) HGA: LUI° AamPAL 4AGa T4
COHT AT L8 AR AWILOLYY hooANT @+ (ThAS 897147 2018):
: LY OFe®14 AP0k 00907 AnGVE TEEDE NN T 9°ANTS
ANTEOPT AL Novoolt NTLRPE AL “IRAL N91L7 AIR15
FHIEA P

LASPE At haoNGT @ AP Novaod§ aoAfP 1 9°0781 TGk
omT AL ALY AF8LanM nTGE (4t PAASEE ooyt
AT8. U9 AoVl LA N CAAS R A1 (hoomMay
LHT aoANLPTF 02177 W (Equivalent-Forms Reliability) 40,4 ::
AHLVI° LASPET 0TSk 0éF PTG E +HaZdd AT 33 PHMIE NG
FVUYPTF ATRAACT O N91LL47 NP0 2éLPF omt AT T o
alBPF FANANPA: O-m Tt AANIM OTrE AT8SLD  AlTLPT
PhTPR Tl avooll§ aoDACAT AL dao o Crha- .94~ THNL ATS.SH
FLCAN: N4 CHE NS NLGA, (1984) £COT Povie Thd?
T PF7  AovooHT  Otmeoo-VTF@7  oo0ALCPT AHY TG
AT80%a0-  ASCT NPTAAA  PFHOE ST (Y TS 2142
A4 T ATPAT h100% P©Jdoo A7 W3PAR hovd§  ThA\7
Toed2F TINFI° ChAN ALLEE T PeHT N4 TALTS +mePP
PhAN FONCET APOAPPE TannGrH: PARAS 2C0T A78.U0-9° PPAt
°CmG AmP+9° hh e TaoHIPA:: Nhi-LPE ovhh LAD- POHI°I°1 T
LB Nhl-"1P2F  eoohhd  £A 01T AovdeAT heLeOTN
CantT1TE ool HFAPT 0T NATREGNAN DA hadAS T
agkttan G A Dok oowldt (Lo FICVCT ASor F(32,
64) = 732, P < .001: L4 F9vCT doAS@- F(32, 64) = 816, P < .001)
Mhé-TL2FE aohpd PAD- PO LS +PNLTT AT8AD JO-EA:
+PTh N20E Ad21E2F CHOAM@T omt L9PC AYAT N1°7MAA
eI CALTES 1914 ot BT teoHINA: DhedE ARG ET
NFTT O-mAT ovhhd PAD- FHILI® NT.CAT PHHIL avmy ao®AE
PaoCC ALY (r = 939, p < .001) MLASEE @mAT oo heHE
FHIRL  av§4y  AGR A gV CFHCL @omut9e PAAG R
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+aoMAPY . hoavAnt (HFaLCT4 NEASPE PHTI® ovl8 an-Ho797%
a0y REIINAN (WSS AT 20107 hL75 AA-TT 2007)::

MY o071 CLASEE MITS ANFCI1TSE bl 2Im 03A 0TS
PLavG LAUFIVCT A4S NTAEI® LT AP HLCHAN: NS
e PHCILPT PLo0G  LAUAIVCT  AASPTFI MATPR TiT
aoaoll§  ooACPT AL tooCror NP0 WETLPT T ot
FATETPA: hPhvE AeLP2T  OHTTIm ASHP ool (A7 THe-hAn
heAt? badOL 7T FONLA: hanE 0FTTor @met (0P oo 9°uCHT
F(103, 206) = 843, P < .001: N&-4419°VC F(103, 206) = 878, P < .001)
NAL-T1LPTF oohhA LA@- COI°I°1rH LLE +HPORTTH AI8AD- k42 1m
0LA 0Pk ALTLEPT CHAM@T -t L9°C A0 N7TAA O
PhL18758 1914 o-mt TS teoHIA: (LY RS 0TSk TR
PHINEPT P LavG EAULTIPVCT avlBPT aow/lt N91LLD PéoHS P
@ PLhAN AN (construct validity) F4FAN: CAAGTPET @-PLhaA
HITE Ao TP AL PPAD PhTE LT TSP PTG HL
(Intervention studies) ‘1@~ @v9° &1yl (&7 TAFLDPTT PLovg
LWATVCT O TF NP GooG B0k (paired sample  t-test)
N°712AC PHhsor 1o NGHAo- 01T @9 (t (50) = 12.953, p <
001) N&Frt 0L PLovFIVCTS  LALTIPVCT  O-mAT  oohhd
AFENVENAR A1 PA@- AR o4 J@kA: LU9°  Pooiqt
LASEE neFrE 0419 VLA PoLmNba? oL PLTT Povde TFae g
ARYTE TINC T @ @PLhAN AT ATEAT® hooAnT 1@ (Né-@+7F
1996)::

3.3.A0NAAT° G R PaoRe NADFT 7HMN ooAhf aomeP

PHY oom@P PGS AATT PTGHE A4 TTUPT NPLov T IVCTS
LUATVCT  PATDT AOAARI G P Pooda ANADPT TN A“T0P
PLEOTA  ovl8 TNTIT @ oom@d  Ne-0S  LULNT  (1994)
AOANNAIC R NADTT 70T (Metacognitive awareness inventory: MAI)
oot AHOE T oom@P hHY TG 2é PTUHo 87 Nao@-OLG
nNrGE: AT AC1IEPT 001G CHIPVUCT L8 AP NPTARA ¢1HDE
1 BV aomBP Chaolm0t 9PN WILE T TEAET PAONAAICC PS
PS AGAT TINTIC THHNT CT10PTS THMLT ooPNMMCT ATEU9C
NO-0NTo 2077 ALt Thd? 1A T7 St (oo LAl
aolB ACTTTE AILOLENTA A a0 1@ TS A1 R
T TLEDE NN T4 @-0MP 0T A7%ATo- (h.88 Ahh .93)
loomPao- 1@ (TIL-0G L0107

Moo 'r9°:  oom@d:  Novfovldf (7% TF9°VCT  OAao-fPF  AM
WATINHE OLATICE A FCTHLA: NFCTHI° 1Lk CTLEPE PG han
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aNaoHO-EFS (HFAA oo CIoPT o7 AC1L01T OLATICT Ctl oo
TECELPT NAA P77 QAgo-f OLATIVNHE Ar8.ao00: HLCIPA: ¢The
AMMV7? TEELPT hPGd» aomPd TEELLT ¢ N99avAnC Havhag,
CHF AIBAT@® AL VT hide PTGET +HAFELEDT Phsd
28 N°71SHN  A78ANN HLCT oomPd AHHIE LA a6 7
TLEPE ANGA LLED oo T NWAHSTDS ALTP I Td7
(face validity) AovdAT A AATOG MIGA LB N7LeN19°¢
av9°Vé-7 NHEAM AANT aow it TINEINe HLCTIVTFPA::

aomeEe OMPAL 52 TELPT7 PeH AT ALY TG+ ¢+o0S T
POYPLE PapPMMCS Pav19PI9° NASTTF ¢olavAhk 38 TLEDT
AT 0T NTIOP 2C: AR NE b hdl UL P
o+ 13 ALNT HRFR o-bTT PoLAN 18 TLEDTF AnTAPA::
N2 RTTC 2C £29° 00 94L7T 00T aodMCIS 0L0T
99°199%  Phavphk: 20 TLELHT Phebk 1o (eom@d Pkl
TA9° TLELT WHPTE OLhGTE h1 (4797 AAN“T799™ hdhd (1797
AN7779A0) ARG 1T ANCT DA OTHIZ GFo-:

AOAAAI G P PCoviG ANADTT 7ML oom@d NPLov9°uCT 104
PTGt AAFLPT RWISINT ALCT AMPAL ANTTI?TTIE NREI°ON
Add AN o = .848 PaNte1?Tr T aomd TN CALISIS TheOd
NG (component) AOVHTITYIE £779° AR b+ o = 6797 Y1.LIP
o+ o =.8187 VB3P 6@+ o= .8257 P29+ L AT o= .758%
PETTC NADT o = .7247 €79°197 AADT o = .552 Cah+o1775 T
amy TrLEN: ShTATE T WFAS (APt HP £ ANTT17T%Y T
WNTF@ Th0T AEAT (P29°177 NNDT o = 552 AG 1E 0D+ T o=
679) AC P71 TEEPT ATGUI° A9 TLELT  NAIANSS
N7 oo9°vé-7 N9 AH19°700@  TRGe ALCIVFPA:
NEALFIVCT CATI®  ovlB9° NACON AAG o = 964 @-mul
FPEA Fan1e Neom@d: Ntk @-PLAANT oohhd CAD @h&
af o177 1+9°  (Composite reliability) T-A-9® 7047 AGAT ha=.7 NAL
(MB o+ 917: LI P b+ .892: T+pIP O+ .928: P71+
NAST 897 PRPTTC NANT 878: £79°197 AT .891) PGA:

neATVCT TR OmATT  Neomed® Neom@d AL @FAP
P-PLAANN TGS (exploratory factor analysis) Aé.2.298 Pa-PLhad
TGP (confirmatory factor analysis) -Th1.LPA:: ATMVT 1 HGL2TF
99¢:47 LOLND TLEPE NCL-NT@m PHILG 9°LA aodavMF@m-7
AT hdAT TEEPT 24 HIPLS CANTOT TLELPT ATINDILS
AN 700 ATA 907 PN AOEPP  ATANLhE A% o
N+em2149°F PP LhaN A7 (construct validity) 7A9° +®é-4-0G
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(convergent validity) A2 M7 (discriminant validity) Aeod-FTig°
ANTAPA::

MY oowlidt NPL21e GHAP P-PLhAN T3S +hSoSA: OHY
4L Navfovl e PhEHCT oohd.Cl Noome9® 1.0 AS NAL (16.417¢
29087 2.181% 1.748% 1.522% 1.269 AS 1.060) ¢?h817 P2 (eigen
value) PAT®m AT Poom@e @PLAANT (components) -FALTPA::
ATHLY @-PLAANTF hnPAN@D PT LT CALLT aom? 71.3% Pun7
LI0NAN:: BN PHPLE -4 @A (Scree test) PATT® @M T90
MMEHC oodd.CH CTTTm7 @t PO VS W sSo- o-mt
aw/lt WAt TEEDT (vt C 36k TLLDT NavCavleDE GO T
O-PLAADTF  C Ao LIFN: AIHY @-PLAADT P40
Prioom? PAT@S 0TS MAL TELLTT fhik ST AT
@-PLAAN 77 AT TLEPTT NF CPH A0 A7% TEE hhiT5a-
@O PLhAON D4 A4 ChAAN B (Cross load) Moo i PHHaog @-::
Nao'r-9°: nAHE D @-PLhAN D¢ M7 Brtaom? SR ¢+HHaog
AT TP NF LITA: NN LU @-PLhAN N PTLELLT aom?
(0 NAL) GH QAGeTTE (ChF 1avl916PT NOANAI G P PovAq
NADPTT MhEATVFO A0 @PLAAT NG TG PTF ANLLPA:

V7 hae? 012,979, CoomPdTS CaPLANVET aoPPLP 1T
AaoAPT QAN OT PaPLhAN G (six factor solution) -+hBGA:
OPLAAE  hmPAAD- T EELLT  PALLT oom7 68.5% SFuAT
LINAN:: ALTSTGT M9 @-PLAAN AL 16.417%F @-PLhAN TrAT
2.908%F @PLhAN it 2181%7 @PLhAN  héT 1.748%F
@O PLAAN AN T 1.522%F @PLhON OO 1.269 LFUN Pov AR
£Ch (variance  explained)  AAT@-:  PHLT-LLDPLhAN @Mk
ATRMLAP @9 OOk @PLAANT mTé BrheomT  PAT@- 38
TOeELTT vt @ HPPLPA: LT Ta78. T NP@-PLAAN °LOT® AL
CNTTT Tt TEEPT (DCK2 AG MNTSL) 40720 rhGm- 1L 27,
TG-S A: NTTID om 9 PPNt AT @PLhaN D¢
nm7é Brtoomy PtHov4. 36 TELLT +HPPLO- 2150

NGHAP CO-PLAAN T7HS CHAND AONAAICEP Pooiq: NADTT
ML oM@k PPLP  VVEIT MWeI2IB PoPlLha TS
F1°9N: RS hooh'Lg (éF PHPPLD PN ATGE ovls
LA@- TN £LE (goodness of fit) (-havd-2142F HE (AF°AM:-
nHE 2015) AN 08T OAT@® PI°LA aoANLDT HI19°7° T4

0279 248 AR oo (}{2 = 715.344; CMIN/DF = 1.252: CFI = .944:
IFI = .945: TLI = .939: SRMR = .0558: RMSEA = .049 ) ht421m NjA
Trrea-  FhRE A FTIO @omt oowlt hafISTS @bl
e+ @ch& AHe7?7% 1 (Composite reliability) eomS T hel.and+a- .7
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NAL (hA.PCF 2020) he: A@- (h.878 ANN.928) ao7itTFm- PoomB+?
ANETITP R PALA: AR U NP@PLAANE CHTT A%The PAL LT
aM$F  (AVE) holmnea- 5 AL (hAPC) Tym- (h.548 ~Nh.683)
aTiFF® NALTG1% O-PLAANG 20T 07T+ TEEPT aohhih
+tmé-¢-N AT (convergent validity) av§¢-7 favAng::

N@D-PLAANE oohph CA® HALL MY (discriminant validity) £79°
NETTC NASTS W21+ NADT O-PLAANT aNHPC hAAE CH1Tm-
homg ALL T Pov AR @Myl hé 4o PO (square roots of average
variance extracted) h@PLAANVE PTHI®L PO AAM LIFN:: &TI-ThTAE:
PETTC NAYT A%Te ALLT) Pao AR @M Wé T PO hol14e
A>T PHHI°L PIT P14 NADT hoThl ALLTT PavINR @M
We S PO AR d@-bT PHHICL PIOPT Wih aoTik @-PLANNE
+afe M AILANT@®  hooANT Y@ (ao9°t ALL
T3 T @7 ACTAGA holb e AT 6 024 Cha Byt ¢4
a1 Tee (MNTS 4) a78.0-9° HP+HE Pritoom? PAD AT TP
(DCK4 = 589) A.018F @PLAANVE P+ALP BNT hooph Ah P 1AL
M ATENT @ LT AN: e 9 oom@d NamPAL 34
PeEDTT eeH AT AR St (WO TEEDT)T N4L3P
OO+ (Al TLEDT)E NTrad P o@-+T &N TLEPT)T (74 L:
NAAST (AT TLEPT)E (ETTC NAST (A0 TLEPT) AT8.U-9°
N79°199 AAST (W&NT TLEPTF) 2C +PPLPA: Naom@d: @-NT
ettt TEEDTF N0AALT 1PN ANCT G CTHD28 (oo PSTFao-
PheT81% PTGk AL HPHE oml 347 e hsm L79° 136 P
+aoHM) A\::

MY TG+ Neom@Ee AL N T1Led PO-PLAhAN 771G aowll aomPd:
ALt @PLANNTT oo fH oom@+e7 MHOBT Te-0G L4107 (1994)
PTEEPT hOPPC ¢ +ovARYTT  hA@:: ST TATET  NGHAP
POPLAAN TGO NCDPLANN  PLVT@® AL CNHTT Ak
TeELT  AIBUI  NFALL AN et Tt TEeRPT
N1 T@® ML 6@+ NETTC NA>T C CHPPs TLLPT
MHF NP INT O ARYF Ad®-::

3.4.2Ame7 187+

PGET A9TLE (lovfanlf PavlB avOANANE ao1SPPTS PUINTT14E
MN¥PA AN ® (NAGo-C DT 419 Qav® TTRGNE ALCTIVTFPA: TGk
PN oo9PUC AMAOAL TEATE L8 FIPVCTOT NPAN  POM
S hrtovim A QATSE 9ATTS L0 180T TN Noohmt
hen D97 ANTESLC AhEANTE hood°UC AhADAL TrATE  LLE
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TVCT0T ATSU9° POAE 49945 ao9°VC MNLT (@toot) L
+med LIS TN PThAe CTVCTNVE PALLPT TR0
PHMIT NEA H9PTG oo9°ve-T NTSE AooA+e PAT®- L2751
+med LN To hETT 07LA MATA L48@- Ak 15 PHMYE heaeT
aohh Ak NPAA PAM IS HL taoCmPA:: Ptavlimel Theat
NEAT ATLIS NPAN PAM TI°S A8 PG (R (999148 NG
«U»)T MA@ CRTTC (-7 (909748 AFA «h») N1@ +ooL&NPA::
V7 Antae?® Chak 1eA AC1LLTF THIPVCET hooBoolTF@- (b
PLaot9VCT PooRG LS HAAIPA: NP TA® PO
PLavFIUCT AONAAIPG-P Lo ANASPT 77HNL ooAnf oom@Pd
AT AN 992,71 ool BPF AONONPA::

ok nEAT NA7e oo9®uC 1974 A T7 Rk hoo g Nét
AT PAZICE £7% av9°vé NATSE 90T A H1NCS OWAALTE75-
NHCHC 181 OFHIE CAAMS 297PA A% 047 AP0 Al
AL thdge PG DAMS  HFATEA: VT HhRae?t Nk
NEAT POLTE LT NeofNF® hSALH 0110 A9°I3 o0 T A10
NEALLET (A7€ AGALN 40 L&) FIUCHET HhIFAPA: NATHY
e 0T PeTrE - 4216 PT oG (AONAKICCP Paode
NASPT NFH2E PON129468 13PN Cthdta AT PRTTC &'
+OYLDTF LAI° Nao NG D 2COTI°VCT aow/lt +I°LPAN: AT
&'+ 22T TN VLI ED 11PN aow /it PavEanl 8P
ot ASNILET PR -2 1L PT o6 NAONAAICCP Ponie
NADPT (9L aobNMCG a019°19°) HSMA NPLI° it HI°LPA:
:NPNCE PS NFALLLT L7 POk ANASTT N97PGE Pondqt
TIVCET HhFTAPA: €10 Ak FIPVCT tmGPP ATE P N71A
AR T L% TI°VCT PovRq oo 4o+S 41PN 01170k
LA AOARAI G P Paodq ANASTT ML ovAne aom@P A78.9°N
2947 avl 8P T HANONPA:

3.5.a0l8 htGt7 &

0TS+ hatéd 104 49142F (53 PRTTCS 51 Pl 07
TAFLPTF)  NPLovs  LATIVCT  CHONANT  oolEPTF TGk
TeEPT  WIAC ATTHIPN: PLavIVCT  avlBPTF PTG
PETTC -&TT7 POLTLG €23 W18.U-9° Pavdq: Th3G AOANAI°C P
PaoRq ANADPT DML AooMNVTE AoodAT TP AL OAPA::
PLALTIVCT ovlBPTE LA (N-ESFE ovhhd PAD7 AONARIEP
a0l @ NADTT VMG Poodq TFaed AR AovooCoo ANTAPA::
T So TR ATHEAYY oo NPT (e hé BT 1A Goo-§
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LB QA AADM ALGT TG HLGG aoPPLP AACT T°LA)
Ao G oY AF T DTN NPA -

NPLaoT°UCT  alEPTF PN P23 ONTC Mg hé
(x2 (1,n = 104) = .038, p= .845)F P0L9% +FaoMAFl (12 Gao-G Af-L0rl
(t (102) = 0.286, p = .776) AF8.U-9° PovR&: g6 (F (1, 102) = 1.66, p =
201) AOARAIEP Paol@ AT 270 (F (1, 102) = .070, p = .791)
NANH A0 ARST TG AL 0HTIo om0
aonhA  NJENERAR  ARYE AAZPIC: QUIS heVRrE N4t Teadk
LT el AAD-MPTF A e 4aoMaA; A7LIN6 LovpndA::

V7 it AOAARIPEP  Pood& AADPT  NAOAAAICE P Pooiq:
NADPT THLS (oo3e TFad AL PAT®7 +T+HET AdbP+E +ROT
Aovl AT D0-ESE OO &9 TI°VCT  aolBPTF oo PPL-P
ACART  PLA A THIPA: LVIS Pranlm0t ATLE® 9CnTe T
AONAAIP P PovAq: ANADTT NAOAAAICC R PovRq: ANADTT TN,
ATTer T Nird Novd& Taed AL PAT@T AdTHE A0S Aovd i
PULENTA ooDr @ TATF® e L9° (AL71871% A@M
PAS O P77 (measurement errors) h27H0  €97.20705 077108
FHIPLDF @0T A7 1Th 079ovAnt P4H0A @mt PULENT
oo i o POETo 9 T9 AfI8ST  HAOM (I HFSmA
hoo 37 790 AAO-MPTF (W ooPPC  Povdo WIS.UIC
amPAL LAY PavavCov( hd9° LAM Moot 1@ (hVHP 20158
hAfCE 2020)::

4. e@-mt+ TS

aolBGDE (looPPL-P AATT TPLA Ot ¢TGT LTFET 7712
TADMT  NOARAI G P PCooRq: ANADPT  THLT AILTIFS h7The
TA@M ATSUI° PovA& TFAFT ATLTIE AA@M (oo@NL -
N LA O-NT PTG N-LTFE A729% HAOM O HPPét AOAAAI C-P
Paodq:  ANADTT7 Noo@h 1@ Moo 9T PEPPC L% «O»:
P 0L L° «1» aoAf RTC TOTIF@- Novhd AA@-Mt
(dummy variable) +OAAPA:: FrHG® hooh'ls. N1 T°LA ATG: ovls
CAD: 0217 LLE AP0 OAT@® PI°LA aoAN LP2TF +19°7°
P«CFl»T «IFI»G «TLI» @m-T h.90 0AL (NPLI°Fh1tN 9097 .910¢
.903) T1PA:: P<«RMSEA»G P«SRMR» @-mf79° h.08 NFT (.054%
.0758) 1@ NaoTid T PI°LA N9°ook: ALY T AT8AD T %A
(AZ°AA:- PALCT 2020 NHF 2015)::
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T0A: ADNAAITCP PooRe: NADFT NAONAAICP Pavle NASFT 7HLT
Now39: Foae A8 PAT@- At PP N PP A-APT T°LA

Model fit; 32 = 1564.602; df = 1203; p = .000; CMIN/DF = 1.301; CFI =.909; IFI = .910;
TLI =903; RMSEA = .054; SRMR = .0758

-39

26 28
1 o1 1 @ 021 o11) (o6 13 &
5y 0yeaynnyn2yn 6750y 6563y 3y 54§ 52 61
NDK! [onokal [onokal [onos! fon pinet] [PUvez) [Povaa)[Puvsa] [Punss][POnss][PIns7]  funrs2 he 62
69 8 MNT! 02
8 M7 Y28 ) B
6 | DCK 53 1@
0
L + WNTS MNTSS pel050)
79 055) 854 PLNS
DCKS CNOK P e
DCKS DCK R
82 DCK7 53 EVS1 62
S 7 5
o )] DCKe 84 81 57 £VS2 -2
89 ed7 %
% o e
010) PRCK1 66 2
! 62 59 EvS EVSH bel—(03)
9 PRCK2 79
PRCK Meta_Writ_Str_Awr EVSS 631
o} PRCK3
EVS6 063
el PRCKA 81 2 48
1
Group ® Wi_Sk_sc

Note. Wr_Sk sc = Writing skills score; Meta Wri_Str_ Awr = Metacognitive Writing
Strategy Awareness; DCK = Declarative knowledge; PRCK = Procedural knowledge;
CNDK = Conditional knowledge; PLNS = Planning strategy; MNTS = Monitoring
strategy; EVS = Evaluation strategy; Groups = experimental and control groups as
Metacognitive Writing Strategy.

PTGk Cavfonlf TEE "MAZICE £7% TI°VCT aoAeT NAOAAAISCP
PaoRq: NADIPT ao®IC PhACICE &£7% hGdT T91UPTT AOAALI°E-P
Paodq: NADPT TN P270L7 ANTP? AND-?" PPLA 1@ hH.v NAL
NPLND- PI°LA 9°0A AL ATLTLICD CHAO-MPE aoPPLP V17T
NAONAAI R Pood&  ANADPT  (group) MLALAAAICPE  Paviq
NASFT 7ML (Meta Wri_Str_ Awr)  099.LooAnt@- €51 IR
NS @muk aowll AOARAIPCP Paodq NADTT NAOAAAI P
ool q ANADTT M0 AL +THE 919G (B = 811, t = 4456, p < .001)
aNTa:: gue° 26kt 0L omt NRTTC 0L+ hlooHNo-
aLI818 avfNT ARLT 081 PaofN§ ALLT aom? h& AF8.A
9947 AOAARI°ECP Pavlq: NADTT NH214PT AONAAIPEP Pavq
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AADPT 70 AL W& hE  HROT A18ALE.  PovAndi:: (oo '9°
PTG PooCavd® TOE AP 3R PPN hTVLA:

PTGt TATE TEeE «NATICE &% TI°VCT aoAeT NAONAAISCP
Paolq: NADPT avIC CAZICE £7% AGLt 912 TT Povde Thed
A294L7 ANEP? AND?" P2LA 1@ hAL NPLND: PI°LA 9°NA AL
AT Pm  CHA@MPE  aoPPLP VVTTT hAOAARICP  Paviq
NADPT (group) MLaPAE: FaeJ @Mt (Wr_Sk sc) N9L.LavAnt@ @571
(path) IR 0PSO VETTIO @Mt aow i ANONRAI G P Paodqt
NAD LT odG Taod AL TG 999 (B = 646, t = 6.3, p < .001)
aNTa:: gue° P&kt L% omst NRTTC 0L+ holooHND-
ALI%15% aofNF ALLT .65 PavfN§F ALLT aom? N AFEA
9747 PaoM AD-T 1@ (oo '19°F AOAAAICG P Pavda: NADSFT
Noodq: Faed AL PATF@® PTG +XOT he1ES AL P (oo iy
TeE® hP 3P I°ANTN ATV

PTGk wObE TPE "MATICT &£ TIPVCT AT NAONARIPE P
PaoRG AASTT ao®IC PhCICE &% hGdA T71LPTFT AONRRIEP
PaoRG NASPT TMLT 197487 PaviG Taed CoPIANT 915 hd@-?"
PN 1@ VT TPE  Aovlon 015000 "0-T0ET" GooG D
1S 0 FTIo- o-m. (B = 7.830, t = 16.269, p = .037) T LEM® AL TP
9°AT ATVEA: NOMk  oowlt  AOAAAIPGP  Paode:  NADPT
PRTTC N1 hoLeNooHIND: AL TS5 avfNE ALLTT PG (&1
PaoRG T N.176 (B = .176, t = 1.987, p = .037) 000G ALLT oom?
NAT A 75208 NAONAAIC-P Covdq NASTT M0 ChTer 218
APTHE ANFPP N992L7 NPT 1T ALTFP +HROT LPEEN::
Moo '-9° PTGk YOS TPE9° (havdAdl AP T3P 9°ATT ATV
AMPALT AOAARI°CP Paviq: NASTT NooR& Th3G NAOINARIEP
Paodq: AASPT 7ML AL PTAEFS APTHE HA0T ATENLE PTGk
@Mt KOS A

5.2@-mt TIMNE-4LE

NTG: Pao€avd® vt NATICT £73% TI°VCT aoAeT NAONAAI G P
Paod&: ANADSTT ovIC CHo16PT T NONNRI G R Paod& AT
20 09747 L1% PPTES AP TFR ahHPP (B= 811,t=4.456, <.001)
EMC TAAN: BV 0T AOANAIGR Coo™IC NADFTE TH0T
AP HPEMME NooTIC AL ALTFR HROT AIBATOS A7 TTC
PeooPp S Mooy AILTLEININ POLENLS LCAGTT (A°AN: PILT:
1998) AhAN  PmShé-A: AOAAAI G NADTTE £k ParoiC
AL HS 70T ATLCLEATNA A0 PTG TINEEPT (ovh S
ACACET 2008: 71977 2016) 26-9° €HNT177 1@ (FenoT490F
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PooAq ANADFT  TIUCT 19162 T T AOAARI R NADFT 77N
NTAAA L1218 AP T3P aOEP2 W1SA®- hovAhk: PTG @-mFT (B3
2022: MWCF 2019) 26 BLI14AN::

2V oM heE  AOAARICEP  ANADPT M0 PAT®  0ARLA
AMLET HPHE Al hWATO AdhSPT 0FAA CHALE AOARAI S P
NADTT7 AIL7Lmeoo- MA@ Ciinfés (1999) PTG+ @mel I¢-
grMMao Y@ (hW7A4-F AOAKAICP PNADTT T9°vCT N Ho1LPF
AOALAI SR ANADET M0 AL APLIHP FROT AT7%Aovd]l hAR
PTG OmAT (TLOLTS h9°e-1T 2008: b77F 20168 PG Wi
2017) 2é- +2CLAN: BT ALY oM PAmT 9INELL  RILE
AOAARTIP LR TN ANOARAT P +TTC U-NLL POTS AIL18 TS
PN T PNT@®  AC1ULPTF P& THLLT®T  ALPMNMS-
ATRTLTA #LIT TG (L7°717S ANT 2006) MPA@ ANLLTHPA::
TATE OTGE CHhtta AOARAICP T9°VCT NATALPrT 774N
o+ LAY N7TMNL ETTC AL 2Tthé AT ATLILTFA 1@+ (HY
NE T NAOAAAI G R TN D4 N HEPH a1l I°CI°C 147
A7297.PN4AT Moo PA:: PUUNETS A9°e1. TST9° NdhAN +9°VCTH
AL PHLL oo ' AFTI® @Mt o030, AT 8OTAAN::

TR TE T AOARRI P PNADET TN MNADPT I°Cons hmP+I°
ATSU9° NETTC 18-k AL 1.5 NAAD: (TI°VCT hé AR AL +AOT
CALEA (NCTAST 2010): NaoTirg® NAYFET AONAAIZ P Paois:
AADTT M7 hTAAA AP A1rTHVCHP Wi ATSATo-
PTGk @m T 0%9eoAnk:  (ood§ 9°uCT AL CLOT@m-  ANCht
NG T - ,exl"f"\g\

PPGET AT PeE MoodoAT 412 NaoPPLP  AAPT PLA
¢ haoH @ @-mt (B=.646,t=6.3, <.001) AOAAAI G- P PaviG NADSFT
CHoPTT CovRe TFhed COVIANT PTG 919G ATSAT @ haoAnlA::
2V PTGl Vil AOAAAIPL P PovRG NADPT C121LPF) Pooie:
Toaed  ATLOLEANA hAR PTG @omPT  (RThCS AATT 2014:
ACN?T 20098 ACE 2019: -£77F 20168 FNEHG &-BF 2016: RL:
1998: PHIAT 2016) 24 LLINGA: Poo®IC hdAAT N°14.M7S
N+AL Paviq: a7 N°TIANT 412 POAYPET mebold PoLIAA
LCAS T (A7RCATT 2002: Y405 AATT 2010 ARAECET 1990)
AANG® 9904 PSA: VHeT49°T DAOARAIPEG P Cade: NADTT
ONT A7 1D AOAAAICP RTTC ARG MmP2l, oo’ HALR
+avl- 91 PF (NE-NPAT 1983: NGMCT 1993F FAMCT 1994: A7 :
1994: GRN 47T 19898 dw@Nii 1996) oo1AA7 hmbav-t PUNC
(2018) ha 24-9° 027197 1m-::
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NFTILIT  ABAAAT LR  Povi&  NADET  PTUCT  ALARIY
ATROLYNE  hboot ASATFHSDT (1S hMHRT 2018F (TG
AACTE 2020) D490 RLIIGA: Pduk? (2009) AOATHTS @mIC
ALY TGRT AOARATEP PavoIC NASET Vo122F PavoIC @-m. T
AL FROT AL WA VICT ovhhd AILOThAE hovAntPA::

NAA NEAT DNSHTINCS WEDS (2017) TG @-m T aohhA hH
PGl 26 PHPLT oMl FTIEAS TGSE AOAARICGP  Paodet
NADTT P T ArPER NovR& PINCS ITITIrE AL PAT®7
+EXOT Pavlavl 1@ PTG E @Ml ATSACD- 1L E LA 40T 1K
NCh  AOAARI G P Pooda ANADTTT  Chmeoo. (T3 OhT4PR
QPP AL I\ 0GR ANARIC: LY Mt NAOAARI S P
Poodq:  NADPT N0 CATANN PovRq X FPTF ooQ LT
PaoAn-t Y@ BNTATE T oMok PooM@- A9 PTG HAFLDT
AN N BST@S  NRTC NAovooNSTo- (P &% 198
PRTTC 0L L79° 10 +AFE&LPTT LHA) OH1a AT7 STAA:
AR U tanldm AILOLe T &R erhSoInt I TImC
(H% A7) A2LnGH+ APMC LTAN::

AONARICC P PaoRq: NADPTT PooRq: RN A8 ANNT h218L47 A P
+O9EPTF PNADT  AMPPOPTDT ATBPNMES  AWI8.004  WI8.U-9°
PTHhES Cnoo 3 To7 A78.L0TMNG a1 Tm7 A“TAAN A18.L0-0T
9.5 ST (AS “Tht 2018):: Novh'r9°F  AOAARI G P Povd§
AASTT 9°0CT  NA00 s o142 T CovRe TFaeg
N°PIANT 418 APTFP 915 AWreATo LooAbt@ PHY TS o-mt
Noo2q: NUA AL ATOHFPAD: TIC Coo@rth W94 N7 ATL7LTA
PavAndp\::

aAET NAONAAIPCGP Paviq: NADTT ao?IC AONAAI G- P Povdq:
NADTT  DHNLT N9940L7 Paod& Thed7 POVIANT APdTAE 916
A7%0@- (B = 7.830, t = 16.269, p = .037) £AP®: PHY TG+ »0+E Tt
102 gV @Mt AONAAIPCP Paviq: ANASTT NH214PF Panie:
Taed AL A%LLALST TROT AONAAIPGP Pavdq: NADPT 77N,
PAD7 Phom@irt 295 Otavant hLCASTS hPL9°T TGPT ¢
+mePP  HI°LS ABAD-  CI0T BFAA: LTI AOAWAI P
PANSTT ML HNT AP HPAME (ov?IC AL ALTFP TROT
ATSA@G AT RTTC PLooU'sd NovDy AILTLEININ +HavAn:l
(hCTALT 20108 @777 1998): (Paviq  ANADPT  +9°VC+HI®
CHoEPT T CNAST THNL A7800A TGP (E7T 2022: ACE 2019)
ANRTHPA: PavTIC NADPT ML PAT® +H214PF L29° hanTo-
+9DF eNAMm PAASTT AmPoLG AN ALAA® PAT® ATV
+avlT1LPF (ICICS  AMANTILCT 1989F T4NAS D7AT  1990:

104



Ethiop.j.lang.cult.commun., 9(1), June 2024 PooRG: AT THOG Foe -

Me-mG L4077 1994) ANTFHOPA: PHU  9°N28T9° AOAMAIEP
COADPT PN ALARI®T (NPT ALANA NTUTA o018 +oILDF
FIVCHTFOF  WIELPEST  AIBLLLES  AISSOMS  TNFA o
PFIILPTT  ADANATEGR M0 ool TS PavdIC AT
NLAFTF®7 AaTIT L7290 IAR AOAARIPER PNADTT TI°VCT
ATLULLNLAITO AMETIA (T4S AATF 2008 NNTG AAT F 2020
ATLAMPOT)

LY 074 1P T ANaeAe NASPT CAT® 7ML AtOHE A h7
Paodq: TIC AIL9LLITVTF®S PNAST T9°VCT N Ho14PT Paode
NAST AMPPIG PovRq NPT TlAG MHE AL APLIFP +RXOT
AT8N® PHNENG 4L (2016) PTGT @mt  hooAnhA: Su9e
AOAARIPC R POADTT 7HN NMNASPT 9°CmG hmP+I® 8. 0-9°
NEPPC UL tS NALAAI® AL AROT AILILLALC hovANT 100
(hCTALT 2010):: DALY ADAAAI°C P Poolq: NADPT CHo16PT 7
PANSTT  27HN (9747 Pood& T T@7 ALANN ATLTLTA
ntmeit £CASTHS PTG @mAT AmePP VT ool SFAAN:
LTATE T AOAAAIPCP Pavdq NADTT NNASE 2N AT 2T
Pao2q: ThaeF7 COVINNTE APTHE UGT@r NP TF Paolaool. TG
aNaoTiE V7 oMot ASO T ALLCID- BTAA::

NA7%4 hATHLY PTG OmMAT NP1 AOARAI°CP Paodq NADPT
TIPVCT PTH1EPTF T Conde: @mul PAAN DT (214 2TF CNADTT
M0 AL 77 ooNAN AF8AGP  LavAhrk IPCIPCT  Ah (TLOLTS
h9°¢LT 2008% k77T 20161 PGS AhFE 2017): ARTHY LAHAgDS.
A%%.oo0n  OMAT N Hevd-2942F N HOM  hANT AOANAAT P
AADSPT DML AhSPT NoodG YLITFm 1M AOAAAICE +TTC
MELIT® ANdAL (LD779°F N @@9° POTS A789181T7 tovAn-l:A
(ch7S OEN7A77 2008):: AmPAL: AHY TG+ et &1 o142
aRGT MAONAAIPEP PovRG NS TT av e TF@ AOAKAIC G P Pavie:
NASPT  VTHLETD 7T Povdq FAFTm7 AT8U09° NAOAAAIEP
PaoRq:  ANADTT ML ATerT  PooRe TFAT@7  ATSANAD-
F O A a9 NADTE a0de7 M7I0HTIC 418 Fivd T LATNT @
TP TF naoR§T® Nl AT8LPST Paodq YL T®7 AP tPMMs
A1%.A4G PA4-T7 Noo19™19° N+NE M Lhoo 3 Fa7 AT4.£010N0
NNTLLLCT NF914P T Povdq: “Taed AL AFP@ TIC Povsty
hoe-B ooy ALININ LTFAN:: CVI° A28 T ATLLANID- P T9°VCT
Tet aPIFP AEP? ASLD ATLIUTA LJavGA::

105



Ethiop.j.lang.cult.commun., 9(1), June 2024 Remla, Marew and Selomie

6.7 1mPAf

Qoo PLaoIPVCTS  LATIPVCTE  AARTTC (LT PIPCIRC
OANT 7287 thtde OHNLea LV TS T AONAAIEGP PovRq: NADTT
NT2146PF  NONARI G P ComdG ANASPT THLG NovRG TFag AL
PAT®7 PTHTG APTHE +X0T LTAAN: CTGE TATELLT (L0
n+97 oo9°uC AMAOAL TATE L8 T9°VCTHLT 12015 9.9° NaeIC
AL NIN¢- 15 HMYE a9a=T oohhA NPAA 0N F9°G (toolme TrAH
av9Le AGAT OOT 2974 P04 104 2122 F STFm-: Ak AGa-T
a?e% P8 ATS PRTTC L7 Mooy NATMHan e NPA::

PTGk PLavG LUAIVCT avlBPT NAONAAICP Paodq: AT
70 PAAE ooMBPGS Novde Facd aoAnf 4G AHOANANPA:
Povl8  aoONANE oIS 8PFE AMITS  ANT2T17T5 19 AT A
L ao UGt avlBPF PNLSET PLooIPVCT oM Yy
Aol AT TPI° AL @APA: (LY oowld (EFFE 0273 (e hé
L) NALYE  (N12 SooG  h-k0T)T A8 U9 Noode TaedG
NAOAAAI G P Coviq: ANADTT THLET® (NMANH AAmMm ALLT
T3HS) Ao ooPST@® ALITNN: LUT ThiA? (9PCI°4
NF+Lm oaowlt Pt (&' aoRQTT NAONAAICE P Poviq
NASTTE PRTTC (L L79° NaofNGF® 2COTH19°vCT aow/lt
FIPLPA: TIVCE N ATE ASALH AthdFe 10 A9CTI
nEOM A S T9°VCT AONRAICE P Cavde: NASTT 7N PR
aMPBP NTPA: Pavdq LAGI° HLA1PA: PN ATGE avll
+02990 oo DHL2IM NIA ALY aolBPF (oo PPL-P AnALT
PLA AT 71D PTG oWl 3P TEEDOTF +HavANPA:

PTGt @Mt AT8ACDI° AONAAIPE P Paodq: NADPT MATICE &%
TUCT 2P T AONARI G- P CovRG NADPT TMLS (B=811,t=
4.456, < .001) Novd§: Ta~J (B = .646, t = 6.3, < .001) AL +PT+% 215
ATEANT @ 79001 ALT3P 9°AN H1iLA: LUI° 2162 ovlevy
NAONARI° G P Pavde  NADTT o091 T @ AONAAIGP  Paviet
NASPT THLET®?S PooRG TFaFTa7 Ar%00A PALA:: hHv
N H6eT149°F AONAAIPGP PooRq: NADTT N H216PF PovRq: “The-
AL ANLST  HROT  AOARAICCP  Povlq:  ANADTT ML héA
Pho @Y (Partial mediation) 1.5 (B = 7.830, t = 16.269, p = .037) A74%N@>
@\

Moo -9 MATICT 7% TSP TT AOANAI &P Povie NADPT
DHNLG PooAq ThA AZTAON DANOAAAI G PooAe: AT OAMS
MLAT A7%77 A“LLNI® CTI°VCT Tét P3P At P2 ATY
LTAN: PATICE  £7%  ov9°Ue-19° NADTTET  N7AR 0710 H1C
CHEPET PNADTT THOLG Poode TFaed NTHON L18% WP 73T
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+ROT  ALTES  LTAAN: PACOHTIVCT  NAoo-PPTG Pavih& T
alETF9 ANASTE Theéd Lame CH2142F 7 PovRq Fad- PPTANA
MG ASLOD 2NN @TTATET PHY TG TLEPT  (aLPTS
PtaoAte (H79° hING- WS (10 A9°IT) hGooG aom? 711 A P
@071 AT STAN: NFeTT49°F AONAATC P PovRq: AT
NPT CovRe Thed AL OAT® +A0T PAONAAI G P Poaviqt
NADTT DTHNT PA?Taerl 91 Pavlavl, $LI°T TGT ANFTTI°:
Moo '-9°  2V7 T¥F A%INShC O FHMe @75 PG00 oom'-7
NavghhaoC a4 TSET 99247 1IN, SIPSA::

7°0.95

POMC SC RLACAA TGET ACTEe eTIHN 96 NALLTT NLA ko av9°u(C
ANADAL TATE LS FIVCTHLT ANFSLCS POAE +914G ov9uC LT
TGt AL NNLPST PHMYT NEA (00148 NGA "U" AG o091l A
"h") PETIFS PRTTC 0T DI TSE ATSHELOVTO LU dAGMT
a°uC  AGNC 180 OPGE 726 oowld CTraET e Ho14PT A10
+thag L AT WAANTI4S P dd- (RC)  aoPPLP G
0-taeaht DAATTNG ASaPN TGN

PTPI° 7T
TGk hTPED9° PTPI° DR+ 1% 10

POLT

SPT ¥bnlot (2008):: Pongyll--1-77¢ 9°hAC (Conferencing) A4
PowdPUl; PR -9 9°.9(L 77110 (Written Feedback) 2-4-“7¢227F
P4 DYA 18 PATw AX0T [ PAIA1o0 PEANGST RhTdd
G9¢ V70 PTT:: A0 ANO LLOCAL::
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Abstract

This study examined the impact of feedback on students writing skill and
motivation. It is a quasi-experimental research and has four groups (three
experimental and one control) of students. The study conducted in 2016 E.C. at
Haik no.1 primary school and the subjects are 144 grade 7 students. The school
and the grade level were selected by simple random sampling and students were
assigned in one of the four groups randomly. Pre - post essay writing test and
motivation measuring questionnaire were administered to gather the study data.
Before the intervention both the experimental and the control groups have taken
pre writing test and motivation questionnaire. As a result, there no significance
difference among the groups in their writing skill and motivational level. Then all
groups practiced the same writing activities for 10 weeks. The only difference
among the group during the writing activities is that group one receive written
feedback ; group two receive oral feedback , group three revive peer feedback,
whereas group four receive no feedback for their essay. Finally, all groups took
post writing essay test and motivation questionnaire at the same time. The first
question is that does feedback (written, oral and peer) has an effect on student
writing skill?. The date analyzed by using one waye anova. The result show that
feedback has an effect on students writing skills (F,(3,140)=13.9, p=.000 ). Tukey
post hock show that both Oral feedback (m= 32.75, sd=5.9), and written feedback
(m=30.35, sd=6.4) have positive significance effect on students writing skill,
While peer feedback has no effect on students writing skill. The second question
is that does feedback (written, oral and peer) has an effect on students’
motivation?. The analysis show that feedback has an effect (F(3,140) =8.0,p=.000)
on students writing motivation. Written feedback (m= 70.4, sd=10.5) and oral
feedback (69.8, sd=10.4) have significantly positive impact on students writing
motivation, whereas peer feedback has no any effect on writing motivation.
Therefore in order to improve students writing skill and motivation, teachers
should give constructive written and oral feedback for their students’ essay.

113


mailto:tsegabeyene74@gmail.com

Ethiop.j.lang.cult.com.mun.2024, 9(1): 113-142 Copyright© Faculty of Humanities-BDU

Open Access articles distributed under the License of ISSN: 2518-2919
Creative Common Noncommercial: CC BY 4.0. https://doi.org/10.20372/ejlcc.v9i1.1757
ARCtH TST

PHY TG PS GATT INLIPAN (19IPT Pom2q hZAG +1ATT AL PADT T80T avavCar(
10 Pek naA SR (quasi-experiment) 2867 eHhRA ALPYE AQF Poohe (F&TT
(9ong -7 17 avng. (+&7 2 AS avhg. (4&7 3 ) AG AL PRPPC (&7 (&7 4) foct
QAT (F&7T T 102 075 +AFLPT 12016 4.9°. NheP RTCL A285 £48 TIUCT
Lt 299994 144 0O+E h&d 98P T GFm-:: Ptavlmad- (1PAN 6N Gav§ HE, (LPY:
+IGPE (0N (6B, G976 HE +aPCMD NoPNLG NETTC (&7 TLALAPA:: PPpLavg
LUl TUCT Par2e YA 4G AG 20 ettt aPAlLe TPRPTT PPH PR hG aPmeP
AaPlE aANANLTF TPI° AL D-APA:: (LU PooNEG PRPTC (FETE FarAde, o3
+90C RSO LT (127 1 02 h& INLIPAN: (187 2 PPA INLAPAN (187 3 P778:
PN hOTATVFD- ao2qT 1e4P (WP a8 +ATIPLPA:: NATR4E: PRTTC (H&T
TOPF 024F AIPE LA 9P LUIatang  MNZePAG  NePRNF@ HE, APFlav
TaAONFPA:: 0T aPZ8PTF  (ImA Gav¢ ALL+ (One way anova) A FiPa::
AHYI® IMNLaPAN O HoI6PTF Pavsq A AL +00F Araw- (F,3,140=13.9, P=.000)
PO LY ePA IMNZardn (m= 32.75, sd= 5.9) AG &G “ILovian (M=30.35,
sd=6.4) O-+oI4PT eorae NZA AL 1AV APTFR +&0T PAFD- oot (1ENE 770V Ph
FEIID A PTLE NLIPAN 17 ISP T Pavge NZA AL P70 +00F ATLAAD- 917G E
oMt AAgEA:: N Fema1890t INZaPAN (ISP T Povae: 10T AL T80T LA (LIPY
(F,3,140=8.0, P=.000): ?2h& NZovdn (M=70.47 sd= 10.5) AS £ “MZaPAN
(m=69.87 sd= 10.4) qava& +1adrt AL APTFP TROT AIRATFO- (ERLE 70t vh
FeIIMA: MA78% 0T 2E NLIPAN ISP T Pavsq AT AL &80T ATLAND- T4,
Aoopnhd:: (HLUIPE aodPYe? PPts PP PRchv&S £2A P990hhe “INZavAn (Lam-
PHISPTY Povg& LA TGN STAK:: (FenT169° NavdPyC PTLNT PR h&G PPA
PLaPAN PTTIEPTT 0arRG AT LenIPLA PTLA £9P89% AL, +LCAA::

AT FATI 0LIPANRIPRG 10 THE PoPRG LRI hbl-dAE LaPG hiLh
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1.0 ¢
1.1.279E 454

Ik POA® AE ooNlFP oo P oA 1 APTF UAVTF®-7
POLAPOM-TS ORI T@7 PoLINAT NE7E 10 LVUT  A%1LL7
hoLenTa P& RULAT A78 AMéo Yo~ Sarwat AG AAT (2021)
ATLINAT PAM AL NOL 1T Féne hBNE T 189°TS Ad-+k7F UANTS
aoopfankd  hare ToAE ®f PME FOAL  h?LLCOTAARNT -
av’ Y1 oo WIS AhdcE 10 MHVIS AP EI°E ovlBm-E
UANTS  haodAick? ha?e Fo-AL @LPME FO-AL P20 TANLD-
NXhéot 1o Xehédo NFod a°&°rt €3¢ S9°2T7  Pol.000
&HLATT  NNCYT  Noodlk PATIS GSATICTT  Navaohl S
NCHHITOTT Neome?® UVANVTFIS OB 77 PGSO HFAASRNT 1.
A7 Maziane (2019) AG Al- Zyoud AS AAT (2017 ) ANl TPA:
hadok L7 NLAT oohhd o0& W78 A7 0 FPVCTHL T PR B
&7 PIGNHILD9° UANT NA G ao7AX ATHLG ATo-0F he £A
MG NAADS A7L97800T: aoGICS °7I0N AYAT UN 0T tHont
T INETT ONT AAPT A7 Harmer (2001) ANl TPA::

NAACTE 9A9° ONChP oo-fP  A0PFT  TETHASTT  LNENLPT:
AFOELPT T PATNSLLT T HINPT T oo \hTF LT PhTLN gl BDF
OHT. PTLhSOrT MR NG 1@ (Harmer, 2001; Klimova, 2013; Salvaraj
AS Aziz, 2019):: MUY A¥A Hov? A (MTPE ov-PPTF T4 Pavdq
Thed7 P9L.med NooPST@ Poodq nUA7T “9180C hNdAL AU
Salvaraj aG Aziz (2019) 7AAPA:: hHv Ah e 171LPTF  LANT@7
NAhS A7% T ATLUIAA hAo® 0F°VCT 0F haod®uCFTFo-:
N77% %0N9° nLNEFT@: (Né® GA° hPNEPFT@: hALEF TG
n1E®9° (@ 2C oo 0T h2TN9° (Klimova, 2013; Tillema, 2012
& Eggleston, 2017, Andriani & Agustiningsih, 2021):: 2u9° Achd. T
NF9PUCT W AOD O N3 NN MLOFTI9° BI°C LAY o175
LU7 MPo. A “150C ONF oo’ LavAnd-A::

LU7 PUA ANdAL PUPI@- Poode AN hAAFE PR alaeT OC
AIAAC 0M° o0 Al oo'r7 Al-Zyoud AS AAT (2017) AS
Wahyuni (2017) L£1ARA:: CHo94DTF9° Canie 1A NM9°  ANHE
Moo PAN GLGTIC ovavlthS MO PP hLLBET PAM T4 hiPR
TPPC ALTNI®: ovAG ATTAI® MA@ OAZLeAN OVt ool-T79°
£4.40- (Andriani & Agustiningsih, 2021):: 9°n7€-E9° OA7TL QA
a9 (Ch A@-P+T7 (PLHT Am-+T: VAN o906 1S Po918.6-Et
TaedG PAMLA D9 Ad-tT) MA@ Nh-A A, PAT Paomdbd©:
T¢ GLGTTIC CTIPPCE FAnAE AP CoomPb9°: ArbA Pavoo(/lrt
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NAI° ov-f- CCNT Povlq TAFPF7 P7L.meP Moot 1@+ (Salvaraj
& Aziz, 2019; Andriani & Agustiningsih, 2021):: gv44 n'lAN avhG@®7
PACT@® 7007 ALAT Noo@lT® Af-4F AAPTE PUNTE @L9°
Poeh, £7% NPT NF ALPT A%-doF AP TI1EPTIC AT D4S
(37 Al ooPr7 Kroll (1990) 7AAPA: ovdq Ala AW +0C
ATLPYE  APA4 ao?ICT  ATRILMLPS L A& hool0k 4TS
nE09° 073A NChD 1LAT7 TIAG 02L& ATLTLA 21Lm-(1996) £NL5N:

Kroll (1994) aNh-AF@ Povdq -00C 1L3P A8 0hA7TL Lbd
+EIC T OA ovOovl-P PLI°hTAN ARG PULEAP ANV
MNAPA: ANNDI° aodG ML IAG ML4T avavAAF LI979° TICPPIS
a7 COLEANT 1NC ao P AL TP

Driver (2012) A Troia AS AAT (2012) NONAT@®- oode O HETC
PoLENC ALA ALPT DAMSS AL PPLAADT NP TLT7
PULMLPS N7 P00l OAUPT Nao€anl 9 U1 NN £7% Covdq
421 QU oo TETEP MR o' ANlETPA: (FHAL AL
TOUEPTF oRG @-0NONG ANVT DS NN OAPYT Novde 1.1 P74 T 6T
V- PO FhhA®- Neog°uC MLavhh 1@~ (Salvaraj & Aziz, 2019;
Hidi & Boscolo, 2007):: Paviq: A4 AlVF227T vAN (71o06en TS
N°7LL-2 AL NF ALWPTT VANT ®LILINN A ch& NoodbPC 1.L-T9°
POLEOTI i NooRG 1Lt POLeITov  PPATT PAPH-T
POCYTITNT ChLLEE T oH+. OVUHPTT AZINO1LS 7142 T NFHhnhd
AT%A47 OT OANTT APShTAT 77907 A18+700G VANT (T rde
h78.04-8 A91LL PMLovhh £I6S  TINEhhE ooFC ATTSANT
Andriani A9  Agustinningsin(2021)  AgoAntPA: NHERTT697F
IMLavih a0\l R PP P27k ao®IC AN Noe P (H914PT av®ICS
oMt AL ALTIFP 60T Ad@-: PUINhhe  MLovih ovdmit
199 AhLPT PRNE PIBNLPTT T¢ ALCID A18K4 CULL4
NMg® meel, AL ALP1S 0T r1PE hhoolmS ATT1LPT A0
nam  PHo1LPTr Pavde AUAG  PovAer AT ATRILLAL)
P10%- Zahida AS Zaru (2014) SF@-::

Kroll(1990) NNivATF®- ov9°vé-7 PH214PT T PRANG TéT APTAAAG
OUTPT7 ATLI° CHALE PR AE TTRNE CNLaoiO OAFT 7 N77PLAN
MAF o001 (intervention) AZSAVF®- LINAA:: ATHVI® PANG?
CLAT CTILT PINT Nh9LRHC 3 oHt. CovAlA-T 7NLovAn
NPT ARhRE  20C 0P TF 0L OMad+TH oo P70
MO-+hfPT  GFm:: Kluger A DeNisi (1996) L£729° 09142
OPFP ALAAI°G OHILLO M (NFF8CEL) oohhA  LAD-T neHT
®LI° ARl AgvovA QNP Pov 0t Né- INLovAh AILUY
ANLL PN
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NAANT® H6P avdQ) ao®C 437 WILPYT U HLID7E 0P3RS
TR MLaoh  hdaoam 9 A8V ao(\LF P TOIC ooPr Cui
(2021) 1NAPAN:: Akkuzu (2014) 270-H71CT LATNLavAO TI0N AT
£a  AOTI40T 0R9°7 £A NG L9° AILIIPIC  LEMLA LAN:
IMMLaoAh WANLT (Ve Ad1H1rHS VOFIE aol8 PoLATE 914D
N&NTF@ ALFS MAAT ALT (Mood°Vi-75 NTILT) NAENTa- AZI9T
PoLEeNTA NC PoLhG-ENT Y@ Hattie 4G Timperley (2007) a7210% T
INlaoAN  9UP T 0L T 10 PICULD? AT 1 PICLLM-?
ATSU9° N+PME 9°7 LMNPNTA? 7L o0t oo(lFP T LLDTT
A8 ooANGS OO INLooD ‘+taoO G- nnag  o7hng
A8 LLCT LLSTFPAN:: Adarkwah (2021) “MNdevih h9°HS 2C TP
VVErE RRSAOS PPHG ool R AEA ATRUPT MIAART Tsagari
(2019) 77F ?9Nlavi 719 h9°HG DAL AZLPT L0LAA:: INLav/i\n
PP TT 0PI P héARI® avlB oo @LIAao®- I Naod° Lt
I°HG7  hooIC-710HIC 2C  LOHANGAN:: PooTIC TINHTIC 1847
N1MHG  THhéES  Lhooy haodC T (FHC1LPT OPF P hEAAICS
N7LmNe@ 7N aohh PADT AG T hooao-A G w946 OANFT7
NMPLN AIAC PULHP 9°HS  IMNlLovAh  (formative assessment
feedback) -tavd-sp ALY (Adarkwah, 2021) ANLLHPAN: LU-TG
aoP°Yé-7 NS Ot AgvorH AFE T h9PHS k@ MMLovAd
Noohimt C49142F 7 ovoIC ATTHAN aoMP9® hAaFAT@ g\l P
TUC AL ANLETPN:: Zahida AGS AAT (2013) A78AT 2142
nMlLaopn OHTT aolBPFT  AdvdTF@7 ATAGASG +ovdOg vt
AAop219° LMoo FFPA::  Nao9°VCS N7 P7LAT  “Mllavi\n
(AL T I T PEDT AG UVANT) +214m 01 AL AILAANTT AAT0A
PP PUAN ALLBET AT8AT ao8NC PANT VAN ATLPLS . LAV
PAT ArSN L1CNIA(Rahmawati, 2015; 4G Ken, 1990)::

INLooO  CHP1EPTT Pood& 1A hTAAN 0 Fen147  AovR&
PAT@7  H1ATE AY10L7  PULeTH FPUCHR HINC oo
Duijnhouwer aG  AAT  (2010) 1AAPA:  0He1469°:  MLavAD
0FTePT Av-SE oo™ICS M40+ MM ovhhd PA®F  nGHT
Noogo- A+ 1NN T@7 ACI0L7 1AV 715 fA®- ooP'r7 Kluger AS
DeNisi (1996) 1AAPA:: Andriani 4§ Agustiningsih (2021) 00h-ATa@-
IMLaohO CHo1EPT T AN 19107 Pooiqr ALAT “TAAN hAT
£2L1 HC o7 ANLLAHPA: Zahida AG ANT (2014) NNh-AT@-
T PF hao*uCFFa- M, IMLavin NA“727% AaoZ &
ATLTNLHAN IAAPA:: AooAe TIATT DAMTO-9° CY T LLCVTFDS
Poodq NPFHT@9° HP+E LPGTA:

Hidi A4 Boscolo(2007) &A7810% T P3¢  ao9°0i-7  HiaTh7
N?laoant CAMLA  +avl-?16P T PULMBET®  TrdT  aoNlFP
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TOEDPT hh:: Caolavld @ +214PF Pavlq: 10N A9°7 CAT®-9°7?
TAHE® Poodq TINTI T PoLAIC LD AL T 10 P7LAT ST®-?
AMY TLEDT NA7E NrA 212 TF Agviq: HI1a0rE  ATLANTo-
Prl.Mmeoo. A7 NAA Qb £79° +H91LPT Aovde PAT@7 HP+E
HIANTT ACTAAA  POLEeNTA ANPT 907 ATLPT P9lmed ST
hlbv  ah e Elis (2009)7 meh@- Hizwari A5 Hamidun (2013)
AT MNLooAN TSP T PavRer 1IN ATES T N91L47
NA9° VIAASE FaadSrt? 0974217 H1anta: Té AdhG 778445
VAT @7 27480044 TAP 715 LmmF: NTen149°: +71LPTT
Noof14: (scaffold) A%3E F9°VCTH ONHAL L79° Agviq: AlA 100
A8 LT AL Moo AT HL AT ANe-CHPA::

NAMPALT Moo NHIATTFT AL 00T A7L7L.PALC 1L 4LUANTS
TGPT L2740 (Shunk, 1995):: NHIATYE AL N9154@-  +A0T
CHIA9° (ooRG: WAAA9° AL 00T LALLA: MLaoANT NAL TP
PoLPNA ATVLPTF LT VBT PTFT Addkoo® ANETT ATINSOT
N AN AT o (HWY° HIAT T o7 2Ha o-m.3-27 Aao P77
M@ O BUTG CHo14PTF oo Taed9° 1 Nooie
PAT@ 1T AQAAN, L8 AL oo&l0T NHo14P2F PaeA @0 T
Ahe: ha7HFCIAT 9°AhIG hood®vi-7 @-L21 AovlS1 +TAA::
PL7d av9°VLT PovRe ANC ALY 1@ NPLA NPT WISK G-
aAfLNLAEI:: (HWI°T  ao9°ueT NATA @0T PH 4277 PRdvd
Taed POLEANN +ICS £77 +C Fhide 1. PP e 0R
DNLavAN  AOM ANFRI°: TV DTI° aoRGTT 99447 AbSNLD-
ALY PHALT NF COLIANMSG AA-ETFT@9° LW AN AE7
LA PP GT@:: OAPI9°: LY TG OH214PF 7 Poode hlA
ATTAAAG AooRq: PAT@7 1AM A2T4L7 N7Le0TA  MNLaoANT
G0 AL Phhed-A::

1.2.07T9k A0 9°n20+

aoRq. Ao ATNLAN @OT  ATTIANINE b ATITTS
P61 oo ATTIANLEY  POLENTA ool P NUA NP9
PNChS 21ULPT PovAq YA ANAN, TIC 00T oo@-L4e? PTALR
V1T TSETFT Naom®h Rietdik 45 AAT (2018) ANLETPA::
NA%%¢éh national Assessment for education progress (NAEP)
ATRLIMD AL APOEE PULPE PO9CEES 125 A TSP
hao(\lJP Paviq: £LE NJT @mut APTHPA: (ATI0H9° (ChF-
PAILE  LLE  914PF hTlmNe®  Povie NPt 0T ot
aNaoHINPA:: N7°CEIN 7770 AL P7LPY Chd-T5 AT +T1LPF
Ll Ah&LT STF@m:: NECoI9° AT ONEE P20 PHMYE AGA
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+99L DT AN PAAD EANT AT7LILAS ALIOTNA: NBEHCATLIC
+avdAL, TC o947 NH216PT Pavda: WL ARI® AL O1h'bs TGP
ANRTPA: NLT  PHhl8  UAT TGSPTI® NATLE L8 T9°vCT
@l (11-12 Govt) +91LPTF P84T K@ h@HTT hhLLBE T
nMATS k0t NPt Ahe  Adhé 1Ak (flaw)  fANt  ooP'rd
ANGHPA: NamPAg Rietdik A4S AAT (2018) a78A-F LU ¢+ALL
Vet FRRC PULPAPD: P Ho14PT Povde: 'l NP+ HPHE aoP'r7
NF ARWPT T4 24 aolP'175 POAChD Ve Paode 'l +HI9°vCt
AN PTLELNLANTID oo P77 FI°C 10 (He?T49°F Duijnhouwer
AS AAT (2010) A740LST havdq: 1A ANT 241G o0 NN Ve
e+ NChZ  €9949° P tovd-d CRLOCOAA  Ho14PTF  Poviqt
FoeTo- e 0T 1o oo (1996) NNNAT®- N8 TA99° 1Py
0874 248 NAICE 734G oo TI9°VCT 90T  F9°VCHTa-7
PoLnd ot N HUPT FAR TUTO (RTET@ oG hdaoT
AT IAAPA::

nnchsr  +°vCt 0T DELLE  PPANTDTF ool&T ATLTFAM-
FUYPTF nGT T NLENTS A7eE 248 FPUCHT o7 017797940
aA%ICE &% 19l ALGFTIC avao(lt9c P VAT T MR G
ao Nk BTVTPA: PHY TS ATL ADAE-TFVCTN T
277 (school-college link)?  AAZTCTATS ATEnLh9®  9°AhI 2T
OLTALE CATLE LLE FIPVCT OAT NLLNT OP Tt CH914PF Pavier
ALA M9 NPT ONeetPr  OFOHIDAY 2AEHTICT  WIPR o4t
A28 A AP TAAN: o€ AN DANTATa08. AANHET DT
+OUPF 00 TFAC PSAG WA Phed @-0T oo2iC “to1C
YLt 9°AhI AavlST AILAHFA®- PooRq NG NHocfNAT nGA 1H
AR APTTHING  ALLAIC: PHALE  MNLaoANTT Neeamt 2142
PoRG CCOHT ATSNANS ATSLANN 9747 ALh91S AONT +HLCT
Nae@OS av9°vé-7 MDA O AMGET ANFRI:: RV 9P T ¢197A
aONt PULEATAANG T TRNAT APOAPP A@P+C LAm-: OHIN. AT
P+24.5 ANLAL ONCHTITOTT PPH AdhG avAq ALTA9°: X hd-Tm-9°
L7 A%TINN A7 L7 PPY 10 hATRE L4S AOh hevhE
TIVCT hoLLNHICG ao9°VlT IC WHLLT hoofE @201 T aolST
AT HFA®  FO1SPTF OHOYIA VAN LA® A PR PCT PHOHhhA
LG HTIC Povoolrt FIIC ANVT@:: DAPTI® PA78E 248 o142
PovRq TIC AU PPmA NP O FPVCT e S N H142F
%I AL AN P HROT ALALL LA

ATo1EPT CovR@ NN NP NPT ooPT 9004k CovRa TH9°VCT7
MAeA @-0T 0N, U'sF AdooHINCT AoRe YLAT 9°19° -hedt
ahao(M G ©R9° HFN Tl oo S 6P T ARG Adhed N
INLaoAN WATTT T oo TICT ooPSTa7 Rietdik A5 AAT
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(2018) ANL&TPA::  Sarwat AG AAT (2021) L99° Pavfanl@ L.L%
+0LLPT CovRG A ANVEE oo P IAO@-  ANWYIC TR PR
P92 F HI1NNTE AMeeSCE Aovde (4 LH T1NFE POTINNG Poviet
AL TNE ARG A I MNLaANG  ANHPeT ANCTTTE
PRARN  ATLTT PAeALH  aoenS1PS  PHC1SPTF VNGRSl
aPSTO7  aNe-CHPA:  haAIMY 78T oohhA (LY TG
AADCUVT® PO P1914PF  Aoode: Hi1001E AdaoSCS  AAéF
Advq M. MNLaoANG ANELe T ANTITTF ST 970k AT Lo
N°0A+C 181 0LLIT® I°AhWFPTFI° P11 A785 LLE hol.P01H9°4
avd°pir IC MLST@ @21 T ATLHL8m 416D F Covdq +0C
ALANT® AooRe  PAT@®- 100 0M9° ANEE 1o aod°yé-39°
PaoRq: +NC AL 10 NN AANL A ISP TF PanRq ANCS N,
INlav\O A7227180M taodntiN:: SU7 UGN ACIMShC o049 AHAL
UG Ot ool NLPIIRE ao9PulT aod&y 9990019040
NPT Khd Moo C7LaAMNTF OANT TFIC PANT aoPr7
Kalipa (2014) 1AAPA:  NTeno149°F  AH91LPT  Poviq NP+
(performance) HP¥+5 aoP? VAT a0 P °n2 1T h724%0 Yuk AS
Yunus (2021) 1AAPA:: Cavfavlfm-i ATP1LPT Povdq: YA ovhili)
antee1G 1. MlocAh Nechmt A Pood°vi-7 &CA RIS
P LT AT Aoode 1L ONF PP PP LavooRq LT
afhao NG STo: (LY PH1 9942 F HP+HE  Pooder NP+
ATSAT@® ANLETPA: hHV AY P AT214PTF Povde: Al HPAE
PG A& 100 oo PandCvér RN, MMNLavAG AhaoSC
a7 AhaolPr A . MLooAd aoqmt OH2146PF 7 PovRq: nLAS
HINTE PANN A7 gvaoCooC PHY TG ATL5® 9181 +HLCT
TMOGAN::

NAAY° HEL NIMNLaoAD AL CHLLT TGET IMNLavAN Pavia: N7
ATAAA 99540 996 AL Al ADPIFP £I6 PAT®9°: INlavAn
N9 PF Pavda: NN AL ARYTE LavMA? hP'in C1HF® MMNlLavAN?
NP5 HCE AL? Paod°yC: PT7LF PPAT PRAMG Moo @SN
NVEASAS CTH  MNlavAn? 004 T8¢ AL ARTET e PA
(Hyland & Hyland, 2006):: &V “9aF aPSHE ARYTF ALMNPI° @LI°
+avdal @mt L@ ACIAT AR NHCH P21hiLo- TS+
admi7 A290¢T 1o MHVI° CFE®- PMNLavAn DAt P14 PT
PANGE LA AYTHAA  P0AM @mFo1 aoPF AN PrT  ATTDP
T4 IPCIPCT  AILYLLNLAT TGE meaoPA (Ferris, 2003):
NHVI° oo(ltE LV TG CHALE PMILavAh OAPT 09142
PooRq: NUAG H1NTTE AL HROT ATEAT® AgvooCaoC P3-Aoo TG
102 QAPYICE CHOSPTT Povde RUASG  HIATYE NTAAA L1
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hAha: hPAG P77 MlooANT G- ¢HAA 00T AT8Nha-
ool 0 PHY TG UATE® A1AT 9°0701 1m-::

hMLooAn DC 0157 0ACICE €7 GU-ATE £94 AAT°7 (1987)
eNM O6Co1HE ROt (1998) PaoduC AdvdP 9°I0 IPATIT A740
(1992) Poo9°uC AddP MllovAN: NONTE &4 8P 1-(2008)
Paod°uC-1974 9°NNCS Paod9°VC X hd-P 9°.00 9°AT N?LA NaoZe: AL,
et PG IMlavAn PP TE AhG ATTAOA  LADTT O
Naol AT AF8 IMNLaohh N H2I6PT Pavie: QNNP T+ 69°1TS +H100rE
AC CAM-T +00F ATITGT £Aao KhLLAY°: NHen749°: ALY TGFT
NTATE 48T NovNSLS NRLICAA 171427 AL P1Th'1S (oo PSTo-
ATLE LLE HIULPT AL LAMT PovRG TOAC AAMTIC:: NaoP'19°: gy
PTGl PAILE LB 91LPT Pavder AUAET CUANPT 69°1TS
eI TUC PHALE PMNLavAN  IPCAPTT Moo+ NG LéS
A8 TIPS ANEE® AT 9P HLCT T ONSA:

NAMPAL: DAL PPN ASHHPT TINTI° 9142 T Pandar Al
TUC AU L40 MRILE 248 T9°VCT AL PAtLI TIC PoolP'r
et PSANT AN, PaodPvler PMNLavAN AAaoSC aolP
AN P77 aodotliE CMNLoo 9°Com Napde NAS H1aTrE AR
PADT TO0F PéoAt TGPT MATLT L£LE T214PT A%ICT £7% ovie
LA AL ANoPS LTt PTG nsht oo94S Paen.@ %09° TG
O M T MLooAO P22 TF T CooRq 1AG 100 A?TAGA QAD-
+X0T AL T4 TGPTT 9TMLe ATLILLNLAT avMPTPT - AHY
TG oopSO®7 ATLAINT 9PN AOOLPA: hAS PPLO-T7  ATAT
N eET a0t 17147 TG P7LvtaTT TPEPT LavAAA NA»
SmNPa::

1. MLavAD (PANTE PPAG PTIL) Mo1LPT  PooiG NLA AL
1005 hda-?

2. Mlavpn (PANFT PPLAG PTIL) H21LPT Paooiq H1ATY T
AL 1005 hh@-?

2.h00 £CAST

2.1.2759+k 724 0A0T (Theories)

NChF 1L4LVANTS  PI°CI°C <« T 6BLI°T>  PONLavANT A 7NUAA
TIONAPR 14T ALCID T3P FT Wr4+LN Kluger AS DeNisi
(1996) 10APAN:: NN o074 72400 N  (Goal setting theory)
INLaon OHPoom@ NG V2P T AUSP hdAAI® aohh TAP
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N0 +21L2F nM ATAC TINHNECLT T A 78.92CT avlB PoLAT
o NMVELD-LT 14000 (behaviorist theory) Mievdn 21427
Nl ATLANTFo 0PN C7LAMT 9°AT -Fhnd ©L9° hv--T
P ATUITT CTLECAN CINLFF (reinforcement) ®@9° PV
(punishment) +2C7T L®OSA:: NAA O PhOT°Lm-£7  1£4.UAN
(Cognitive theory) AhO9°E-P 1Lt ATE N@P A ATLAT “INLIF
ANH9°  Fhedt 9180 T 14 UAN PT F@chA: LY 724 UAMN
AV 1% B KA K DA < A (PO L 1) S 2 B o T S W LA S VR A
aeMC AT Flower A9 Hayes (1981) A74.0-9° Salvaraj 4G Aziz
(2019) 1NAPA::

AAD- 740 VAN PITUNL-QVAR (socio-cultral theory) 7£4.00N AVP7:
PHY 7240AN PG 60T 4.Mé Vygotsky 1@ (Nurfaidah, 2018;
Daffern & Mackenzie, 2020):: &V 7£4.UAN AaoIC ao(l-k AVAG
TUNLAN oo P AL PL£Ie PTIAT OWP7E OT91LPT aoIC AP £A
AT ONT@®- AN, ALTF L2140 NHY 7L40AN CALTT T7IC
H? (Zone of proximal development): €924 (scaffolding) A9 MAS
ao’)0-  (intervention) ®A® A TNUVANT HLCID LOONSA:: Zubaidi
(2015) A78NLSET NTIVNL-NWAP FLLUAN av0lt VAST Po70NL-P
+éan @t ST PRk L79°  NTTUNL-OVAPR AAN  NAAT
a3 TH:  aoQtIMNC & MCS  “TVNL-MAR AL aoFC  hav?iC
(I3 P  HESST AP 1o ATLH.U-9°  Nurfaidah (2018) ov?i(;
MWASTS NFANLFF@ oohhd (70LL7 oo EINC PCR AILTLLH
TONAPAN::

LV 740NN hdAT TLLUVANT OHFAP U7 6P hb-HONE hALE:
hao9°uCs nT7e IC N9 oo INCS OM L11AF haPELTS
hWAFDTF 2C  P71.L10  aodh NG L79° hOPPLP ALY
ATL69°C  panahi AS ANT (2013) £0L8A::  Hyland (1990) AS
Ferris (1995) A748Né-¢ “IMNiovAn +hF 387 13RS aoivh INE-P
(W7 hood®uC NF ALPT hPILT  atkaN:  hALE  Nomts:
NANTLE T vt N9749°F NT7L nAAT N29990CF N@-L.281 N249°HS
oo\ POLAT 1@ NAPTICE NHY TG @0T  POIUNL-MVAD-£7F
TLLUAN AV &CAH POLSLD HOUSPT ha'ih: AP PA Ao QAT @-
NPT (teachers & peers) £ ALLINT®D he: @8N PALTT LLE
L0210 PULA ao( TP 1PN DA 1@ gV L° ISP
NTLX 4T CFALY LbP haod®uCsS nT7E NTLANT@ PPN PAMSS
PT7L Mloohn PTAA PANE 1A AL LLCAN h7lA® VAN IC
CIIGFA::
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2.2.970lLavi\N

INlaoA0  haT,  AAhG  PULAT  oold ©@9° MY AP
ONH2I6PT  Rehdoh  LhoohG  Té  Pooll IGO0 PT
NATLLELCTT TTRAL aoyICS av9°lT WILWPT P10k Elashri (2013):
Wahyuni (2017) a5 Ken(1990) SFa-::  Driver (2021) a%80é-4
LA PINEIne  MLovAD  HUICPT NANSE 00T AN vtk
Navg°vé-7T  NNAGD-LPF LI NT7LT Navfavldf 38T NUNTE
£I%T NPAT NAAET MhTo-FCE  PoLAT  AREGP 9°AT 10
INLaoAN AANTI°VCT  hEAATTD NAMHE® aofANT AT K&CT
AL T PULANT avlB oo Ur(1996) ANlLTPA:: Panadero AS
AAT (2018)  OHALE U COAMNT@T  CMLavAn NELDT
HCHLPA: Mloaoh AU7 NADS N7LmNPD LLE ovhhd LAD-7
Nt Agoav-At POULNT avl8 @i MLaoAn PSP TF FIPVCHP
AT A 0e9° GVttt ool PovNk 1L 1@-i MNLavD ATTE
e A7l @m3o S ATet0s @LI° ATLILNE PILAT ovll
10-: PNLaoAN PATET QD ALAAT® NLoopaht ha-P Ahd PoLAT
avl% @ Moo hbPoom TG LLEPTF AP ONTINLLT
OFPFP avTIC PTLAT avlB AT TIAAPA::

PNLavO PI1E hAYT (HT1EPT OPF P hdARI°F THLGS 07T+ a-
0 oohhd A ARYPT7 (gaps) oot - AYHVT? AT ATT0N
P4 TP T PTLMPor-OCF@  ONPT RTINS (HI® oo
L4 TG HNA> emNPA (Hattie and Timperley, 2007):: 09775 @-9°
PELTE TIVCT OOT INLavAD Cavlq LI P hdbi-dA ao(\lFP hA0
NAPY P£3% ALAT7 Av®IC TAP 1S gemmi-A (Saito & Zhang,
2012 & Rahmawati, 2015):: Elashri (2013) A74.0-9° Razali A4
Juperi(2016) A7L10A& T L29° IMNlLoohh NV Ho1LPT PRNG 724 AL
POLAT ANEEL T TEEG Cau-t 2Ivthhg NaoP'r 42142 PR hG
EIETOT AT ALAAA ALY T¢ hooANT AWVP7TT aod°0i-79°
FUPFF® COUFNTT 0 RISARS ATSovHT BLSTPA:
DNLao\N FULPT I Té ATN4ST U9 9°7 TTAAN A 780A0T -
PALTPA: APME N&-9° AooHDIE T LMTPA:: Elashri (2013)F Mi
(2009)® Littleton (2011) A4S Getchell (2011)7 PN, ALCID A78NLS T
NAmPAL INlooAh ATUILPT O ool R MP LI PTF LAMA::
PaoCanl P +94PT PRAMGE ALAATTTD T4 aol7 AhaoVP'r77
LARNIA: UATFFD T T4 hdAAT PAANTO- AT P90 Hhhe CI°8
AT8ONSS AT8LANN  LLSTPA:  ANTT®  L79°F  MlLovAh
A4 To7 Ar8LANA NF ALYT NAA  AdTsn, A18.0% Phl)
YK T @7 A8t L4 LLASTPA::
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Zahida A5 AA-T (2014) AS Driver (2021) “Nioodn hGwE S
eHALe QALY ol TUPTF nHALE AT ATAC  ATLYLhGNT
ANLL PN NHVI® Moo hOeR, ATAC (Pood°VCE PTILT P40\
Ph°TO-TC)? Wl Ahf (POSLOF PHAL)T hPCR ATAC (PT45:
APTEE)T hOIPL0E OAT Anf (PAMGET PPA) ATSU-9° hINlLavAlr
Thedt WP (PCR ADCT GHT A4hC) ANA @h4dAA:  Elshirbini
(2013) NNIAT@® MMNLoaoANT Cavd°UCE PTILT PPAT PANGT GHT
+hC: PCR  hCT hPTo-FC +HhCE T APTTE 0701
nNEA@®-JN:: A78.0-9° Mubarak (2013) MLevi‘? A& “I0-Hahg
(PTHEG APTHE)T AlThAAG L79° ovdq: (reformulation)® Pavg°uC-
1914 nrLTME PTIE MLavAANG ChIYLo-1C aTH  Mlavn
(CALL) 0990 AR hEAD-FA: SUF ATE AIHLDT 7NLaoAD
HCET v AL L 217G T A%7 Aé OATLPT ATST AT8.La0TS
4.28Tm79° ALt A%looAnT ONHOATT  CM4ovAn ALY T AL
thedt 9147 M. BPSA: NeoPr9°E LY TS POLEHhCOT -
PA NG CPAGT T MlbaoAOT ST ::

PANS  MLavAL oo9PueT PHCICPTT T A AN
PPAE/aPTHE WP oo 71 QUEPFET NooAft: N970eeCS 127000
NeHEG NALLEEA: AL “Ihthhe Ado 7L.am0 T YLt 1o
Ken(1990) a74045% T NANMHT @ ao9°vl-7 O Ho16PT PR NG #2¢- AL
At e/ ML ANTT PoLAMT Novlq 1@+ PANS  IMNLavAn
P-tAaol (LIP19° @201 AATILLLANTS +21PT Cavd®vi-TT A ch&
ALLS T NATLTA UALL @M1 AL M Ohed PPA
IMLaoAh NNLooAn GeR.@ (Nao9°VC) AG NNLaoAh 0L (1974)
aohp PoLhG@7 PAP oo+ INC 1@+ (Ashrafi et al, 2018):: ¢PA
DNLaoAN P4 Adol DL APHIA®  EMe-A: NP Moo
TOUDTF haod°ul-Tm IC MNA 4T NPA A75.0% O0LA LOAMA
(Hyland, 2003): OHv TS+ 7LHhCOT OhEEF® ¢ LaovAd ALY T
PP7E  MlovAD 1@ PTRE Moo PTIE 9CATE PRI
ACTH T P17 UN: PT7L 79°177 0704 CHALE OL7LPT Lmé-A
(ken,1990; Razali & Jupri 2014):: 17 Mlavhh Né P71 UAN
COLIINT T hoo9®uC IMNLooAn IC AIAAC 1P T &G o0 T
e8NS 12T POLAT ool cui (2021) £IAAA:: PTTL MLavAN
oot (LGN AUI9° &40 NChF aod°é-3G PhCh AHDLT
Atk A 3PE MLeoAd 1@ (Hyland & Hyland, 2006)::
NAMPAL PANGT CPAGT PTIL MlavAh I°CHPT Naode N1AS
H1A0 T AL PAT® +60F (HY TG @o-0T +COA:
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2.3.9002¢ h'iA

+9UPTF VACTF@-7 haoAnnFTa-7: n7PBLLTTT A@13 LT 7 ONT.
NAh-G o070k  Po7UTAT A7 ATL9UA4 (974 1@ ovRet
Ao Canl @ &% AhLPTI LUT AUATTS AD6h, 7% AhéLT
af’F s o0t Al DALY 12142F Coviq nLANT av?1CS “180C
aNCT@:: AHVI® N5 ®9° Pavdq TI°VCT ONT Povie Adl-L0T
ONF TLCI® LmALA:: (salvara) AS Aziz (2019) 144 oo\l P77
aod°Ver AATE P01 Povde FIPUCT POLPT PaoRQr hdl-lOVTY
a®dO7 PL.mNPVT@7  9°n701T HCHLPA: Paofavldfm (avdq
TIVCT @0T AN, AbéLNT aoA?t a1 @omt A%IP T gl
AAPT 1@ NAA NN 0, CAPT Cavd& hdé-lAl aomPI° avd°V4-71G
T9UDTF i PANG Oé- N7IA A0S 1AM To 779470
PLCION: NONTE LLE oo9°vi7 N1L4-T Poviq: M WHAC +H02777,
Canqq. hi-lN aome9® Mol NAAD- To-::

NAPI9° PavRq: hdl-dNT ALONT ®Lovlq: NG ao0 | Paodq
TIUCE OLNH APTem, A380317G PHAco@ Poviq: 19° ALAh
ATSPC PLCOA: Nsalvaraj AS Aziz (2019) ¢4+men-T- Scott (1996)
A18NLST PovAq M7 AZIANT PovRG Adl-LANT NG avde AhdAL
haoP'r9° (AL 9P AHALE Paod@ hdl-LOT TIIAT ADLET
AhdTa hoodG AATITF® WD P TG Abd-lNT ALT@ ATS.mboo-
OLAN LATCATPA: NHVI® avdq7 NATA O-OT AINHTIC TPI° AL
PG ONH 9°U47 N Polmet: Poviqr TH9°UCT  hAdbl-LOT
M AhC AbddNT HD? AhC Abl-dN: 1T HhC Abd-LNG 1A -
Ho-? hdé-lAN SF@- (Maryam, 2017) ::

@t AhC hAdbd-dAN (product Approach) NPCAS ONIANT Ad-+T AL
POt C TIFP AbldN AWPT o0AG TN PNIAAT  (PPATS
PaoPPC) A+ 10 NN LFaoGA:: GV hAdi-dAl HRE VMG PP
PA NG e AL Chao(lt AT 2P TF PP G LPCNANTPA:

N9°LA  Xdvd  hLLEBET  ooOlF  PLNT®T  UAN  £LLBA:
NavalAg°: CL-ATm7 NUAS PG THTIC A@P+C +mPoo® LRGN
MA@ H? +hC hdé-iAN (Genre approach) ha@mut +hC hdé-dA
Pooigh, NP79° Achd NHLMLNT A& AL fthé-A: BV PAMLT
adbédN QVARS  “TU0E-P ACILTT 9% 00T ea1G A
N0 TI0E-P A£G TN SOhCH OI°9°1PTF A e 240N
1@ ( Djouambi and Razaiki, 2021; Baghzou, 2014; salvaraj & Aziz,
2019):: MHD? +hC AdddAN +Ho1LPTF ®LovAG A0C hoo ) I T@-
N4 P984 Bant Ho-YNC/ “1TST hAVF@- (Baghzou, 2014):
AZ°AAT POe- LANSN  AT8A4 hh4Al NPLoLe 9PN Phd- LAN40
M ANT@:: CIONM AdhG £99.44- hiPh1 L79° tenB aolBDT
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ATl ATLILLANT  P9ULS PPAALTT avooAlrt SMNPOATPA:
NG @ PovAe Add-dN 1L Ho-? (.7 (salvaraj 4G Aziz (2019)
P-tmea-T (Rhalmi, 2018) a7810% T 1.LeA4-HDT hdé-dN AhT PaoRq
APL-LOTT APSER PPH 10 PANG LLATT hULd +HhC hdl-lNt
PANGT  ANCTS CIUNEP AT OHD? PG hdédN RIS U
PANET? MR FPT ho-mt HhC hdldN LEHA: T : LT +hC
hed-dAN (process approach) A.WP7: ovAq YLIPG CTALR LLEDT )
N7ING PTLhGOF AI9°SP +IC oo+ Flower AG Hayes (1981)
MAAPA: AU L MAGA 0T YL T 4+hC hdédN AP Hhdt
ALTT PooM hAdbldN AT H214PTF (aviq UL OHALE 1LAT7
APGAING  POLENIEE @ Kroll (2001) avRq N¢TAE  avfionC
PoLNGD7 ALY YLFP NP1 oo P14 PUCPPT PovhAN:
P992.9°G C9119° LLEDPT PAT 1o BV AdldN 1LFPS thF L
A7 ao9°0e-7 CHo16PT T Rch@ 07100 9°AT PULAMNT AP
TIAAAN: hHY A L9 OHY TG+ o0t Thdét eHama 1L3P
Cavqq. hdi-LA 1o

PanRq: Al Aoo?IC NM9° @-0NON ATLPT UA AaoaoH79° AT D4
ao P17 Nodoushan (2014) @7104A-:: LU-79 Paoi& 44977 Aavaol}
VAT WA@Y oGP P AT ATHVI® AmPAL aond.CT (Holistic
rubrics) AS 737 ooNd.CT ( analytic rubric) GF@: AmPAL,
aN4CT ao9°VeTS omt (62T hAded 7007 AGAT AP
NAmPAL  Aché AL NHhC  +£9° hihdoom OWEPT  hb P
PP T T RN L8 AovAnT PTIimeboo-NT ooN4CT 10+ (Beyreli
& Ari, 2009):: NAA N 737 ood.Co (analytic rubric) 02742
PANG e @0T LA 70-07 nLAT7 Aogvool? LATAA: LV oo0d.CoT
AT Ache@ N1IMA @M hoo2AX SAP 0700 070-0 LA NaoALe T
NAL151% AEA omT Neohmt AL fhhé-A (Beyreli & Ari, 2009;
Nodoushan, 2104):: 473 (HCHS) avhd.Ct av-b@7 A& ANTT T
HCHC  AAT  (248F1CT ConT  APh@-FPAT..) AL  hRInT
oot PR 47 Choot T NPT ALE NToohht IAR PP
eoINENNe  MLaoAh Agohm ALA SAMA: (KLY TST9° N1.L3P
a0l Q. FIUCT Abl-dAl ao\lt CHo1LPT Pavdq: 4GS PT I Lav-T
T3 PR G av19°19.f avhd.CoTr Naomed® 1@-::

2.4.2avd&: +100YT

NoognlA9° LY TG+ @0T CH4A0m 188 Pooiq 1T 1o
®I%7 Ao?ICS OhT7 Aco@OT 10N mPd- PEA 1 1A
ATRPOLT DLA NoolPT 2142 TF T PANG LA 071087 C19°
NN@ a0y A78AR4 £LCIN (Hamidun & Hizwari, 2019):: 0474
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TVCT AHINTTE ACILPT @G ATSING 0FT70E AL 90T PUA
Tl 21847 ATEANVCT@ AP8.O0T  PLLS @AY DEA aolP'rd
Agustinningsih & Andriani (2021) 70AAPA:: Reid (2007)7 meha-
shumow and Chea (2015) 1N AH21L2F  ovIC PAD-7
ANLALTT IR ooplS  PAISE AILOICPAPO U HO1LDTIC
CATINTTT a0TIC ASTA9° ::

H10T T 0ETE FIVCT OOT TTUSPTF 0LovRG NG ATTSINS
AMTTTF@7 A%1a0 T 9°7 CUA LR AT@ ool ATTSAVT @ ATS.00T
PoLLeLCT @AY PEA 1o NNIANG  PT9PVCT oot CAT4
PTG AhGPT ONEE FPVCT a1 AeoPT AT
PLooyL  ATRPT  LNT17NN NHV?°  MNlooANS 1A
CToULPT Ty P oI oo AN POLENME AANLLT  (perceptions)
PG Fm7 Agustiningsih A5 Andriani  (2021)  fhd&n:: ATy
N @90 AIC ahl €CO LA @A SLA ATLPYT PINAT L°
Djouamb A4 Rezaiki (2021) S Fm®-:: NaoP'r9° +216PT D554
NooP} LLET®7 h& A%ILL7 N7LA 0P +Hi1ahrt 0L9° o-m. T
ATITIHS  PAVET ATINMD1E 07N @R P AN ATET Oe-
fnS@-Sh:: Khosravi 4G MACT (2017) A72%0E-$T OAGooIC NPT
Té ML ooFC A146PTF LS P10S AH1aNt@ AT8.974 \L4T
+0e999, PooIC ONPT AAeeSC 7 AC1EPT O HPAE 1A
ARG LT PLCIN:  DALYI ! ao9°yir Ul Pondet
b [T R A N 1 T G MY R P2 Y o 1o T I () Y 2 A SR | ] 2 L B T VI
h1%L5 T ALLCT LTAN::

INLoo O PP TT CovRe AN heT0AN (N Fe?14:  Aovdqr
PAT@7 AN A%1ALT7  POLLS TIPUCHER HINC oo
Duijnhouwer AG AAT (2010) 7AAPA:: OT62749°F Brown (2004)7
mPa@- Duijnhouwer aS  AAT  (2010) A2%NEST  INLavih
P92 T 7 A0 PGS MELP 1001 A?TAAA htoN'r T+89T ATAC
avl8 CLAMA: PNLooAD M7 A1AN T ASS.0 hlA-T7 A’TIANTS
h8%%.0 A@-2F7 AIoP 07IA  @o-0MP  HIANTrET 0290 o-mut
AT DAY AcoPNAS NANT WL FPE AcolPT N9LA @-P
HI0T 7 eO1EN  (Agricola et al., 2019)::  NdLor QhIT@ AL
PCLANTF @ MNlLooAn N+NL 715 LT 1001 AL L7184 00T
PIA Y@ AIPAAT QLY AL IVH Y0/1Ts (Faed=3)T «LUF mPnlv/i
ACHANGN> (TLTT) PTLIAR MLavAd MFé NS TS 1T
AT8SC  LLCHON  (Shunk, 1995):: NAA NhrA: 9142 T  Aovd§
H1N0rE 21854 Ta haouCF T . PP MlLaohd DAL
AT Zahida AS  AAT (2014) 1AAPA:: ao9°ulTr POLOMT
IMLaohh  DARTE CIADS MmP7L 01PN M PO P
1NN BPINPAIAAGT  AT8.44  PLLCOITPA:  OALTI9°T 170,
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INLavAO P HO1ELTT Povdq 1IN NovghooC L1 ha: £A 915
LmmI:

NAMPALT NNV AEA PovRe 971 Povidq: T9°UCT  hdd-LOTF
AR UGS PMNLaoAN HrTE ARYRTS hHU- 2C HPRP PavRe
TNrE 9°PrES hMlooAn OC PATF@ TONC T8AAN: PNLavAD
ALY T NovR@ NUAT IANP T 09°1TS AT AL PAT@®- 17T
TIAZA: NaoPH9°F TG PO hd@- NATHY ao0lF3 R A HUVANT
AN LAY A TORE

2.5.0THTTE $L9°F TGHT hAd

IMLaoAD NooRG NYAT Neodq 10N Noode hooAnhl OHT. AL
LA HROTT NMNLooAh hQYFTS HEEH VAT AL N@-6h, VIC
04 NM9° NChJF TGHF LF49°7 hv TGT IC +T+i--0\'r $ATo-
eto0r TSHT 0Ad 4 800 $CNPA:: Hao AS Razali (2022)
PTIL IMLooAN NTT1PT Covd&: NUAG INNPT AL LADT 1005
AoodetT W oo P TG AULPA: PTG E @-m T ArSovAhtar
PPIL  MlooAn  CHTILPTT RAdh@ GHTT ARLEETS  APha-
AR UI° PavRq MNP T@7 ANTAAN: Agustiningsin 4G  Andriani
(2021) PA GG CPA +TH5 P7INThhe MlLoodh W T21LPT PR B4
h4 AR (NFT) AS TN AL A7 100 ATTTPA: TGk
aL13e I°CIC AU PE PPAGT PAME TInthhg  INLavAn
0Fo162T PRANE héARIS 1IN AR APT3P AHROT ATSNar
PTGt @omek:  hooAnkA:  Ismail AT AAT (2014)  ANrAT @
Paod°Ve-T IMNLavh (PPCRS PLHT) N HP1LPT PovRe h4ARI° AL
PADT  AROT ATV IMNLaoAh PTCILPTT ARG POL4 T
TIUCT AILTLEANA AlL2IMPA:: Sobhani 4G Tayebipour (2015)
PPN Moo (PTHET APTHE) AG PANSE INLoavhh (¢T15S
APTHE) NH1EPTF PLCAT Ak AL TROT PPN IMlLovih
(PTHEG APTHE)T ARG MiaoAh (PTHE NF) APIFP +00T
ATSAT @ hoo\RTPA:: cui AS ANT (2021) T Zahida AG AAT
(2014)F Hamidun AS AA°T (2013) AS Rahmawati (2015) “7NLavin
(PT7LT PANGT PPAT GHT AhC... MNLaoANT) NH216PTF PR hG
TG om N AL ALIFP 00T ATSAD hALTPA::
Agricola (2019) ¢7NlavAd  aomPEf  PRG  Povd°UC  ILovin
NH9162F PMNLovAN WAL MNP TG T10NTE AP PAT®7 1605
LAAPA: PPN Moo hAhG  IMLoohh LAY 02142
PNLaoAN THNLE PANG TG MU AL he s ALTFP 60T
ATBAD FL: N TICTT OHC1EPT T MNP TS AT ATTLITICATA
oMt AGGEA: NhTR¢ Whalley AS  Fetham  (1994) ¢4AgR
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DNLaoANT (héT HLTT Pooiq nUA AL AT +X0T AT 7o
go39°  INlLovAh  PATWNTO® N-LTTI° ALPS P&Vl TIVCT
PA LT NINTO HANYA: (HVI° Cavd®ui-T Miaohh ARG LA
AL, 9°79° +XOT CADMI° PULAN £I°8 AL LCAPA:: NooP'9°F NATE
NrA MMNioohh (ovdq: RUAS 1001 AL AP TP 60T AT8AD-
PR TGET ool T@ NAA N L79° AL 73R 1005 A7LMAD-
POLINA PTG T OMAT ooTiIFHTo Henléd TG ool Wr8ANT
LavAntf-::

3.91T9 % H%

2V TG NMVim aomSP 9°CI°C A7 MAréT (&7 héN-9T'13P
(quasi-experiment) PTG+ r&€T  ¢thta 1o TGE O PTGET
+AFLPT Pavnd-G PRTTC -7 199847 PLaoG LUl Povle: AN
LG NaodoH3S MO aom@PT7 N7INT°A T ST 10 PTGk
% TAOM AN MLeohh HCET (PAAGT PPAG PTIE
MLaoAOT) AT AT TIE AAOMPE L799° Pooiq NLAS
+1a0rt STo-:

TGk OHLe® (h@P hhol ADTHSLC OC N7L7F amPAL AR5 L8
TG 0 AL @ Y PTG AN N%A9Y +hC HL Pavldm
A7 LY QAT Ctaodmt PIE® 9°n78 1 Pavd°vi-77 +G TNNC
AT NF ALY ATSE N PP Pon?4P asineT Mt PoLIN
NAPI9° B9°C 10 ko7 ant8L4- OC Trat AmPAL AT 248
FVCTF AT (h@P RTC ATES WP €TC Trat) P77 ALWP7E
ALt ETC W& T9°VCT 0 NPAN 6M Goo-G HE -taoCAA:
T9PVCT bk h15-8F e P7LeNHIC (LPF9°F h55-85 LAm- ACh7
NAA9T7 +hC H& TaoCAN:: °n70k L799° h55-8F ACh7T £ Pheid
LLEBDTF NALGTTIC NAL NATPRS NECHNT L£4L8 04 £ A6
POUXGNT@® PATA LLSPT QAP 10 haTHY PhsA  LLSPT
aohpd 75 NEA NPAA 0M Goo-G HL taoCAA: NaoP19°F PGk
+AFLPT 12016 9.9° NhLP RTC AT AT L8 TI9°vCT N
97994 144 P75 e TSP T ST 075 e o hét
Pav?94P NENT PLao aohé PovRe NUA LoHS HLoH1@- HaoMa’y
dPGSTFD WHL2IM NIA ODET Pov®Ile NGAT Poo-hd- 7 (75 A=
35 T 7 B = 36 ¥ 74 C= 37 N&9°¢- 108) AG ¢&TTC &7 (75 D
= 36) P10 TLALAPA::
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3.1.Pa0lE aoONONE HLPT

PANEET PPAG PPIL PMLavAD  I°CHLT  N1H214PTF  Poode
oM S HIATTrE AL PAT®7 60T Aavd AN (PSS AT ALYH
PavlB oL apALLPT TPI° AL ONAPA: ATNVI® Pooia: NA
aoAN.f 449G PR hG oomSP GTm-::

3.1.1.9o22& RN aoAS 4G

Pao3q: AU aoAhf LSNPS PHALE  MlavAh IPCHDT
N+o162F PovRG @Ml AL PAT®7 +XOT AgvaoCooC P71.L0T M
aolBDFy A1V SN CHHOE APTE Noame PP ao-HIPuCTS
PeVL-TIPVCT Povdq LASPTT PPH 10 PGS AAYT@-9° hT9°vC T
N&TS  hFVCT NIA 1912 T7  Pavda 1A Agopv Y-
PaoCavl @ CovRG NN 4A4G PLov TI°VCT CovRG 4GS ( writing
pre-test) A.P?7 GV Pavi@ ALA 4G AR (ETT (Poo-hd-S
PRPPC (&7 +H9UPT) NTSE 00T WVFART PMNLavAN ASIPT
LI ALLLINT M PAT®T Pooie NN A“1DOP P7LLOTA 4G 10
MHYV?° CTAEI® (Poo-nd-S PETTC) -7 +914PF NHOAM Poold.f
COOT Nhént NANLES NaooHHd AAFT NALISISTO A7 AT
N9 At SCOHNFT7 NPLav LG KEPA:

WAtsEm 4G Lve THIPVCT PooAq 4ot (writing post-test) AP
Poo-néd- (L7 +H91LPTF PHALR MNLaoANT (7 hT& PANET (27
At CPAS 0T A0 PTIL) ACTANT @ OHALE CCAPTT APA4-
ntA9o08. (13A PPLN 1@ PHY 4G aoAL3P AA9T Poo-hé- (L7
NeETTC 0L+ IC N°TI12AC CHALE MLaoANT N H2146PT Pavie
Taed AL 1005 “IALC ANTINLLT®7 AavloAT 10 PLVL T9°VCTH
LS AoopdS  ARTTC 0-L£5T Ntovddl v OHAM  APTE
at1Ng9°  Poopnd- -7 HUPT NTGSE 0 FINARTE PNLavAn
AR ALDI9 WM APTLLINT@® oA€Y (ULFP  hdidA
n+A%9a08.6 CETTC N7 19942 TF Adh® L79° NtAovLd- HL
g°39° MNtHahe ALARNT FCIPS @Mt AR AP TanANNT@ hA4-
N7A 10 VL T9VCT PRAE LS H216PF NFe-h: NANLES
NagoHHy QAT NAL7878 A7¢ ATe &CHNT NL9°¢ At LCOHPT7
AT8.K4%  TLCAN:  PPLaog  PLUL  FIPVCT  LASPE S AHNC
PLIFNTAT PAGNT @ FNMT: PovRdf OANPES CHAMNTa- (% F
U Ago-né-G ARTTC T +aodag o
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3.1.2.000R¢ NN ooph.f 4+GSPT aMIRET

PLovG LVl TIVCT PovRq NN LASEE CHOVPTT av?llg
X hG aoOlt N4 NATLE OHH2S AP7E (Heht NANLES
NhooHHy &CAT Paoddf OATT Pooda +CT PPH GTm-:: ATHY
g-thnt oodé e QNPT Pthovlmet h55-8F e ATLTT 1P
PovRq: A+NC  tovld GT@ AHNAD (W80 ATICT 7% ooCY
TIVCT AHTVUPT WIPR ATAAGNTo PPN ONPT QAT 1o
NP9 ANPE Otoodme0l 9°0781 h55-85 hed hA4h 0-HHI%
PATICE 4778 av?948 TIN1914LL avAih&t @0T °30TF CHA4- VTG
+994PTF NATA @ONT AT P7LA T80T @ NeoPSTo- 1@ OHY
a0t Hen NANLES NagoHYy  &CO T PovRde AT
NALTSTSTD NPLao T9°VCT h7€& AT WISV NLVLTI°VCT
AT WL NI NPLov FIPUCT OO VL FIPVCT  Ohk
NAMPAL LN PHALE X6 T7T AT8.84 POLENTN Poole: 704
NAT LD THOE+® NETE VAo 22T AN TF@ 4LI27M ATT146PTF
PCNPA::

APLavd® P11 ALVL TI°UVCT Pood& YA 4o+G PPLNT PavRdP
CONT N héh. LCHNTFE NANLE £CANTS NhooHHy  &CHT  Aooier
POLe0TA P10 OHHO8. ST (e £COHTF Phem T Jén ovie:
CI°C AT avanld0E né-0 Mmoo it héh. £COHT ooRe ST
NANLE, CCANT L79° L7 aoehGehd oo IN%S P29.ean @ 151
Nee 720k G 0 hoe?ICS 070 H9°uCTH 0 hoo?IC Ok
LAAA? ALTF A°T LALSA? COLLCONT® &% 9°7L7 10? (-0S
ool PL6 BN A121C UL AISUI°T NhooHYY LCHF N0
o, POLANIA ®LN ALNALATDI®? ANTY/ An M. aoqmt POELANIAN
OeO  ALNLATI®? H9UPF EALYTT 99t AT/ 29
PANVT@-9°? ho72F AT OWPTF 24 LIMATPA: P20 PavRd.@
+90et PCAPA: APLang ALVL FHI°VCT CHam-t Povda: +04T
PATA LL%m7 N7.L019°4-F NPAES NRLNCA L NLe0H9°¢ P&7d
aod°Yiy NIN9°19° CANLH/CPAT LLE WHo94PT P LL8G 8P
AP Ah e 19°ao@ At AT ROITPA::

3.1.3.P8 & NIA 419 ANTELP”

TP TF e NANLES NhooiHT PANGE OART PR&T@ &COART
ALIEIGTD APLNT@ NHHD% HCHC aoNdCET FCooPA:: NHVI°
Aeh, ECOT AN PhaNl ALLEET  (oo7hioohhAT  oognli):
100045 o BT PPAT AMPPI® AS PHETTIC ADPPCE PhIPR
ALLEETG LI PALA DLLAG ACHTITNT ARMLE  &COT
L PUAN ALLEETG 01T (CONS PUAN &OTF)F 9IMNE-45 HCHC
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VAT P&7d hnP+9® (APADST CAMNGT OI°°1T) T ACHTITNG
CLEA AT8UI AhooHHF LCH T Coo NP FGLGTTIC/NIPRS L0464
GLETTICTF/NTIPRT ARAG (RIS PINEE VAN Adi-LA)F TImPAg
GLGTTIC/AIPR hARET  PLTE hMPPI/NPOA@S  PATT LEAS
ACHTITN V&L Mool CHrE TP9° AL PPA- AWPFE UAY°
aN4.CHT h1-3 omt LHPA: ALY oond.CHF  universidad de
Murcia (2020-21) AS national assessment program-literacy &
numeracy (2022) PHIE 7 PA NG av19°191¢ aoNL.CT NaotCI9°s
N84 CHAm8 STo:: 212 E Adh6T AU TG hNY
NAAMTE P2INHCH &4 WNT@G 785 48 19°VCT (W Abh hAE
LLO LB PINETIC AL NT@ U-AT ao9°vid FCav@: U-NEI°
aoP°Yé7 Mt @o-met Atéh, £CAT h18% (6 avNd.CHT N3 1PN
TOHF®) ALNLE £CONT h15% (B aoddCHF Nodt 4PN) AZeH.U-9°
Ahaoty &CAT h15% (5 aond.CPF N3 9PN A0HE@:) HIPAEA::
Paolq: NN LTSPT NTAT ALTLPT avhhd PATF@- AOTH2T775 T
(Inter-rater reliability) 0TCA? -FH9°L  Cah-Ho1°7i'rl  avlavd  HE,
AN NP Lavav-héd- 903 A7 N&VLav-né- £79° 901 S +THLA::

3.1.4.900%G 10N+ avAh.f PR WG aomeP

PovRq: AN oA PPR NS oomBP NPLos NLVL TICVCT
4+ LT CovAq 1NN AgvavCoo(C G AL PPA 102 ooMPd:
Payne (2012) ¢49142%7 Paood&: 141N Agoan  e4mebao(7
NaoC19°S N900A PFoNL 10 aom@e +06P hovflt b+
NATLA ATeD2T A19°M° AlHE0 T HOATP0F A OH1AT T aoAn. g
A oom@de 20 H? TLLLTF PLH AWP?T M AN177AU- (5)F
ANCI?IAYD-  (4)T oo ANTAY® () AANTT?I9°  (2) AS  NMY°
AANTI979° (1) PoLA  PovAh o0 O ANT@:  PTPLDFE
atvte1o il L% NAAG IR RACHN (P oot9PuCl  0.75
AT8.U9° N&VLTI°VCT 0.77 LUN Al ao ST @ L I7T A

3.1.5.8T9+# aAt10C 18T

PavRdf ek ATTIEPT  havPlOT@ AOPLT® Pasdh  LLB®-7
N9LLe0FI°G  aoI°VeT  AG av91Lf  ooRhéd N8 avdPuld
F19°7o0@ @ TINFNNCPT FLCIPA: OHY aoOlt 20 PovR4.f
CONT NMAsA o0t +CO@- C: LUTST Uk CONT  “INT9°
«QACATU- @LI° NAALETU- PALT NGA AhANC 18T &CHT Ad->
PUlA® Con hY1 @715 ahf ALT P71fhNé  av-NAI° TP
Moo T A7%.0-9° <391 (@ AcolP7 Mm7C aohdé-T h78 ALA
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ALNLATDI> POLAD UAN DH94PT Chm-b1 L8 AIAC ShNS8A
NN AP Moot A10C AL AAPAI®:: QAP 12 Pavli.f
CONT ANEA @-0T ooAaod PPA- (P PL2F At CoOnT
AP LaoG ALVL TIPUCT Paode NUA 44G TPI° AL MAPA:

NoobMmA Pooi& F9°UCET NASFA ONT ALENFIOG PkId aog®yls
NACA NG PPAG  PTIL  MLevAh WS AMING  ATS.U9°
NATZG LLATG NAORLE NART ATeAT +7 PUA DAMS TOATLA::
SV NHISOY A PhSA @NT PooRe A4 hTP9T 26/ 2016
adh TC 152016 Av-AT ©C hand w90t 7 (A10 Ag°33-T)
TNYGA: (00RG A4 YT ANLF A1e To1LPT PhéT3 &CAHT
NN Nov19°19Le  mALCHE  AOMGTT  N9NeeCE NTa0NS
AdthRAe (o026 DNLavAN 0T EA: ANET DA +9142TF NR4TF o
APRT @NT PR QUEET AP ALCT MU0 NhGA  @-0T
SR F912PTF AME AAEYI® NSMA +9CPT IC PAR 0L
FLCAN:  PET AN ACILETT ATIE ATIE 099087 (Té
POLKGT Té NTILKGT IC NTIPGEF) aohd CHTF AOHF Noohm
A% ARAD: AhE HLoAN ATAPA: ARTTC -7 +T1LPF 7737
FavAAL CON APFANTEO P47 ANAN 9°39° AW In-thng
ALAGNT @Mt NoodmT NF FoAOATPA: (VI Novhd- TGk
OPT FA OOT NeoTi+ NAPR& FINES ANTNLaAN  AATT
4e4 9PAhF FNSOGSA: Moo lid®: PLVL TIVCT Pooi& NLA
4G Noodeh3S PHIAT aom@d? 0TINTPAT TGE AmGEA::

4.PovlB S

naodq: AU 4GS hAdd oom@HT NPLoG Lvloopéd- 1T
aolBDT  AES  OFINPP  PCavlB oot b HEPT A PHIPA::
NHVY° 1MA Goo-G ALLT HL +76P P1LLT AVPTE  UANT9°
alBPTF OFOERR AP oo Aavihh spss Vresion 23 T9¢
AL @AA: NPLILe PUNI® LT PPLav FI°UCT Pavd& n'lA
NImA Goo-G ARGt H& 1440 omt ATL%htad NATME 1
PCOAN::
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AN 1. OF916PT PP Lav UG T Porie: NUA 4G N1MA
Gaov-G N\RLT (One way Anova)

N-£F Gav-G | h?n g, a2 (|§ 9127t PALL T AV
o-m-(ave) | ARRI(sd) | &4F (df) | Po(F) | 2%(Sig.)

&7 1 |35 26.08 412 3[1.72 164

ne? 2 | 36 25.06 3.95 140

&7 3 | 37 24.71 2.90

&7 4 | 36 26.65 514

NOITMEAC 1 o0l 8T RILTLFAD (N-LFT oohpd PAD- Poodq LA
a%mme o-mt tPidN. PS FTIEA: BUT Pa%The @Mt aodd-dA
SOAT AZ1LTT 1A too-G ALLRT HL 17046-R HLCHA : NHVI°
eI ¢F PO F(3,140) =1.72, P= .164 VSA: ¢4H7im- ¢P P
(.164) haAv-AtT mq eavtt Lurd 0.05 NAM o075 (P>0.05)
NN F  PPLoo F9°VCT PooRq: Al oohhd ALY hAoo§4T7
PaopndA:: LY INF9° Povhé LTS PRPTC 0L
NP Lao9°VC T PovRq: WIAT @ ++i-d-N. ST “I0T 10

NaoPMAI® P+ PT PPLao +I°VCTH Povd& H10NTE LGN
NHVI° N-LSTF avhhd Poode 14T ARYE oo§CS  hNao§4
ATIOP oolB@ N1mA Soo§  ALLT H& TANT  AZLTLh A
NATMEAC 2 $CAA::

OATMEH 2. 1914 2F PPLovt9°VCTH Povie 10N N1mMA Goo-G
ALL T (One way Anova)

& | GooG | h9hhe a5 (LEIEE PALLT | P1TAVTH
o-m. T ALLT £.L% (df) P (F) £LE (Sig.)
(ave.) (sd)

e 1 |35 62.1 134 3 .072 .975

72 |36 62.4 11.1 140

ner 3 |37 61.9 10.6

N7 4 |36 61.1 11.2

NAIMEAT 2 Ar8tavAnt@ +o14PT PAT® PP Lav9°uCT Pavie
FIN0E A8 Mt FbédN. S ETEEA: LU 2V CHINTTE
aopldAl AV oS AAaoP vl DT DAAT (EET avhhAS
NM-LETF @OT LAD Pooda 14T N1MA Goo-6 ALRT HE AN

134



Ethiop.j.lang.cult.commun., 9(1), June 2024 Pao3q: hZAS +H1ntrt

¢TI ¢F P.o (3,140)= .072, P= .975 1@ ¢PP.D (.975) hnAv-at
mq ekt Lurd 0.05 NAM (P> 0.05) +75:hA: NeoPr9°:
NN-LST aohhd Povl& 10T AR AAGPS<T AC1LITT T) A
SV (H&TE  N(PLao9°VCT  PATM® Poodq HIANTT  Fdbd-doN.
ao P17 LavAndin::

4.1.0LVLTT°VCT avlB TS

PTG E Pavfanl ¢ ao(\lF P TEE «IMlavAh (PANET PPAG PTIL)
N2 PT Paodq AN AL 00T hA®-?>> PTLA 1@+ (HVI° MN-LFT
PLVL TIVCT PovRe: AN oohhd ARYT ooFCS hhoo§$7 Aavd 1T
avlB@ NimA  Goo-G ARLT (one way anova) TAAF @mk
ATL7NTA® NOTMEAT 3 PCOA::

NIMLAC 3. CH21LPT PLVLav-héd- Poode AN omt N1mG Gao-§
AL L T (one way anona)

H&CT | GovG | h%Th e a5 (SEIEE eALLT | P1TAVTTH
o-m.T ALLT £.L% (df) P o(F) £LE (Sig.)
(ave.) (sd)

71 |35 30.35 6.4 3 13.9 .000

ner2 |36 32.75 5.9 140

N7 3 |37 25.90 3.4

ner 4 |36 26.80 3.9

NOTMEAC 3 oo IHN AL FAD- (LT Pavde 1A ~A°The O-mfT
aonhA ARTT SOHPAAN: U AR TAV aolPiS hhao P77 A1L1T
o-mk NimA Goo-§ ALCT H&  HOAP PFTTm- PF PD
F(3,140)=13.9¢ P= .000 @-:: HWY° ¢+71i@m- ¢ PP.2 (.000) haav-n-t
MG eavt Lurd (0.05) AN NeoTid: (P< 0.05) N-ESFE Pooie:
nieA omt aohpd ARYE aoG¢ LM A

LU ATE tMA Gao-§ ARL T LT aohpd AR A7%0 N.m&I°o
P &7 PHAA PorRe AN AN PULA®T AYIDP PhTTnE
omFT FRAC (comparison among means) T¢9° AL @AA: LU7
ATIS®F hoLeATA HL&PTF avhhd oMok OEhG 70T h (tukey
post hock) Paot+7+4 HE T+ 7SN (HVI® aoNlt CPA INlLovAh
T 1oLPT (Mm=32.75, sd=5.9) PAhG INLooh WTT T +o1LPF
(m= 30.35, sd=6.4)7 ¢T7& IlovAdn W11 (M=25.97 sd= 3.4) aG
NeEPPrC L H9142T (m= 26.8, sd=3.9) PNAM Povdq: @M, Tm-
FANAAN: NATAGT PANG  MNLooAD 1T FO1LPTI° P
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IMNLaoAN WTT G heTTC - 1142F  M0AMm Vs Pooiqt
NIAT @ oA AALLA::

ATE® PTGk oL P TEE «IMNLovAh (PAMGT PPAG PT7E)
NPT Paodq: HINTTE AL 00T hAD?>» PULAD 1D LV
TeE AgvaoAh PO-LTFE PLULTIPVCT Pavlq: H1ANTT avl¥ N'1mA
Goo-G ALCT (one way anova) TANT @Mk A7 TA® NNIMELH
4 +COAMN::

NTMEH 4 19142 F &l FIPVCT Paod&q: H1atrE NimA Goo-G
ALL T TS (one way anova)

1T GanG | hote | oo PR | PALRT | PTAUTT £48
N ?I\”A’)"’ak 2’;’)'6 * L8 *o BU-AT e
(df) (F) (sig)
27 1 35 | 704 105
&7 2 36 | 698 10.4 3 8.0 000
%7 3 37 | 621 13 140
27 4 36 | 604 1.2

NNIMEH 4 avl 8t WIHFAD Mhd-EI® 5T CLUVLTIVCT Poviq
H1N0E A% oMt aohpd AR - 2hA: gV PhTLS ot
AR AV PTG Adeo P AP POLSE AThe @mutT
N1mA Goo-§ ALLT HL (one way anova) +17Hi@m +COPA:: (HVI°
P+ ¢F (3,140) P2 807 P= .000 AUPIT ¢ P ©5 (.000)
haai-at me eaud LUt (05) A0 NeoTik (P<.05) NN-&6°F
aonh TAV P70 AR AT8A T HHG@ favhndAc:

CHE® 07 PHAA PLVL ov-hé- PoodQ HIATTE ATSA@- ACToP
e avlBPTF NAThe omAfT FPAXC  (multiple  comparisons
among means) QAT 0Ehg 70 a (tukey post hock) A++731S
PAME NLooAD h%TG (70.4) AS PPA INLovAh AL (69.8)
N9 D2F Povda: H1ATNIE AL N HPl-dN., LLE TAV AP TIFP 10609
ATENT @ Aaol ST A TAN: NAT7A¢T T2 MlLooAn NooAe 140
AL T00F ATILAAD: T7HG® hovAn:lA:

5.°0mt “1L-Lf

2V TG Mlovdh N Ho16PT Povidq nUAS H1ATTrE AL CA@-7
+60F NavavCav(C AL C4hé wIPY +L9° NA TIARN: (PLTLE
IMNLaohh (PR G PPAGT PTIL) NH91LPT Povide: i AL 100F
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an@®? PULADT TPE Agvaoph PN-LGE PP Lao9°VC T PovRq: @-mut
NIMA Gao-G ARGt HLANA: P+ @mk9® (F (3,140)= .072, P=
975) NU-AE (R&ST aohhA (OJ-FOEAN TAV ARTT AT8A0N hARTA:
: leobmA FIPVCT LA Phd-E9° (FETT PLULoDAG Paoiq: N'LA
oMt NimA Goo-§ ARLLST LA ¢FTio- PO F(3,140)=13.9F P=
000 AU7?: ¢TI ¢ P P2 (.000) h0.05 A% (p<0.05) +7¥:kén:
AR o094 Lo Im (IA OTF@ PNLaoAh 9°Cm hanE PNAM
AV TAROT ATSAD ATOP L79° ha%The @M T 9713442 (multiple
comparison among means) HL&LT avhhA kg H& (Tukey
honesty test) 704 +LCT PPN INlavAd (hThe 32.757 avfF
ALLT 59) AG PANG IMiavAh (A?Tg 30.357 oofN% ALLT 6.4)
NP MlooAd  (A°Thg 2597 oof0F ALLT 3.4) AMGUICT
NETTC L (%@ 26.87 oo ALLT 3.9) PNAM Pooie: LAY
N7THAN L1 WP P 1T00F hAT@:: LUTS PN Mlavih hA h&
INLaoh IC AVIAAC P0AM 1AV ALTIFP 1605 AT8AD oolBPE
AL TPA: LV PAMES LA TNLavANT (HT1LPT PovRe: R
AL APIFP 1605 OSETo: PP IMLovAh N H21.PT Pavdq
LA AL °79° 00T AILAND: HLIOTNA: LYIT Agustiningsih AG
Andriani (2021)% Sobhani A9 Tayebipour (2015) A74.0-9° Rahmawati
AS ANT (2015) PLAG PAMG IMNLavAh NH914PT  &COHT AL
aPIFR 00T ANT@ h7LA®- IC 71097177 1@+ (a7 ¢TI
DNLaoAN (HP1LPT PavRG A WP 3P 1005 hA® h7lA®- PHao
& Razali (2022) 751 oMt IC hLLINGI:

CiAtFD TEE MlooAh (PANET CPAT PTIL) VH21LPT Poodqt
HI0TE AL 00T AA@®? PULA INC: LVT TPE AovooAh (P Lo0P
Nal-k9® N-CGT PPLITI°VCT Poodq 10T aohhd AR A7200
(F(8,140)= .072, P= .975, P>.05) 44270 A: (oodmA9® PO-L5F
CLVLTIPVCT Poodq HIATTE NImA Goo§ ARG AN T
P, F(3,140)=8.0 * P= .000 A.W7?: ¢47i®m PP P2 (.000) h0.05 A
(p<0.05) +7i:L:A: LU NN-LFT oohhd Paviq HIANTE  ARTT
a4y PavpndA: (HLWI° CHF® PNLooh HL PNAM  H1ATYT7
PANAA  PUA®7 A%I0P omk 0EREG 0t P HE& Ph%Thg
OMAT TAXC FLCAA: NHLVI° PANG INL avAn (AT 70.4°
aof(5F ALLT 10.5) AG PPN MllooAh (A%The @-mT 69.87 oof(F
ALLT 10.4) NPT Pavdq 10T AL Al AP 13P 1005
ATL7LEALS PTG E @ml WAL MV PAMSRG PPN TNLavAN
CHANT®  +o1LP T AcvRG PAT@ HI1ATNTT  A7L6ovl oo lBPT:
haoANTPA:: LV @Ml MlLooAd  PH21LPTr  Pooder 1A
PANAA hol.A®- PHamidun AS AAT (2013) A4S hAgustiningsih AS
Andriani (2021) TS+ @Mt 2C ANC PULLE S TEEA: (A
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N PT7L MlooAn PH214PT7 Poode: 10N PATAN hoLA®:
Pcui AS AAT (2021) TGT IC 1294 hAUP19::

6.7 1m AL

2V TG Paod°uit PMNLavAD  I°Cm NHT1LPTF  Povde N'1AS
Fa0rE AL PA@F HROT ACITST AT CHhGOT TS -
PGk aoO 3P TPEPTF 0F (WP Paolanldfm TPEE INLavAN
PR NGT PPAG PTIL) NMH2ILPT PooiG @Mt AL 4005 hAD-?
PTLA 10 AT TEE L79° MLovAN (PAAGT CPAG CTIL
N+ LT Covlq 10T AL 100 hh@-? P99.A INC: TG 144
P74 NRA TP TF NadT &7 +av @ +ATLPA: TGk Aaohé-
N&TE PHALE PINLavAN I°CHLTT NT1PLANT ARTTC L'+ L79°
NtAoola H& o247 N20+HINC A10 A7 +Fh'l8A: TG héA
ao-né-P KT CHhta APTE MR TT NOLA Oeh, Goo-G HE
Naod°l TG PLav-nd-9 PETTC (&7 N21L4L7 Falsa: AT E LU0
aolBDF (1PLavG LYl TIPVCT Povde nUA  4-HSS OHINTYE
aoAnf PA NG aomBP FOANNNPA::

M o1 PF PLavG LVLTICVCT PooRe nUA 4SS CHINTYE
PR G aomBP CHANONT ovl8PF NimA Goo-G ARLRT 4711
PCNPA:: hool8 TrHGPE CHTID o-mot A78aoAnto A 2142
ECHNT PUULNT PANES PPA INLaodn N2 PTF Povie: @-muTG
FANTE AL ALIFP 00T AA®:: OHVICE aod°uiT O Ho146P T
A om T APOAM 790G LAT NULIP Pavdq: addl-lA L9977,
PANEG PPN MNiaoAh Naoamt CHo1PTF Cavda: nLAS 100
ALY LTAN POLA ANHEP T FmeTIA::

b TA Y L))

2V PG AT P20 Oé PPIS o175 @9° PTPI° D+ 14
Y-

TG N899 LLNCAA PT7HN £.96 ¢HnLL 1m-::
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